USED BY THE LARGEST CONSUMER 
MUST BE A REASON FOR IT 
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FRANZ FRITZSCHE & CO”S SYNTHETICS 


PETCHEFF’S OTTO OF ROSE 
PURITAN BRAND ESSENTIAL OILS 
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SELLING AGENTS 


ROCKHILL & VIETOR 
New York, 17 North Franklin 8t., 


Designed, Embossed 
and Lithographed by OFFICES 


The | Yee A BRown & STATE STS., 
BHuedingen NASI) ROCHESTER, NY. 


and 


(00% & (abel Say 200 BROADWAY. | 5 


NEW YORK. e 


114 John Street, 


ere 


SEE PAGE Xx 








CONSOLIDATED FRUIT JAR COMPANY 


FACTORIES : NEW BRUNSWICK, N. J. NEW YORK OFFICE 2909 BROADWAY 
Manufacturers of SHEET AND CAST METAL SPECIALTIES 
Screw Caps and Cologne Sprinklers for bottles. Talcum and 
Tooth Powder Tops, Aluminum Collapsible Drinking Cups, 
Plain and Decorated Collapsibie Tubes, Etc. 
= Sole Mfrs. of Drummond Pat. Closed Tube. 





NEW CORRUGATED TUBE 
OIL COPPER Pat. Oct. 4, 1910. 


LIGHT 
TALC | CHALK 


FOREIGN AND DOMESTIC PRECIPITATED 
















PARTICULARLY ADAPTED TO TOOTH POWDER AND 
INQUIRIES SOLICITED TOILET PREPARATIONS, INTERESTING PRICES. 










W. B. DANIELS, 252 FRONT STREET, NEW YORK 


WORLD-RENOWNED 


perfumers are now large users of our leading 
Jasmin synthetic simile-products: 


JASMAN THEME 


New Essential Oil of Jessamine Flowers 


JASMIN JASMIN soap) 


Identical with the French Jessamine A New Jasmin base usable in 
Very Powerful Toilet Soaps 








Write us for samples, prices, etc. 


M. NAEF & CO., Geneva, Switzerland 


SUCCESSORS TO CHUIT, NAEF & CO. 
aa 


UNGERER & CO., Sole Agents, 273 Pearl St., New York 


PHILADELPHIA CHICAGO SAN FRANCISCO 
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THE AMERICAN PERFUMER I 


Our Superfine Volatile Oil 


of Sandalwood, East Indian, is appre- 
ciated by connoisseurs the world over. 


We specialize in Oil of Almonds, Cloves, Celery, Carda- 
mon, Coriander, Patchouly, Sandalwood, Orris Root, etc. 


“Specify Allen’s”. 


Stafford Allen & Sons, Limited 


DISTILLERS AND OIL PRESSERS 
LONDON, ENGLAND 
UNGERER & CO., 273 Pearl St, New York 


“SCHIMMEL & CO.’S” 


Synthetic Flower Oils are the Standard 
Basic Products for the Manufacture of 


HIGH-GRADE PERFUMERY Saxon Rose, 


“Schimmel & Co.” 





The latest type of a Rose Odor. A compromise between our 
Red Rose, “Schimmel & Co.,”” and the odor of a high-grade 
Otto of Rose. This new and exquisite type will prove particu- 
larly adapted for Rose Creations, not intended to display the 
specific and unmodified Red- or Jack-Rose character, for in- 
stance, Rose Extracts on the order of American Beauty Rose 
and Rose La France. 


The general characteristics of this new creation of Schim- 
mel & Co.’s laboratories are fully equal to those of our Red Rose, 
“Schimmel & Co.”’, 


“THE ROSE ODOR WITHOUT A PEER.” 
Samples cheerfully submitted upon application. 


New York Fritzsche Brothers 


INDEX TO ADVERTISEMENTS ON LAST PAGE. 











THE AMERICAN PERFUMER 
—TALC £ Labeling Pastes 

HIGHEST GRADE 

UNION TALC CO. 


Especially adapted for the 
132 Nassau St. New York 







Perfumery - rade 


hinx Paste—For high grade labels to glass or paper. 
Ti Soaadiee plain or lacquered tins 
Machine Gum—For wood or pas steboa ra. 
Conde d Paste Powder—1 lb. makes 2 gallons snow 
te e for general pasting pur 8. 
F 


r particulars write 


or fu 
The Arabol Mfg. Co., 100 William St., New York 


§ Vs 
-GRADES 
BY ame edd aa LULA LF), 


W.H.WHITTAKER, 245 FRONT ST,NEW YORK 











—— DE PRODUITS CHIMIQUES “FLORA” sa. S.A. 


ESTABLISHED 1899 


Dubendorf-Zurich (Switzerland) 





fe et ! Raw Materials and Essential Oils \% 


For the manufacture of Perfumes, Toilet Soaps, etc. 


ROSE SYN. SPECIAL Lb. $52 


STRENGTH ODOR 


JASMIN FLORA N. Lb. $38 


(DOES NOT DISCOLOR) 
RIVAL THE NATURAL FLOWERS IN 





DELICACY OF FRAGRANCE 


Send for samples and catalog 


T. H. GROSSMITH, INC., Sole Agents, 3% fisther St 


> NEW YORK 
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LAUTIER FILS Aubepine 


Benzy! Acetate 
GRASSE, FRANCE 


Benzyl Benzoate 
BEYROUTH, ASIA MINOR Crmmaie 


Jacinthe Absolute 


Conaete and Seni Liqit | | pp SCHMITZ & CO. 


Manufactured by rocess of G. m. b. H. 
perfect quality a se nah 


DUSSELDORF, (GERMANY) 


GEORGE LUEDERS & CO. GEORGE LUEDERS & CO. 


New York Chicago San Francisco New York Chicago San Francisco 





LILY OF THE VALLEY 
LILAC FLEURS 


of exquisite quality, delicate, and at the same time lasting, and at very 


interesting prices. 


PHENYL ETHYL ALCOHOL 


We are strictly headquarters, quality and price considered. 


MANUFACTURED BY 


L. GIVAUDAN, GENEVA 
GEORGE LUEDERS & GO,, txciusive seins agents 


NEW YORK CHICAGO SAN FRANCISCO 
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Essential Oil Bottles 


E have a line of these bottles in different 
shapes, such as “W” Essential Oils and 
English Essential Oils, in various sizes, and 
if you are in the market for such containers, we 


are in a position to figure on your requirements. 


Of course, we can supply funnels, filter paper 
and other goods that you require daily in your 
laboratory. 


May we figure on your requirements? 


WHITALL TATUM COMPANY 


46 and 48 Barclay Street, NEW YORK 410-416 Race Street, PHILADELPHIA 91 Washington Street, N. BOSTON 
576 Mission Street, SAN FRANCISCO 10 Barrack Street, SYDNEY, N.S. W. 


GLASS FACTORIES: MILLVILLE, N. J.; EAST STROUDSBURG, PA. RUBBER FACTORY: KEYPORT, N. J. 
Samples of our goods can be seen at our sample room, 14 North Franklin Street, Chicago. 


The October issue of 


lf YOU try it, you are bound to PROGRESSIVE PERFUMERY 


adopt ; 
os contains an article on the Chemical History ot 
Geraniol with graphic explanations which make 


Violet Ether New | 0" “4 


It also contains an in 
troductory article on 
the Processes of 
The connoisseur will recognize Manufacture em- 
ploy ed by the 
modern chemist. 
he Editor’s 
Monthly 
necessary in a Violet WORTH Message 
; . treats ot 
; a CIENCY 
lor further information, see page of perfumery > fy, iif you have 


the merit of this Violet product. 


Possesses all the good qualities 


raw material and / / not receiveda 
should be read by every we «= copy, write for 
wide-awake Perfumer. ee it. It's FREE. 


VAN DK & OD. *satrex. 


S. ISERMANN, Secretary and Treasurer MEXICO: 3-A Calle de Flamencos No. 28 
Mexico City 


24 of our catalogue. 





AMERICAN PERFUMER—SYNFLEUR INSERT No. 40A. 


COPYRIGHT, 1913, BY ALOI8 VON IsaKovics 


Synfleur Quality 


Rea. U. 8+ Pat. Orr. 


Standard Perfume and Flavoring Materials 


Success---Popularity---Profit 


Our manufacturing friends throughout the world, profit by 
our experience. We have our finger on the public pulse. We know 
the types of odors that are popular, that contribute toward success. 
One of our friends that recently purchased enough perfume mate- 
rials for turning out 200,000 pounds of a product, started a 
few years ago, with enough materials to perfume 50 pounds. This 
is merely one of the many instances, where our advice has helped 
our friends to produce results. We are always pleased to suggest 
to our friends, combinations that will produce results, combinations 
that will become proprietary and your exclusive property. 

Some months ago I was rash enough to promise a 64 page 
insert that would review the advance of synthetic chemistry in this 
field, but I littke dreamed how much work was ahead of me, how 
many hours I would have to spend in going over correspondence 
of clients, which of course must have first attention at all times. 
The insert has been postponed, but I have worked at it intermit- 
tently during the summer and I hope you will like it, when it 
appears. It may appear next month—it may not appear for some 
time, because my time is always at the disposal of our friends and 
inquiries from customers must have first attention. 

Synfleur quality has brought success to so many other firms. 
that it will assuredly bring success to you, if properly applied. Our 
manufacturing service is at your disposal. Write us freely. We 
have assisted many manufacturers in overcoming the manufactur- 
ing snags that are encountered—not only in the application of per- 
fume materials, but in making goods that will sell. The same ser- 
vice is at your disposal, the same service that has made other firms 
succeed, who are now selling thousands of gross, may be had by 
any customer using Synfleur materials in manufacturing quantities. 
Your advice will be appreciated and will have our careful attention. 

Cordially yours, 


ns 


Synfleur Scientific Laboratories 
Established 1889 
Alvis von Isakovics, Proprietor 
Monticello, New York, U. $. AL 
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CopYRIGHT, 1018, BY ALOI8 VON IsAKOVICS 


Synfleur Quality 


Rec. U. 8. Pate OFF. 


Saliwy std Standard Perfume and Flavoring Materials 


iD 
Ona 


Orientol-Synfleur 


Trade Mark rea u.s.par.orr 


continues to be one of the most popular 
materials on our entire list. Out of the hun- 
dreds of products we manufacture, this item 
has been preferred by many of the foremost 
manufacturers and millions and millions of 
packages, perfumed with Orientol, are sold 
daily throughout the world. As I have re- 
peatedly pointed out in lecturing at Columbia 
University and other colleges, Orientol is a 
new perfume oil. It contains the constituents 
of many of the finest flower perfumes, that have 
been popular for centuries, combined in such 
a way that a new odor is produced,—an odor 
that will instantly appeal to the lover of a 
delicate, flowery, fragrant odor. 

Orientol will produce satisfactory results, 
not only in perfumes, toilet waters, sachets 
and similar preparations, but it is the ideal per- 
fume for use in toilet preparations, wherever 

an odor is desired, that will please the major- 
r LT ity of the public. It may readily be converted 
Orientol- ‘Synfleut * into a proprietary odor, by combining with 
Seas ten: a aad Orientol, a small proportion of other perfume 
ee perc tt et materials and if so desired, we shall be very 
ro oe ere glad to suggest to our friends, what items to 
SaNeur Scientitic Laboratories combine with Orientol, so as to produce indi- 
Ailsis von sakovics, Proprictot vidual proprietary results. We have many 
Me, Tew York, GH ; friends that started to use Orientol in small 
quantities, who are now selling goods in very 
large quantities. One of our friends that 
some years ago, purchased Orientol in pound 
lots, recently sent us an order for about 500 
pounds of perfume materials, for perfuming 
the same article that he put out at that time 
and this has become so successful, that it may 
be found on sale in every store of prominence 

throughout this country and abroad. 
Pounds $15.00 Trial ounces $1.15 


} , 


Synfleur Scientific Laboratories 


Established 1889 
Alvis von Isakovics, Proprietor 
Monticello, New York, U. $. A. 
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AMERICAN PERFUMER—SYNFLEUR INSERT No. 40C. 


CopyYRIGHT, 1913, BY ALols von Isakovics 


Synfleur Quality 


Rec. U. 8 Pate Orr. 


Standard Perfume and Flavoring Materials 


Vanilla 


The delightful fragrance of the 
Vanilla Bean, that has contributed so 
much towards the success of some of 
the finest imported goods, is available 
by using Vanillodeur-Synfleur, the only 
material in existence that will duplicate 
in its entirety, the fragrance of the finest 
Vanilla Bean,—a material that has 
proven its value in all perfumery pro- 
ducts, for many years past, a material 
that is appreciated in _ laboratories 
throughout the entire world and is not 
only used for its flavoring, but for its 
perfume value. 
A Vanilla will improve the quality of 
THAN TEED BY SYNFLEUR SCIEN. ig a great many perfumes and the latest 
FOOD Dep ee eeitinan sol ey imported successes owe their very suc- 
itticcegecr . shesenene st cess to the fragrance of Vanilla Beans. 
omg ee See ¢ Vanillodeur will give you this effect. 
tmitation under gy a Nid ap: Shen ye It is freely soluble. : It does not contrib- 
“hich con ute color to the perfume. It is entirely 
free from the objectionable tannin con- 
stituents of the bean. It does not con- 
tain any of the coloring matter of the 
bean, but imparts all of its flavoring and 
odoriferous constituents in their entirety. 
Vanillodeur is not only a sweetener for 
perfumes, but the most excellent fixative 
that may be used. It gives exquisite 
results in combination. Try it and you 
will certainly agree with us. It has been 
adopted by manufacturers of world wide 
reputation. It costs about one-tenth 
the price of Vanilla Beans and is free 
from the objectionable Vanilla Bean 
resins. It is the most valuable sweet- 
ener that can be used in perfumery. 
Pounds $18.00 Trial ounces $1.25 
Your inquiries are cordially solicited. 
Our price list will put you in touch with 
many other items that should have your 
attention. 


tannins and other extractive impurities 
taminate the Bean flavor. 


Vanillodeur-Synfleut 


Trade Mark wec.u.s.e47.orf 
IMITATION MEXICAN VANILLA 
BEAN FLAYOR AND AROMA. 


Synfleur Scientitic Laboratories 


lois von Asakovies, Proprietor 
Established 1889 


, New York, U. $. A. 


enlera Selentific Material specially manutactured 
ore mtead products for manufacturing, ramen. 
hance’ Woring extracts and bottlers. pert 
fave ade irom vegetable sources. The } mz 
Mtens MAtcrial, One ounce equals in favoring 
2 tg fen pounds of the best Maxkan 
sO unequalled as a sweetener “ 
hanes, Sachets, Pollet Warers, and all Perfomers 
ven which it develops mach finer more intense’ 
dame than the finest Beans, owing 106% 


rities and resinens matter 
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Synfleur Scientific Laboratories 


Established 1889 
Alvis von Isakovics, Proprietor 
Monticello, New York, U. $. A. 
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AMERICAN PERFUMER—SYNFLEUR INSERT No. 4oD. 


COPYRIGHT, 1018, BY ALOI6 VON IsAKOvics 


Synfleur Quality 


Rec. U. 6. Par. Orr. 


Standard Perfume and Flavoring Materials 


Swe 


teen unces Jacintbrose-Synfleur 


16,6 gral : Trade Mark a s 


has proven ‘THE material for toning all 
Rose odors and is used for any and all per- 
fumery purposes, exceeding in strength and 
richness of odor, any similar product on the 
market. It gives that delightful Red Rose 
fragrance to perfumery combinations, so 


much desired. It has assisted many of our 


s 


FRPP SSeS HEH TOTTI ITF 


Jacinthrose-Synfleur 


Crade-Mark ay 


on 


friends throughout the world, in gaining 


basiittal > al and holding their business and its exquisite 
} se ¢ 
imes, ‘I ; tw 4%, Sa 
| Perfumery ! 
Syntleur Scientific Ladoratories 
Hols con Asakovics, Proprietor 


Established 1589 


Monticello, New York, U. $. A 
teseeseesecesesett 


fragrance has quickly made friends for 


itself in every laboratory. A trial will cer- 


RECS FSS SS SS SES PCE 
hb oOO66666066 


tainly be appreciated by you. 


Pounds $20.00 Trial ounces $1. 45 


Sunfleur Scientific Laboratories 


Established 1889 
Alvis von Isakovics, Proprietor 
Monticello, New York, U. $. A. 
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Perfect Glass Sprinkler 


A BEAUTIFUL COMBINATION OF 
GLASS SPOUT AND METAL TOP 


CANNOT CORRODE 


AVELIED 


CONTENTS OF BOTTLE CANNOT COME 
IN CONTACT WITH ANY METAL 
WRITE FOR SAMPLES AND PRICES 


OUR SPECIALTY: PERFUME AND TOILET WATER BOTTLES 
SEND US, AT OUR EXPENSE, samples of 


Bottles you are using and get our prices. You 
will want us to supply your needs, if you do so. 


SWINDELL BROS. 


Baltimore, Md. 
N. Y. Office - - 200 Broadway 


Mfrs. of High Grade Flint and Colored Covered - Pot 
Bottles for Perfumers, Druggists and Chemists 


RAW MATERIALS 


For Perfumers, Manufacturing 
Chemists and Soap Makers 


RUSSIAN WHITE MINERAL OILS 
STEARIC ACID SPERMACETI 
WHITE WAX CERESINE 

TALC 


Buyers will find our qualities 
quite to their liking and our 
prices as low as are asked for 
merchandise of equal quality in 
any market. 


Essential Oils, Synthetics, Chemical Derivatives, Vanillin, 
Coumarin, Hellotropene, Musk, Oarbonate Magnesia, Vanilla 
Beans, Tonka Beans, Alcohol, Columbian Spirits, Floral Spirits. 


ASK FOR COMPLETE PRIOE LIST. 


M. L. BARRETT & CO. 
233 W. Lake St., ot fs Chicago 


REPRESENTED BY 


8. H. Parker, 109 E. Oakland Av., Columbus, 0. 

L, Sommers, 305 Appel Bldg., Denver, Colo, 

R. Wagner, 1919 Cedar St., Milwaukee, Wis. 

H. N. Haines, 416 Third Ave., 8., Minneapolis, Minn. 
Sidney Boutelle, Room 553, Pierce Bldg., St. Louis, Me. 


YOUR OWN TOOTH PASTE 


Must be of the best. It is essential that any 
preparation sold under your own label must be of 
the best quality obtainable, or you cannot hope to 
compete with advertised products. 

The prevalence of cut prices compels drug- 
gists to sell a constantly increasing line of special 
label preparations, particularly toilet articles. 
here are seven reasons why the SHEFFIELD 
DENTIFRICE CO. should make your special 
label tooth paste. 

Ist: They are the oldest manufacturers of tooth paste in the 

United States. 

They manufacture their own pure tin tubes. Your 

name is baked directly on the tin, giving a much su- 

perior package to that where a paper label is used. 

The tubes are the most expensive made, the ingredients 

the purest obtainable. They could not furnish you with 

1 better product at any price. 

They guarantee the paste to keep perfectly in any cli- 

mate. Leaking or defective tubes, if any, may be re- 

turned at their expense, and are gladly and promptly 
replaced. This applies to dealers who have bought, 
as well as those who will buy. 

List of ingredients furnished upon application, so that 

the dealer has full knowledge of the preparation which 

he is recommending. 

Because of a complete re-organization of their labora- 

tory they are able to furnish you with the highest 

grade product at a comparatively low cost 

Each tube has a flat opening, compression key, and is 

clamped at the bottom. The color work on the tubes 

matches the cartons in color, printed matter and design. 

Reautiful designs from which to select. 


For samples and prices address, 
B. F. ALLEN CO., 417 Canal St., New York 


U. S. AGENTS 
N. B.—Also send for special free goods offer on 


DR. SHEFFIELD’S CREME DENTIFRICE 


PATENT APPLIED FOR. 


Davis Automatic Filter 


Of special interest to perfumers who 
must filter at reduced temperature. 
This filter saves loss from evaporation, 
prevents deterioration of odors from ex- 
posure, is automatic, requiring little at- 

tention and economical. 
Adapted for Alcoholic, Aqueous or 
Syrupy compounds, Liquid Soap, etc. 


M. L. Barrett & Co., Distributors 
233 West Lake Street, Chicago, Illinois 
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A. H. WIRZ 


913-915-917 Cherry St., PHILADELPHIA 





Bottle Stoppers, Collapsible Tubes 
y WHITE METAL GOODS 





Special Perfumers’ Spirits 


Odorless, High-proof, Water -white, Uniform, Clear 
Pure methyl alcohol with a specific guarantee of your satisfaction. 


Write for our offer and samples. 


Importers JAMES B. DAY & CO. 
° Serer sama 214 West Ohio Street 
Chicago 


DESCOLLONGES FRERES 


Lyon ( CRoix-Luizet> 


MANUFACTURERS OF SYNTHETICS 
FOR MAKERS OF 


PERFUMES, SOAPS 


AND 


TOILET PREPARATIONS 


Artificial 


ROSE 


SOLE AMERICAN AGENTS also its Synthetic 


J. JUDD MASON é& CO. . 
260 WEST BROADWAY, NEW YORK Co nstituents 








THE AMERICAN PERFUMER IX 


DECORATED TIN BOXES 


of the 


Finest Quality 














Artistic in Designs 
Rich in Colors 


Correct in Manufacture 


with either 


True Egg-shell 


or 


Gloss Finish 


We make a specialty of Originality 
and Fitness of Designs 


Samples and prices upon application 


See back cover this issue 





AMERICAN STOPPER COMPANY 


HIGH GRADE LITHOGRAPHED TIN BOXES 
VERONA, DWIGHT AND DELEVAN STREETS 
BROOKLYN, N. Y. 





SUPBRIORITY 
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One of the most popular Fall 
packages we are making is 
the snap fastener perfume 
box. It is neat, attractive and 
a good seller. Write us at 
once for samples and prices. 


Satisfaction Guaranteed 
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THE AMERICAN PERFUMER 


ESTABLISHED 1884 


New Y ork—114 John st. 17 N. Franklin s:—Chicago 
IMPORTERS AND EXPORTERS 
SHIPPING & COMMISSION MERCHANTS 


ESSENTIAL OILS—SYNTHETICS—CHEMICALS 
SOLE SELLING AGENTS FOR 


BERTRAND FRERES 


ESTABLISHED 1858 
Grasse, France 
OIL OF LAVENDER FLORAL CONCRETES 


‘“ ‘“ THYME (Solid or Liquid) 
(White or Red) Rose Jasmin 


ROSEMARY Tuberose 
VETIVERT Orange Cassie 
BOIS DE ROSE Violet Mimosa 


(Femelle) 


NEROLI PETALES Reseda Jonquille 
ETC., ETC. 


USED BY THE LARGEST MANUFACTURERS 


Bagaroff Fréres Franz Fritzsche 


* ) ‘ Hamburg, 
& Cre. &, Co., Germany 
Philippopoli, Bulgaria 


Ane ALL BEST 


Pe tche (f &, Co. SYNTHETICS a QUALITY 
Sopote, mugen GERANIOL 
OTTO OF ROSE BENZYL. sinzonte 
ORIGINAL CONTAINERS ERGAMIL 100 
Write us for samples and 
prices. HELIOTROPINE 
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TRADE MAR 
FACTORY 


FACTORY 


Sore Unni tDkance, con 


&O JOHN Street, New York. 


dow 


JASMINE FLOR 


EXQUISITE NATURAL ODOR 
DOES NOT DISCOLOR 


DONALD WILSON, Mgr. 


THURSTON & BRAIDICH 


IMPORTERS 
No. 128 William St., New York City 


Mexican Vanilla Beans 
Bourbon Vanilla Beans 


South American 


Vanilla Beans 
Tahiti Vanilla Beans 


Angostura Tonka Beans 


Botu Pappazoglou & Co’s 


Otto of Rose d’Or 


An Ultra Quality of 
Rose Oil 


Used by Perfumers who KNOW 


UNGERER & CO., New York 


PHILADELPHIA CHICAGO SAN FRANCISCO 





Perfumers Raw Materials, 
Essential Oils, Chemicals 


Natural and artificial Flower Products 
Serial No. 2606 


HEINE & CO. 
NEW-YORK 


7 Platt Street 


GRASSE LEIPZIG GROBA “‘eise 


France Germany Germany 


TELEPHONE CABLE-ADDRESS: 
6008 JOHN HEIKO NEW-YORK 








OTTO OF ROSES 


Genuine Select 
H. & Co. 


Recognized by connoisseurs as of extraordinary quality. As long as 
our stock lasts we can save the purchaser the twenty per cent which 


the new tariff has decreed. 





LATEST NOVELTY 


Heiko Jasmine colorless 
NEW 


Positively colorless. 
Will not discolor in solution later. 


The most satisfactory colorless Jasmine on the market. 


SAMPLES AND PARTICULARS FOR THE ASKING 








Oil Geranium Rose Artificial, H. & Co. 
(Novelty) 


Menthol, C. P., Recrystallized, H. & Co. 





HEIKO-LUPINE 
HEIKO-DEVELOPER 
HEIKO-CLEMATIS 
HEIKO-TILIA 








OTHER SPECIALTIES 


Heiko Lilac A Heiko Iridoron 
Latest Novelty Latest artificial Violet 
Heiko Bergamot (Syn.) Heiko Jasminette 
A perfect substitute Best colorless Jasmine 
Heiko Rose Moderne Heiko Pink 


Elegant base of the Parisian Type The Standard 








FACTORIES OF 


HEINE&Co., LEIPZIG 


- fi ate 
elie 


ores Sd i 


GROEBA/RIESA A.D.ELBE. 








THE AMERICAN PERFUMER XIEH 


ROURE-BERTRAND FILS 


Grasse (A. M.) France 


Absdlite Flower Essence 


ROSE ORANGE FLOWER 
VIOLETTE 


Often imitated but never equaled 


We are the Exclusive Selling Agents for United States and Canada of 


Oil Ylang Ylang—Julio Witte Oil Ylang Ylang—Siegert 
American Branch, 18 Cedar St., New York — EDWIN H. BURR 


JUSTIN DUPONT 


Argenteuil (S & QO) France 


A REAL Novelty in Synthetic Perfumes 


JASMIN-INVAR 


Based on new scientific principles. 
True perfume of the flowe 
Aeon stable to light. 


Samples furnishea on request 





. American Branch, 18 Cedar St, New York ses a 
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BRUNO COURT 


GRASSE, FRANCE 


Manufacturer of the Finest Grade Essential Oils 


Rose Liquid 
Rose Concrete F 
Rose Pomade 


My usual quality. 


(Bl Bms 


Address all Inquiries to 


COMPAGNIE MORANA, 184 Fifth Ave, New York 
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COMPAGNIE MORANA 


114 Schaffhauser Str. 22 rue du Chateau d’eau 184 Fifth Avenue 19 S. La Salle St. 
ZURICH PARIS NEW YORK CHICAGO 


Manufacturers of the Finest Grade Synthetic Oils 


Honeysuckle D 


The most modern base 


Indispensable for producing the true sweet odor of 
the Honeysuckle blossom 


Excellent sweetener for Lilac combinations 


[SEE OPPOSITE AND NEXT PAGE] 


Address all Inquiries to 


COMPAGNIE MORANA, 184 Fifth Avenue, New York 
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CHRISTO CHRISTOFF 


KAZANLIK, BULGARIA 


Manufacturer of the Finest Grade Otto of Rose 


sone xe ma 


OST of the largest world-renowned 
perfumers in Paris use ONLY 


CHRISTOFF'’S 
OTTO of ROSE 


because it is the standard of all Ottos 
of Rose. 


A few additional contracts can be 
accepted for the new crop. 


Address all Inquiries to 


COMPAGNIE MORANA, 184 Fifth Avenue, New York 
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The American Standard 


For High Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 
AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 


Quality goods for quality people. 
Good goods are worthy of a good package. 
CUT GLASS BOTTLES 
“Lo 
TRADE . a MARK 

% 
¥.5.Py 


Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MB. 
New: York Office: 290 BROADWAY 


PILAR FRERES 


Grasse, France 


Pomades 
Solid and Liquid Concretes 
Essential Oils 


Geranium de Grasse 
SPECALIY; Bois de Rose 
Lavender 


Concrete and Liquid Orris 


Write for Complete Price List 


Sole American Agents 


MAGNUS, MABEE & REYNARD, Inc. 
257 Pearl Street, New York 
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HYPERESSENCES 


(DR. CHARABOT’S PROCESS) 


THE INTENSE, NATURAL, ABSOLUTE, 
FRAGRANT ESSENCES OF THE FLOWERS 


MAKE GOOD PERFUMES BETTER 
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TRUE TO THE FLOWER 


“BUSH”—OTTO 


Balkan Rose 

French Rose 
Maréchale Niel Rose 
Moss Rose 

Red Rose 

White Rose 


W. J. BUSH & CO., Inc. 


100 William Street, NEW YORK CITY 


Western Branch: 54 W. Kinzie St., Chicago Canadian Branch: 490 St. Paul St., Montreal 





American 


Verfumer 


and Essential Bil Review 








The Independent International Journal devoted to perfumery, soaps, flavoring extracts, etc. No producer, dealer 
or manufacturer has any financial interest in it, or any voice in its control or policy. 





ONE DOLLAR A YEAR. 
TEN CENTS A COPY. 








NEW YORK, OCTOBER, 1913. 


VOL. VIII. 


No. 8. 





THE AMERICAN PERFUMER 
and ESSENTIAL OIL REVIEW 
Pustisugp Montaty. 
PERFUMER PUBLISHING COMPANY 
80 Maiden Lane. 
LOUIS SPENCER LEVY, President and Treasurer, ) 39 MaidenLane 
JOSEPH S. MENLINE, Secretary, a 4 \ New York. 


Entered as Second-class Matter March 22d, 1907, at the Post Office 
at New York, N. Y., Under the Act of Congress of March 3d, 1879. 





TERMS OF SUBSCRIPTION 
The United States and Possessions, - $ 1.00 A Year 
Canada and Mexico, - : - . ime? * 
Foreign, - - - : 


MANUFACTURING PERFUMERS’ ASSOCIATION.—President, 
W. A. Bradley, 472 West 43d St., New York; Secretary, 
A. D. Henderson, 31 Park Place, New York. 

FLAvoRING Eytracr Mrrs. Assn.—President, 
Sherer, 1705 S. Clark St. Chicago, IIL; 
Frank L. Beggs, Newark, Ohio. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvors.—O. 
A. Atkins, President, Boston, Mass.; Edward Post, Secre- 
tary and Treasurer, 400 N. Fifth street, Philadelphia, Pa. 

Barsers’ Suppry Dearers’ AssocraTion.—President, 
Charles M. Dickson, Sioux City, Iowa; Secretary, G. G. 
Thomas, Des Moines, Iowa. 


= RK 
Secretary, 





CONTENTS 
Copyright, 1913, by Perfumer Publishing Company 
EDITORIAL: 


The New Tariff Schedules 
Notices of Judgment; Unfair to the Trade 
New York Weights Act and Perfumery 
New Members of Extract Association 
Trade Marks in Salvador 
Trade Mark Decision on Talc Labels 
Exact Provisions of New Tariff Law 
Liquid Shampoos, by H. Mann 
Analysis of Extracts and Oils, by R, 0. Brooks 
Flavoring Extract Section: ° 
Oficial Report F. B. BM. BM. cccccccccccvccccccsscccsccsccess 
Pure Food and Drug Notes 
National Manufacturers of Soda Water Flavors 
Rexall’s Annual Convention; Increase in Perfumery 
Trade Notes 
Obituary Notes 
New Incorporations 
Patents and Trade Marks 
Foreign Correspondence and Market Report .. 
Patent for Sweat-Decomposing Soap 


THE NEW TARIFF SCHEDULES. 

The new tariff law, which was signed by President Wil- 
son on October 3, as it affects industries in which our 
readers are interested, was practically discounted by ad- 
vance information given from time to time in our columns. 
Some of the daily and other journals in publishing the 
provisions of the act as finally approved and enacted into 
law, have made serious errors in some of the items, in 
certain instances giving wrong numbers of paragraphs and 
making mistakes in the duties imposed. For that reason 
we print on page 198 of this issue such parts of the 
schedules as affect or interest our readers, taking the same 
from the official copy of the law as it actually stands upon 
the statute books. 

The new schedules in our industries were mooted far 
enough ahead to enable those affected to make tentative 
plans to meet any changes in conditions, but of course 
there was no justification for doing much more than that 
upon problematical prospects. The new schedules, with 
certain exceptions not affecting our industries, are now in 
effect, and from the general trend of sentiment throughout 
the country it is evident that even persons who are un- 
favorably affected will make a determined effort to go 
ahead with their business affairs in a cheerful manner so 
that the rising tide of prosperity may continue. 

It is practically certain that the opponents of the new 
tariff much overestimated the “dire effects” they predicted, 
and it is more or less obvious that the exaggerated state- 
ments were made more for the purpose of defeating a 
measure objectionable to them than through any real fear. 
This element will not buckle on the armor of progressive 
trade and join the general populace in promoting the con- 
tinued best interests of the country. 

In this connection the following statement of a prominent 
British soap manufacturer, is pertinent and interesting: 

“Tt being perfectly obvious that the American people 
will be able to obtain some European and other foreign 
productions more cheaply than hitherto and therefore 


will use increased quantities, the extra imports resulting 
should be regarded as an exceedingly welcome invasion. 
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Inasmuch as trade is only a barter, American exports in 
one form or another will be inestimably augmented re- 
ciprocally. It is to be regretted that in some instances 
American manufacturers have purposely misled the Senate 
for their own individual profits at the expense of the 
nation at large.” 


However some of us may regret that the tariff builders 
did not heed all of our wishes—the situation is resolved 
from a theory into a condition which must be met. Amer- 
ican manufacturers can be trusted to do their best and 
the result will assuredly reward them. 


NOTICES OF JUDGMENT. 


Of all the features of the Food and Drugs Act of June 
30, 1906, that which has given more legitimate cause for 
complaint than any other ‘is Section 4, which provides in 
part that “After judgment of the court, notice shall be 
given by publication in such manner as may be prescribed 
by the rules and regulations aforesaid.” 

This is a very important provision for evident reasons. 
First and foremost is that due to the universal query: 
“What does this law permit, and what does it prohibit?” 
The Act has been in effect nearly seven years, and as yet 
several fundamental questions are unanswered, for the rea- 
son that they have not been passed upon by the Supreme 
Court of the United States. This delay is not an unusual 
one, for it took twenty years to secure an interpretation of 
the Sherman anti-trust act, and then the dictum of the 
Court showed the statute to be a flexible instrument 
adapted to the problems of modern commercial life, and 
not an unyielding band that would throttle rational devel- 
opment while choking off the abuses. 

We have always regarded the publication of the results 
of prosecutions for adulteration or misbranding as being 
of great service to manufacturers of food and drug prod- 
ucts, for in the absence of this information they would re- 
main at the mercy of their opinions, and those of their 
legal advisers. Our friends that have had occasion to ask 
advice of lawyers not specially versed in food and drug 
matters will bear us out when we say that the average 
lawyer when confronted with a problem of this kind will 


How 


then is the conscientious manufacturer or dealer to guide 


generally advise a plea of guilty or nolo contendere. 


himself ? 

In our September issue we called attention to an in- 
stance in which the shipper failed to contest an obviously 
unjust accusation, and there has since come to our atten- 
tion another instance in which a shipper pleaded guilty to 
a charge of having added to a certain package of lemon 
When 
their Notice of Judgment is published the title will read: 
“U.S. vs. ‘John Smith.’ Fine $—. Adul- 
teration of Lemon Oil.” 


oil one-twentieth of one per cent. of ethyl alcohol! 
Plea of guilty. 


The average man reading this title will conclude that 
“John Smith” had been “caught with the goods,” and hav- 


ing no defense, pleaded guilty. But will any sensible 
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person, after reading the complete notice, believe that the 
defendant wilfully added one-twentieth of one per cent. of 
alcohol? 

A certain shipper of essential oils was charged with hav- 
ing adulterated oil of thyme, because an analysis of the oil 
showed that the congealing point was lower than that 
specified in the Pharmacopoeia. Instead of meekly sub- 
mitting to the charge of adulteration, the dealer stated very 
emphatically to the Government’s attorney that not only 
did he intend to enter a vigorous plea of not guilty, but he 
would also offer evidence to show that the U. S. P. stand- 
ard was ‘faulty. This attitude rather astonished the Gov- 
ernment; and resulted in a withdrawal of the charge. 

We have been told that the Committee on Revision of 
U.-S. Pharmacopoeia has practically completed the ninth 
decennial revision, and that an announcement to this effect 
will shortly be made. It is further alleged that because of 
this fact the Bureau of ‘Chemistry has: proceeded rather 
cautiously of late, bringing no charges of adulteration or 
misbranding except where such charges were susceptible 
of easy proof, and when the allegations were not confined 
to relatively unimportant variations from the United States 
standards. 

If this is true it follows that when the revision becomes 
official vigorous action may be expected. We hold that no 
standards should be adopted until there has been public 
discussion of them by chemists of recognized authority, 
for no matter how competent the Committee or Sub-Com- 
mittee in charge of the work may be, there is no reason 
why their conclusions in camera, should without examina- 
tion become law. 

Some possibilities of a strictly technical enforcement of 
the Food and Drugs Act on the basis of the United States 
Pharmacopoeia are amusing. 

Suppose, for instance, the Department of Agriculture 
should decide to prosecute soap manufacturers who sold 
“soap” that varied from the standard in the Pharmaco- 
poeia for soap. The standard is as follows: 


“Prepared from Sodium Hydroxide and Olive Oil.” 


A white or whitish solid, hard, yet easily 
cut when fresh, having a faint, peculiar odor 
free from rancidity, a disagreeable alkaline 
taste, and an alkaline reaction. 

An alcoholic solution of soap (1 in 25) 
should not gelatinize on cooling (absence of 
animal fats). 

There are other tests; but this should be sufficient to 
show that what is meant by the word soap in the Pharma- 
copoeia is a fine castile soap. It may be argued that a 
little common sense should be used in the enforcement of 
the law; but that is the very point for which we have been 
contending. 

The United States Pharmacopoeia is not a book of in- 
flexible standards easily and exactly determinable; and 
there is no more reason why essential oils should be 
viewed in the light of a faulty standard than soap. 


In the decision of the Supreme Court in the Standard 
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Oil 


Anti-Trust Law should be interpreted in the light of rea- 


Anti-Trust case, the Court held that the Sherman 
son, atid we have the temerity to hold the opinion that the 
Court would view the Food and Drugs Act in the same 
way. We are not apologists for adulterators; but we do 
feel that it is about time that unreasonable charges of 
adulteration should not be brought, and that when brought 
should be intelligently contested. 

lor these reasons we have decided to suspend, tempo- 
rarily at least, the publication in detail of Notices of Judg- 
ment. We shall publish a resumé of each batch of Notices 
received, and those of our readers who are desirous of 
getting detailed information concerning any or all of the 
notices, may obtain copies thereof by writing to the Divi- 
sion of Publications, United States Department of Agri- 
culture, Washington, D. C. 

We ask our readers to pass judgment on our decision, 
and if it shall appear they do not approve our action, we 
shall return to our former practice regarding this depart- 
ment of the paper. 

After the revision of the Pharmacopoeia shall have ap- 
peared and have been adopted, we shall submit this matter 
again to our readers for their decision. 

In connection with this matter it is our duty to correct 
an error that occurred when compiling data from the 
Notices of Judgment in our September issue. It was stated 
that the Dodge & Olcott Co., New York, had pleaded guilty 
to two charges of adulteration of benzaldehyde or synthetic 
oil of bitter almond. The fact is that only one such charge 
was brought against the company in question, and the facts 
are as given in our No. 2378, though this should have been 
numbered 2377. Notice of Judgment No. 2378 refers to an 
entirely different concern, and has to do with adulteration 


and misbranding of essence of Jamaica ginger. 


NEW YORK WEIGHTS AND MEASURES ACT 
AS IT AFFECTS PERFUMERY. 


F, N. Carpenter, chairman, and A. B. Calisher, the com- 
mittee appointed by the Manufacturing Perfumers’ Associa- 
tion to investigate the regulations of the New York 
Weights and Measures Act, has made the following report: 

Through the courtesy of J. L. Walsh, Commissioner of 
Weights and Measures of the City of New York, an inter- 
view was granted by him to your Committee with the 
following results: 

First: This law became effective June 1, 1913, but be- 
comes applicable to your goods on February 1, 1914, and 
applies to such goods which are put up on or after that 
date. 

Second: This law applies to all liquid or bottled goods 
over two ounces in capacity; to all goods packed, solid or 
in packages over three ounces in weight; and to all pack- 
ages containing over six individual units. The variations 
of the capacity of the bottles are those allowed by the 
agreement between the Glass Bottle Blowers’ Association 
of the United States and Canada, and the Manufacturers 
of Glass Bottles, as per paragraph on Page 4 on the Regu- 
lations and Requirements, as sent to you. 

In connection with the Weights and Measures of the 
various packages, these regulations have been amended so 
as to allow of the use of the word “average” in connection 
with the label or sticker, as to capacity and contents. The 
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quantity of the contents of the bottle may be stated in 
terms of avoirdupois weight or fluid measure, and the 
quantity of the contents of a package may be indicated in 
the usual terms of avoirdupois weight. The markings of 
the quantity may be on a tag attached to the bottle or 
package, or upon a label, the letters of which shall be 
bold-faced type, not less than one-ninth of an inch in 
height for jars or bottles having a capacity up to one pint, 
and not less than three-sixteenths of an inch in height for 
bottles of other capacities, or such capacity in terms of 
gallons, quarts, pints, half pints or fluid ounces, may be 
blown in the side or neck of the bottles. When blown, 
such letters shall be at least three-eighths of an inch in 
height for bottles having a capacity of six ounces or over, 
and one-quarter of an inch in height for all bottles between 
two and six fluid ounces, and MUST be exposed. 

Referring again to the question of the label upon which 
the weight or measure may be indicated—your Committee 
was informed by the Commissioner that such weights and 
measures may be indicated by a label attached to any part 
of bottle or package, except the bottom, and your Com- 
mittee recommends that a uniform label be adopted by your 
Association for this purpose, which will not in any way 
detract from the beauty of the package, and that these 
labels be printed by some firm from whom all the mem- 
bers of the Association could obtain them. 

Should, however, your members decide to indicate the 
weight or contents of a package as a part of the label, 
it must be free from any ornamentation whatever, leaving 
a clear space around the marking which indicates the con- 
tents. 

Your Committee desires to impress upon the minds of 
the members of the Association, that all goods in the 
hands of dealers in the State of New York on February 
1, 1914, must be stamped as herein noted. 

Your Committee has been informed by Commissioner 
Walsh that the scope of the New York State Weights and 
Measures Law, is so broad in its bearings, that its appli- 
cation will practically cover all legislation of the same 
kind enacted by the Federal authorities and other states. 


NEW EXTRACT ASSOCIATION MEMBERS. 


Both Mr. F. P. Beers, chairman of the membership 
committee of the Flavoring Extract Manufacturers’ Asso- 
ciation of the United States and the association itself are to 
be congratulated upon the splendid start which the 
committee has made in the new association year in the 
shape of the addition of fifteen new members to the 
rolls of the organization. 

The new accessions to the strength of the F. E. M. A. 
must not only be gratifying to the membership at 
large, but encouraging to the officers, past and pres- 
ent, who have labored hard to make the organization 
ever of increasing usefulness, for evidence here is given 
that their efforts are appreciated in the most convincing 
manner. More power to Mr. Beers and his associates! 


WHY NOT GET TOGETHER? 


We note in the proceedings of the recent meeting 
of the National Manufacturers of Soda Water Flavors 
that the proposal for combining with the Flavoring 


Extract Manufacturers’ Association of the United 
States was referred to, but that no action was taken 
on the subject. 

The members of both associations have sufficient in 
common to warrant consolidation, while it is ques- 
tionable if there are enough individual problems within 
the scope of each warrant them in 
traveling alone. The matter is well worthy of the 
serious consideration of the officers of both organiza- 
tions. 


association to 
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TRADE-MARKS IN SALVADOR. 


The text of a new patent law for Salvador which was 
published in the Diario Oficial of July 9, contains certain 
modifications of the previous patent law, among them being 
the provision that detailed descriptions of an invention are 
not to be published. A copy of the new law in Spanish, 
together with a translation in part, is on file in the Bureau 
of Foreign and Domestic Commerce at Washington. 

Certain modifications of the trade-mark law of Salvador, 
dated June 15, 1910, have been made by a decree of June 
19, 1913, published in the Diario Oficial of July 4, 1913. 
This law provides for an increase in registration fees for 
the purpose of more adequately covering the expense of 
registration, and also with a view to favoring domestic 
industries. Each application for trade-mark must be made 
on stamped paper costing 5 pesos, or on ordinary paper 
bearing stamps of this value. The fee for the registration 
of a domestic trade-mark remains 5 pesos, while the fee 
for a foreign trade-mark is increased to 10 pesos. In addi- 
tion to the registration fee, an annual tax of 5 pesos for 
each foreign trade-mark and 2 pesos for each domestic 
trade-mark must be paid during the period for which 
registration is granted. 


TRADE MARK DECISION. 
Ex PARTE AMERICAN TALC CoMPANY. 
Decided September 26, 1913. 


. Lapets—Fatse AND DECEPTIVE STATEMENTS THEREON— 
REGISTRATION REFUSED. 

Where a label contains a statement which is prima 

facie false and deceptive, the Examiner should refuse to 


register the same on that ground unless the applicant 
can show that, in fact, the statement is not deceptive. 


. SAME—SAME—“CurE”—Not NECESSARILY MISLEADING. 

A statement on a label that the article upon which the 

label is used is a “cure” for certain specified ailments 
does not necessarily render the label deceptive. 

. SAME-—SAME—SAME. 

The fact that a label for talcum powder contains a 
statement that such powder is for the relief and cure 
of all irritation of the skin, sunburn, perspiration, etc.. 
Held to afford no ground for refusing to register the 
same. 

ON APPEAL. 

LABEL FOR POWDERED TALC 

Mr. A. O. Orne for the applicant. 
Frazier, First Assistant Commissioner: 

This is an appeal from the refusal of the Examiner of 
Trade-Marks to register the label presented in this case on 
the ground that it bears a misleading and deceptive state- 
ment. 

The label bears the following statement: 

This delightful toilet preparation contains silicate of 
magnesia, a mineral antiseptic and curative, improved by 
the addition of boracic acid and borax, and enriched by a 
delicious perfume. 

For the relief and cure of all irritations of the skin, 
sunburn, tired and aching feet, perspiration, etc., and for 
use after shaving and bathing. 

As a toilet powder for ladies’ and babies’ use it is un- 
excelled. 

No objection is made to the first paragraph, specifying 
the ingredients of the compound. 

The second paragraph is held by the Examiner to be 
misleading because— 
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it is regarded as misleading and deceptive to claim that a 
toilet powder will cure the affections specified. 

In this action the Examiner refers to ex parte Barclay 
& Barclay, (135 O. G., 217). 

Registration of this label is sought under the act of 
June 18, 1874, relating to registration of prints and labels, 
defining the meaning of the words “engraving, cut and 
print” in the Copyright Act, as there applied to pictorial 
illustrations or works connected with the fine arts. It 
further directs that prints and labels designed to be used 
for any other articles of manufacture may be registered 
in the Patent Office, but shall not be entered under the 
copyright law. 

There is nothing in this act which prohibits registration 
of this label on the ground specified. The rejection is 
based upon the ruling in ex parte Barclay & Barclay, 
supra. It appears that this decision, defining the practice 
in such cases, arose out of the requirements of the pure 
food law, administered by the Bureau of Chemistry in the 
Department of Agriculture, and under the provision of 
that law relating to misbranding. No provision of that 
law covers or is intended to cover the registration of 
labels in the Patent Office. The authority for the practice 
of refusing registration of labels as containing matter held 
to be deceptive and misleading rests upon the comity be- 
tween two departments of the Government. 

A number of cases appear to have been brought under 
the misbranding clause of this law, and one United States 
v. Johnson, (169 O. G., 702; 221 U. S., 488) reached the 
Supreme Court. 


That case involved precisely the same question as raised 
here—namely, an allegation that a label bearing a false 
statement as to the curative or therapeutic effect of a drug 
or medicine on which the label is used falls under the mis- 
branding clause of the law. The Supreme Court reversed 
the lower court, deciding that there was clearly no war- 
rant under the pure-food law for holding that statements 
of this nature, relating to the effects that might be pro- 
duced by the medicine or drug, or any statement predicted 
upon the opinion of an expert could not be held to be a 
misbranding such as that contemplated by the statute. 
That law, the Court said, covered under its misbranding 
provision a false and misleading statement of fact con- 
cerning the ingredients composing the drug or medicine or 
other composition. 

The practice of the Department of Agriculture appears 
to have been founded on the broad principle that the pur- 
chasing public should be protected against fraud and de- 
ception, whether based upon statements of fact or predi- 
cated upon an opinion. Whether based upon the one or 
the other, if false and fraudulent, the effect upon the 
public would be the same. The Patent Office has followed 
that practice in applying the law, as a matter of comity, 
to labels and prints presented for registration in this 
Office; but it should be observed that as a prerequisite to 
invoking this doctrine the statement must be false and 
misleading. This is the postulate upon which the Su- 
preme Court proceeded in reaching its decision in United 
States v. Johnson, supra. It does not necessarily inhibit 
all statements regarding the curative or therapeutic effect 
of such article, nor could it well in equity extend so far. 
There may be cases, it is evident, where such statements 
are not false and fraudulent, even where they refer to the 
curative or therapeutic effect of the article to which they 
are attached. When such is the case, it seems obvious 
that this Office is not warranted in refusing the registra- 
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tion merely because the label bears some statement relative 
to the curative effect of the article. 

This conclusion is emphasized by the action of the Con- 
gress, following the decision of United States v. Johnson, 
supra, in amending the Pure Food Act of June 30, 1906, 
under date of August 23, 1912, wherein, under section 8, 
it defines the meaning of the term “misbranded” as used in 
the statute. It is provided in the third clause thereof, in 
the case of drugs: 

Third. If its package or label shall bear or contain any 
statement, design, or device regarding the curative or 
therapeutic effect of such article or any of the ingredients 
or substances contained therein, which is false and fraudu- 
lent. 


It is evident that under this clause, introduced by amend- 
ment into the law for the express purpose of covering cases 
discussed in the decision of the Supreme Court above 
cited in all cases where the word “cure” or any words of 
similar import be used, as in the present case, the law 
would denominate the same as misbranding only where 
the statement itself is known or shown to be false and 
fraudulent. 

In the present case it is noted that the statement ob- 
jected to says: 

For the relief and cure of all irritations of the skin, 
sunburn, tired and aching feet, perspiration, etc. 

This statement is designed to appeal to the purchasing 
public. The language itself is simple and plain. It states 
the effect following the use of the article for a specific, 
not a generic, disease or trouble of the skin. It seems 
clear, that no one would be misled or deceived by the 
meaning or intended meaning of the language. It does 
not say nor does it suggest under any ordinary interpre- 
tation of the language that the article will cure all irrita- 
tions of the skin without regard to the nature. 

Following the usual interpretation of language so used 
it carries to the mind, first, the fact that it will relieve 
and cure all irritations of the skin, such as sunburn; sec- 
ond, tired and aching feet; third, perspiration, etc. Where 
a generic statement, such as “all irritations,” is followed 
by a number of specific illustrations, the ordinary mean- 
ing thereof restricts the generic statement to irritations of 
the character shown by the different kinds stated. In this 
case it does not appear that there is any intention to make 
a false statement or misleading statement to the effect 
that the article will cure any other irritations than those 
specified or of a similar nature. It would not be under- 
stood to mean, for example, that the article cures or will 
cure eczema, scrofula, and a variety of other skin erup- 
ticns and diseases, etc. Hence the only question remain- 
ing is whether or not this article will cure sunburn, tired 
and aching feet, perspiration, etc., and all like irritations. 
The Office does not appear to be in a position to contradict 
the truth of this statement. Therefore it cannot rightly 
hold the same to be false or deceptive. 

It may be that in many cases statements are prima facie 
false and deceptive. It is proper under such circumstances 
to object to the registration of the prints or labels on such 
grounds. 


It is likewise proper for the applicant for registration 
to show, if he can, that the statement is not false and mis- 


leading. He has that right under the pure food law, as 
amended. He should not be deprived of that right in a 
proceeding arising in a different department of the Gov- 
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ernment, founded, not upon a specific provision of the law 
relating to the administration of that department, but upon 
the comity that should prevail between the two depart- 
ments. 

The matter is simply a question of fact, to be deter- 
mined, as all other facts, by such evidence as will satisfy 
the Office one way or the other. If the Examiner has rea- 
sonable ground to believe that such a statement is false and 
fraudulent, he may refuse registration for that reason, 
subject to rebuttal by the applicant; but it is clear that the 
mere presence of the word “cure” on the label, in the con- 
nection here shown, is not sufficient to justify a refusal of 
registration. 

It has been suggested that the charge of “misbranding” 
in cases like this may be relieved by substituting the word 
“remedy” for “cure.” It is not seen that this change 
would alter the meaning of the phrase to any extent. 
Webster's New International Dictionary defines “cure” as 
“to heal; to restore to health; cause to recover; to make 
well.” It gives as synonyms “heal, remedy.” It defines 
“remedy” as— 
that which relieves or cures a disease; in medicine, an 
application which puts an end to disease and restores 
health. 

It gives as synonyms “cure; restorative . . relief, 
etc.” 

It is not easy to discern any real difference between the 
meanings of the two words. Hence the substitution of 
one for the other would not alter the meaning of a phrase 
in which either might be used. 


As the refusal to register the label is directed solely to 
the use of the word “cure” in the connection shown, for 
the foregoing reasons the Examiner’s decision is reversed. 


JOY EEN DA NOSE. 


My nose eet ees a verra funny theeng! 

Eet always please’ me besta een da spreeng, 
For dat’sa time mos’ evra breeze dat blows 
Eees breeng som’ kind of flower to my nose. 
So, even een da ceety, evratheeng 

Dat grows I like da smal of een da spreeng. 


Som’ smals een summer too, I like, but not 
So moocha like da spreeng; dey are too hot. 
An’ som’ of dem you meet upon da street 

Dey are too ripe for w’at you calla “sweet ;” 
But steell een summer when ees com’ da rose 
Eet maka moocha pleasure een my nose. 


Een fall, w’en com’s da frost upon da breeze, 
I smal da leaves dat die upon da trees 

An’ flowers dat are een deir graves, an’ gat 
No pleasure een my nose at all from dat. 
But steell we have da fruit, an’, best of all, 
I like da smal from apples een da fall. 


Dere ees no sweet perfume een snow an’ ice, 
An’ so to me da weenter ees not nice; 
But steell da smal of peanuts w’en dey roast 
Ees warm an’ sweet een weenter-time. But most 
I like dees pipe tobac’ beneath my nose, 
Dat keep do blama theeng from gattin’ froze. 
—T. A. Daty in New York Times. 
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EXACT PROVISIONS OF THE NEW TARIFF LAW 


Signed by PRESIDENT WILSON, OCTOBER 3, 1913 


In view of incorrect publications made by certain journals 
the following is printed as the exact text of the new Tariff 
Act, signed by President Wilson on October 3, 1913, so 
far as it affects our readers: 


Raw Materials. 


16. Chemical and medicinal compounds and prepara 
tions, including mixtures and salts, distilled oils, essential 
oils, expressed oils, rendered oils, greases, ethers, flavor- 
ing and other extracts and fruit essences, all the foregoing 
and their combinations when containing alcohol, and all 
articles consisting of vegetable or mineral objects im- 
mersed or placed in, or saturated with, alcohol, except 
perfumery and spirit varnishes, and all alcoholic com- 
pounds not specially provided for in this section, if con- 
taining 20 per centum of alcohol or less, 10 cents per pound 
and 20 per centum ad valorem; containing more than 20 
per centum and not more than 50 per centum of alcohol, 
20 cents per pound and 20 per centum ad valorem; con- 
taining more than 50 per centum of alcohol, 40 cents per 
pound and 20 per centum ad valorem 

27. Drugs, such as barks, beans, 
bulbous roots, excrescences, fruits, flowers, dried 
dried insects, grains, gums, herbs, leaves, lichens, mosses, 
roots, stems, vegetables, seeds (aromatic, not garden 
seeds), seeds of morbid growth, and weeds; any of the 
foregoing which are natural and uncompounded drugs 
and not edible, and not specially provided for in this sec- 
tion, but which are advanced in value or condition by 
shredding, grinding, chipping, crushing, or any other pro- 
cess or treatment whatever beyond that essential to the 
proper packing of the drugs and the prevention of decay 
or deterioration pending manufacture, 10 per centum ad 
valorem: Provided, That no article containing alcohol 
shall be classified for duty under this paragraph. 

29. Ethers: Sulphuric, 4 cents per pound; amy] nitrite. 
20 per centum ad valorem; amyl acetate and ethyl acetate 
or acetic ether, 5 cents per pound; ethyl chloride, 20 per 
centum ad valorem; ethers and esters of all kinds not 
specially provided for in this section, 20 per centum ad 
valorem: Provided, That no article containing more than 
10 per centum of alcohol shall be classified for duty under 
this paragraph. 

33. Fusel oil, 


bulbs, 
fibres, 


berries, buds, 


or amylic alcohol, 

43. Menthol, 50 cents per pound. 

44. Oils, rendered: Sod, seal, herring, and other fish 
oil, not specially provided for in this section, 3 cents per 
gallon; whale oil, 5 cents per gallon; sperm oil, 8 cents 
per gallon; wool grease, including that known commercially 
as degras or brown wool grease, crude and not refined or 
improved in value or condition, 4 cent per pound; refined 
or improved in value or condition, and not specially pro- 
vided for in this section, % cent per pound; lanolin, 1 cent 
per pound; all other animal oils, rendered oils and greases, 
and all combinations of the same, not specially provided 
for in this section, 15 per centum ad valorem. 

45. Oils, expressed: Alizarin assistant, sulphoricinoleic 
acid, and ricinoleic acid, and soaps containing castor oil, 
any of the foregoing in whatever form, and all other 
alizarin assistants and all soluble greases used in the 
processes of softening, dyeing. or finishing, not specially 
provided for in this section, 25 per centum ad valorem; 
castor oil, 12 cents per gallon; flaxseed and linseed oil, 
raw, boiled, or oxidized, 10 cents per gallon of 7% pounds; 
poppy-seed oil, raw, boiled, or oxidized, rapeseed oil, and 
peanut oil, 6 cents per gallon; hempseed oil, 3 cents per 
gallon; almond oil, sweet, 5 cents per pound; sesame or 
sesamum seed or bean oil, 1 cent per pound; olive oil. not 
specially provided for in this section, 20 cents per gallon; 
olive oil, in bottles, jars, kegs. tins, or other packages 
having a capacity of less than five standard gallons each, 
30 cents per gallon; all other expressed oils and all com- 
binations of the sanié, not specially provided for in this 
section, 15 per centum ad valorem. 


1% cent per pound. 


46. Oils, distilled and essential: Orange and lemon, 10 
per centum ad valorem; peppermint, 25 cents per pound; 
mace oil, 6 cents per pound; almond, bitter; amber; am- 
bergris; anise or anise seed; bergamot; camomile; cara- 
way; cassia; cinnamon; cedrat; citronella and lemon- 
grass; civet; fennel; jasmine or pasimine ; juniper; laven- 
der, and aspic or ‘lke lavender; limes; neroli or orange 
flower; origanum, red or white; rosemary or anthoss; attar 
of roses; thyme; and valerian; all the foregoing oils, and 
all fruit ethers, oils, and essences, and essential and dis- 
tilled oils and all combinations of the same, not specially 
provided for in this section, 20 per centum ad valorem: 
Provided, That no article containing alcohol shall be classi- 
fied for duty under this paragraph. 

49. Ambergris; enfleurage greases and floral essences 
by whatever method obtained; flavoring extracts; musk, 
grained or in pods, civet, and all natural or synthetic 
odoriferous or aromatic substances, preparations, and mix- 
tures used in the manufacture of, but not marketable as, 
perfumes or cosmetics; all the foregoing not containing 
alcohol and not specially provided for in this section, 20 
per centum ad valorem. 

64. Potash: Bicarbonate of, 
4 cent per pound, chromate and 
per pound; nitrate of, or saltpeter, refined, $7 per ton; 
permanganate of, 1 cent per pound; prussiate of, red, 
cents per pound; yellow, 14% cents per pound. 

69. Talcum, ground talc, steatite, and French chalk, cut, 
powdered, washed, or pulverized, 15 per centum ad 
valorem. 

70. Vanillin, 10 cents per ounce; vanilla beans, 30 cents 
per pound; tonka beans, 25 cents per pound. 

235. Spices, unground: Cassia buds, cassia, and cassia 
vera; cinnamon and cinnamon chips; ginger root, unground 
and not preserved or candied; nutmegs; pepper, black or 
white; capsicum or red pepper, or cayenne pepper; and 
clove stems, 1 cent per pound; cloves, 2 cents per pound; 
pimento, 34 of 1 cent per pound; sage, % cent per pound; 
mace, 8 cents per pound; Bombay or wild mace, 18 cents 
per pound; ground spices, in each case, the specific duty 
per pound enumerated in the foregoing part of this para- 
graph for unground spices, and in addition thereto a duty 
of 20 per centum ad valorem; mustard, ground or pre- 
pared, in bottles or otherwise, 6 cents per pound; all other 
spices not specially provided for in this section, including 
all herbs or herb leaves in glass or other small packages 
for culinary use, 20 per centum ad valorem. 


and chlorate of, 
bichromate of, 1 cent 


refined, 


Finished Goods. 


48. Perfumery, including cologne and _ other toilet 
waters, articles of perfumery, whether in sachets or other- 
wise, and all preparations used as applications to the hair, 
mouth, teeth, or skin, such as cosmetics, dentifrices, includ- 
ing tooth soaps, pastes, including theatrical grease paints, 
and pastes, pomades, powders, and other toilet prepara- 
tions, all the foregoing, if containing alcohol, 40 cents per 
pound and 60 per centum ad valorem; if not containing 
alcohol, 60 per centum ad valorem; floral or flower waters 
containing no alcohol, not specially provided for in this 
section. 20 per centum ad valorem. 

66. Soaps: Perfumed toilet soaps, 30 per centum ad 
valorem; medicinal soaps, 20 per centum ad valorem; 
castile soap, and unperfumed toilet soap, 10 per centum ad 
valorem; all other soaps and soap powder not specially 
provided for in this section, 5 per centum ad valorem. 

242. Bay rum or bay water, whether distilled or com- 
pounded, of first proof, and in proportion for any greater 
strength than first proof, $1.75 per gallon. 


Bottles. 


84. Glass bottles, decanters, and all articles of every 
description composed wholly or in chief value of glass, 
ornamented or decorated in any manner, or cut, engraved, 





THE AMERICAN PERFUMER 


painted, decorated, ornamented, colored, stained, silvered, 
gilded, etched, sand blasted, frosted, or printed in any 
manner, or ground (except such grinding as is necessary 
for fitting stoppers or for purposes other than ornamenta- 
tion), and all articles of every description, including bottles 
and bottle glassware, composed wholly or in chief value of 
glass blown either in a mold or otherwise; all of the fore- 
going, not specially provided for in this section, filled or 
unfilled, and whether their contents be dutiable or free, 
45 per centum ad valorem: Provided, That for the pur- 
poses of this Act, bottles with cut-glass stoppers shall, with 
the stoppers, be deemed entireties. 


Metal Specialties. 


164. Bottle caps of metal, collapsible tubes, and sprink- 
ler tops, if not decorated, colored, waxed, lacquered, 
enameled, lithographed, electroplated, or embossed in 
color, 30 per centum ad valorem; if decorated, colored, 
waxed, lacquered, enameled, lithographed, electroplated, or 
embossed in color, 40 per centum ad valorem. 

167. Articles or wares not specially provided for in 
this section; if composed wholly or in part of platinum, 
gold, or silver, and articles or wares plated with gold or 
silver, and whether partly or wholly manufactured, 50 per 
centum ad valorem; if composed wholly or in chief value 
of iron, steel, lead, copper, brass, nickel, pewter, zinc, 
aluminum, or other metal, but not plated with gold or 
silver, and whether partly or wholly manufactured, 20 
per centum ad valorem. 


Labels and Boxes. 

324. Papers wholly or partly covered with metal leaf or 
with gelatin or flock, papers with white coated surface 
or surfaces, calender plate finished, hand dipped marbleized 
paper, pagctment paper, and lithographic transfer paper not 
printed, 25 per centum ad valorem; papers with coated sur- 
face or surfaces suitable for covering boxes, not specially 
provided for, whether or not embossed or printed except 
by lithographic process, 40 per centum ad valorem; all 
other paper with coated surface or surfaces not specially 
provided for in this section; uncoated papers, gummed, 
or with the surface or surfaces wholly or partly decorated 
or covered with a design, fancy effect, pattern, or character, 
whether produced in the pulp or otherwise except by litho- 
graphic process, cloth-lined or reinforced papers, and 
grease-proof and imitation parchment papers which have 
been supercalendered and rendered transparent or partially 
so, by whatever name known, all other grease-proof and 
imitation parchment papers, not specially provided for in 
this section, by whatever name known, bags, envelopes, 
and all other articles composed wholly or in chief value 
of any of the foregoing papers, not specially provided for 
in this section, and all boxes of paper or paper mache or 
wood covered with any of the foregoing papers or covered 
or lined with cotton or other vegetable fiber, 35 per centum 
ad valorem; albuminized or sensitized paper or paper 
otherwise surface-coated for photographic purposes, 25 per 
centum ad valorem; plain basic papers for albuminizing, 
sensitizing, baryta coating, or for photographic or solar 
printing processes, 15 per centum ad valorem. 

325. Labels, and other articles composed wholly or in 
chief value of paper lithographically printed in whole or 
in part from stone, gelatin, metal, or other material (ex- 
cept boxes, views of American scenery or objects, and 
music, and illustrations when forming a part of a periodical 
or newspaper or of bound or unbound books, accompany- 
ing the same, not specially provided for in this section) 
shall pay duty at the following rates: Labels and flaps 
printed in less than eight colors (bronze printing to be 
counted as two colors), but not printed in whole or in 
part of metal leaf, 15 cents per pound; labels and flaps 
printed in eight or more colors (bronze printing to be 
counted as two colors), but not printed in whole or in part 
of metal leaf, 20 cents per pound; labels and flaps printed 
in whole or in part of metal leaf, 35 cents per pound. 

332. Papers or cardboard, cut, die cut, or stamped into 
designs or shapes, such as initials, monograms, lace, bord- 
ers, or other forms, and all post cards, not including Ameri- 
can views, plain, decorated, embossed, or printed, except 
by lithographic process, and all papers and manufacturers 
of paper or of which paper is the component material of 
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chief value, not specially provided for in this section, 25 
per centum ad valorem. 


Miscellaneous. 


385. That there shall be levied, collected, and paid on 
the importation of all raw or unmanufactured articles not 
enumerated or provided for in this section, a duty of 10 
per centum ad valorem, and on all articles manufactured, 
in whole or in part, not provided for in this section, a 
duty of 15 per centum ad valorem. 

386. That each and every imported article, not enumer- 
ated in this section, which is similar, either in material, 
quality, texture, or the use to which it may be applied, to 
any article enumerated in this section as chargeable with 
duty, shall pay the same rate of duty which is levied on 
the enumerated article which it most resembles in any of 
the particulars before mentioned; and if any nonenumer- 
ated article equally resembles two or more enumerated 
articles on which different rates of duty are chargeable, 
there shall be levied on such nonenumerated article the 
same rate of duty as is chargeable on the article which it 
resembles paying the highest rate of duty; and on articles 
not enumerated, manufactured of two or more materials, 
the duty shall be assessed at the highest rate at which the 
same would be chargeable if composed wholly of the com- 
ponent material thereof of chief value; and the words 
“component material of chief value,” wherever used in 
this section, shall be held to mean that component material 
which shall exceed in value any other single component 
material of the articles and the value of each component 
material shall be determined by the ascertained value of 
such material in its condition as found in the article. If 
two or more rates of duty shall be applicable to any im- 
ported article, it shall pay duty at the highest of such rates. 


Free List. 


393. Alcohol, methyl or wood. 

412. Beeswax. 

429. Borax, crude and unmanufactured, and borate of 
lime, soda, and other borate material, crude and unmanu- 
factured, not otherwise provided for in this section. 

442. Castor or castoreum. 

477. Drugs, such as barks, beans, berries, buds, bulbs, 
bulbous roots, excrescences, fruits, flowers, dried fibres, 
dried insects, grains, gums, gum resin, herbs, leaves, lich- 
ens, mosses, logs, roots, stems, vegetables, seeds (aromatic, 
not garden seeds), seeds of morbid growth, weeds; any 
of the foregoing which are natural and uncompounded 
drugs and not edible and not specially provided for in this 
section, and are in a crude state, not advanced in value or 
condition by shredding, grinding, chipping, crushing, or any 
other process or treatment whatever beyond that essential 
to the proper packing of the drugs and the prevention of 
decay or deterioration pending manufacture: Provided, 
That no article containing alcohol shall be admitted free 
of duty under this paragraph. 

498. Grease, fats, vegetable tallow, and oils (excepting 
fish oils), not chemically compounded, such as are com- 
monly used in soap making or in wire drawing, or for 
stuffing or dressing leather, not specially provided for in 
this section. 

561. Oils: Birch tar, cajeput, coconut, cod, cod liver, 
cottonseed, croton, ichthyol, juglandium, palm, palm-kernel, 
perilla, soya-bean, and olive oil rendered unfit for use as 
food or for any but mechanical or manufacturing pur- 
poses, by such means as shall be satisfactory to the Secre- 
tary of the Treasury and under regulations to be pre- 
scribed by him; Chinese nut oil, nut oil or oil of nuts not 
specially provided for in this section; petroleum, crude 
or refined, and all products obtained from petroleum, in- 
cluding kerosene, benzine, naphtha, gasoline, paraffin, and 
paraffin oil; and also spermaceti, whale, and other fish oils 
of American fisheries, and all fish and other products of 
such fisheries. 

560. Oleo stearin. 

580. Potash: Crude, or “black salts”; carbonate of; 
cyanide of; sulphate of; hydrate of, when not containing 
nore than 15 per centum of caustic soda; nitrate of, or 
saltpeter, crude; and muriate of. 

621. Talcum, steatite, and French chalk, crude and un- 
ground. 
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By H. MANN 


LIQUID SHAMPOOS | 


The use of liquid shampoos has been increased quite 
appreciably during the last few years. Through the 
explanatory and generally intelligible work of a great 
number of prominent cosmetists, there has penetrated 
into the great mass of the public the recognition that a 
healthy and fine hair growth is attainable, not so much 
by belated application of patent tonics and the like, as 
through daily washing and cleansing of the scalp, as- 
suring the opening and keeping open of its pores, as 
well as making it possible for the air to gain access 
to the roots of the hair, since it is their healthy condi- 


tion that is the chief aim. It is not only strengthening 


agents that bring about these benefits, but to cleansing 
agents is due a great part of the success obtained. 
Both these benefits we find combined in the “lather 


producing scalp washes.” By their alcohol content 


they help in the strengthening of the roots of the hair, 
while on the other hand the slight excess of alkali, in 


a non-irritating form, helps to cleanse the skin. Also, 


through the application of lather producing washes as 
well as scalp washes in general, there is introduced a 
massaging of the scalp. The rubbing of the scalp tends 
to stimulate the roots, and may claim, therefore, a 
considerable share of the success of maintaining hair 
growth, obtained by this agent. Too much massaging 
is a mistake, since it loosens the roots, and from this 
arises the requirement that the shampoo should not 
produce a stable fatty lather, but a temporary loose 
lather, that breaks up of itself. Then again, the wash 
should not contain too much alcohol, so that the hair 
be not unnecessarily dried. The alcohol content can- 
not be too high anyway, since the great mass of people 
will hesitate at the high price that high alcohol con- 
tent would involve. These scalp washes should not 
contain over 40 per cent. of alcohol. But another con- 
sideration prohibits high alcohol content. It is well 
known that the more alcohol a mixture contains, the 
less it lathers; therefore lower the alcohol content if 
you would increase the lather. 

The lather producing agent is in this case some 
alkali, but one that will irritate the scalp as little as 
possible. The usually applied alkalies are sodium bi- 
carbonate, ammonia, etc. Various additions are also 
used, which usually represent extracts of soap bark, 
soap nuts and the like. 

While it is expected of some scalp washes that they 
lather abundantly, though always a light and easily 
disappearing lather, it is expected of this to have only 
a light and flighty lather. 

With the mentioned extracts this is easily obtained, 
but good results may be obtained with alkalies too, 
and the lathering property of the wash can be controlled 
by them. 

In the treatment of different persons with these 
washes, various interesting observations may be made, 
and which give rise to unwarranted advertisement by 


uninformed parties. It is often noticed that the same 
shampoo will produce in one case a fine fluffy lather, 
while in the case of another person, lathering is weak, 
or even nil. The explanation of this is to be found 
nearly always in the fact that the fat and perspiration 
products vary in amount in different individuals; in 
some, there is none at all. Here, then, there can be 
no lathering by extract or alkali addition, since the 
chief requirement, that of the presence of fatty sub- 
stances on the scalp, is not fulfilled. 

This is the case most frequently with persons that 
wash their hair every morning, and then perhaps are 
again shampooed at the barber’s. The washes contain- 
ing soap will of course lather in any case. 

In the majority of cases, the washes contain sodium 
bicarbonate, together with ammonia or an ammonium 
salt; this seems to be the best lather producing agent. 
One disadvantage must here be noted, that is, that 
barbers or hairdressers that have to do a good deal 
of this massaging with lathering washes, suffer from 
skin inflammation, or even eczema, if they have any 
slight cut or skin contusion or even thin skin on any 
part of the hand. But the above causes must be pres- 
ent, or in general an individual predisposed to it, for, 
in spite of all search, cases of injury to the scalp by 
lather producing scalp washes have not been found. 

These washes should, if possible, consist of a clear 
mixture. With soap containing solutions, this is not 
so easy, but on addition of some alcohol, a clear solu- 
tion is attainable. Most popular are the scalp washes 
containing equal parts of alcohol and water, a strong 
addition of sodium bicarbonate and about half.as much 
ammonium carbonate. As a perfume, oil of lavender 
is mainly used, but also terpineol in connection with 
artificial oil of bergamot. This mixture is allowed to 
stand for a short time and is then filtered. 

Besides these, there are manufactured soap-containing 
washes in which, for example, sesame oil is saponified 
with potash, and a weight of alcohol equal to that of 
sesame oil is added. 

A liquid alcoholic soap is thus obtained that is later 
diluted with distilled water. But an abundantly lather- 
ing wash can be made from olein also, by saponification 
with potash and addition of water with proper amount 
of alcohol. This is quite popular and is perfumed with 
artificial oil of bitter almonds, for the cheaper qualities, 
while bay oil with some pimento oil in combination 
with small quantities of cachaca oil is used for the 
better qualities. 

Bay rum is foremost among lather producing scalp 
washes. Non-lathering bay rum comes to the market 
only in very fine qualities. Floral washes of the lather- 
ing kind are also in demand. These last do not present 
any difficulty at all, since all are produced under ap- 
plication of sodium bicarbonates and ammonia, just as 
in the case of foaming. Eau de Quinine, an article 
greatly in demand lately, especially for export to South 
America. In this case the perfuming must be care- 
fully attended to, oil of geranium, Bourbon, entering 
chiefly. Oil of neroli and artificial oil of bergamot, 
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together with small quantities of vanillin or lemon oil, 
are added, and impart to the substance a fresh and 
pleasing effect. 

It is very desirable in these articles to have a fresh 
but not too strong odor, or else the odor remains on 
the hair too long. For this reason, odorous resin solu- 
tions are never used, since they are regarded as fixing 
agents. Great popularity has been attained by a lather- 
ing jasmine scalp wash, which consists of jasmine oil 
with addition of vanillin, bergamot, eugenol and small 


quantities of ambretol-musk. Another wash contains 
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a fine odor of trefle incarnat, toned down by helio- 
trope and rose oil, so that it becomes tolerable, for it 
must be kept in mind that trefle odor gets on some 
persons’ nerves, and they would never think of using 
such a smelling liquid on their hair. 

There is still to be mentioned another lather produc- 
ing wash that contains nothing more than two-thirds 
of the finest soap powder and one-third sodium bicaf- 
bonate with some oil of geranium; of this only a small 
quantity is necessary to produce a good lather which 
is quickly dispersed by the soda. 


ANALYSIS OF FLAVORING EXTRACTS AND OILS 


IMPROVEMENTS, LIMITATIONS, ETC. 


By R. O. BROOKS, New York. 


like the 
ReEvIEW it is 


scientific 
ESSENTIAL 


To the readers of a publication 
AMERICAN PERFUMER On 
unnecessary to call attention to the utility and importance 
of chemistry, either as a pure science, profession or art. 
No doubt also familiar 
with the magnitude of the numerous 
branches, specialties and scientifically related lines of work 
Chemistry, 


AND 


more or less 


and the 


most readers are 


science 


which have, and are still being, developed. 
dealing, as it does, with everything solid, liquid or gaseous, 
in, on or around this earth (and other planets as well) is 
a very big, broad science. A glance only at “Chemical 
Abstracts” (published twice a month by the American 
Chemical Society) will this fact. 
Forty-four editors are now required to direct the hundreds 


convince any one of 
of “abstractors,” who gratuitously review practically every 
scientific publication even remotely concerning chemistry. 
The section on “biological chemistry” (chemistry of plant 
and animal life) which developed as a special branch only 
a few years ago, has nine (each in 
charge of a special editor) and often occupies nearly half 
of the bi-monthly volume of some 200 or more pages. 
Food chemistry and drug (or pharmaceutical) chemistry 
with certain 


now sub-divisions 


are separate sections in themselves which, 
phases of agricultural, leather, rubber, oil, wood, paper, 
fuel, varnish and all branches of fermentation chemistry, 
may be classed as “applied biological chemistry.” Biologi- 
cal chemistry, together with the chemistry of the million 
or more synthetic compounds of carbon with other ele- 
ments, constitutes the historic grand division known as 
“Organic Chemistry,” “Inorganic Chemistry” being the 
greatly diversified branch relating to everything of a 
mineral nature, whether natural or synthetic. A 
branch is “Physical Chemistry,” dealing with certain phases 
Electro-chemistry, Radio- 
related to 


newer 


concerning all forms of matter. 
chemistry and Photo-chemistry are 
“Physical Chemistry.” 

It is self-evident therefore that specialization is necessary, 
that the term “chemist” is practically meaningless unless 
properly specified; nor is there another distinguishing 
term in the language that has been more carelessly used 
and abused. No ordinary mortal could become proficient 
in all branches of chemical work, no man could truthfully 
pose as an expert or consultant for chemical work in 
general. The true expert in inorganic work (iron and 
steel, or ores, or fertilizers, or “heavy chemicals,” for 
examples) is usually helpless in organic or biological work 


closely 


and is the first to admit it; while the honest consulting 
expert in applied biological 
chemistry (foods and drugs, or coal-tar dyes, or paper, for 
inefficiency in inorganic 


some branch of organic or 


examples) frankly admits his 
branches. 

In no other profession therefore is it more imperative 
to specialize than in chemistry. A chemist should, of 
course, know something of every branch of his science 
and of every other science as well, but as an expert or 
consultant he must narrow his work down to a special 
field, and as, to the trade, “all chemists look alike,” it is 
incumbent upon him frankly to confess to a prospective 
client his limitations. As to the relative difficulty of dif- 
ferent lines of chemical work no fixed rule applies. In 
applied chemistry it may be said generally that “organic” 
work (analysis particularly) is more difficult, much less 
the analysis of “in- 
And in “organic” 


systematized and understood than 
organic” substances—ores, for instance. 
work, the highly organized, complex substances of plant 
and animal life coming under the heading of “biological” 
chemistry are the most difficult to analyze or understand 
the general chemistry of. 

It may be said therefore that the chemistry and analysis 
of foods and other than mineral drugs, constitutes probably 
the most advanced and difficult branch of public chemical 
work. The official inspection chemist should be more than 
an analyst simply, and as an analyst must be familiar with 
microscopical and bacteriological testing methods, as well 
as all known chemical testing methods. The consulting 
food and drug chemist can not be merely an analyst. He 
must be familiar with all of the 
chemistry of plant and animal substances used as foods 
and dfugs; with the chemistry of digestion and utiliza- 
tion of foods (nutrition) and effect of (phar- 
macology) ; with bacteriology and its special chemistry ; 
with molds and yeasts and their enzymes—in fact fermenta- 
tion and putrefaction chemistry in general; with the prin- 
ciples and details of all food and drug laws; and with a 
thousand other details of legal requirements (food and 
drug standards) and inspection methods, both State and 


thoroughly phases 


drugs 


national. 

In view of the inherent difficulties of organic and es- 
pecially applied biological analysis, notably the impossibility 
of a general systematic scheme of qualitative separation of 
constituents, the complete analysis of complex organic 
mixtures or natural products is frequently impractical. 
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The consulting chemist is as sorry to have to tell the client 
this as the client is to not be able to easily and cheaply 
get a correct formula of some successful compound, but 
an honest consultant should tell his client the truth in this 
respect and guard him against a “fake” “analysis” by some 
‘unscrupulous “chemist.” With enough clues to work on 
‘an approximate formula can be sometimes worked out, 
which, serving as a basis for further intelligent experi- 
mentation, may result in a finished product as good as and 
perhaps better than the original. By “clues” we mean the 
customary utility of the article, names of chemicals which 
give similar results, usual or sometimes used ingredients, 
in fact any information that the would-be manufacturer or 
client may possess. 

aware of the limitations of 
organic analysis than the food and drug inspection chemist, 
especially the expert frequently called upon to testify in 
‘court. Realizing this, the official (Federal and State) 
chemists have been banded together nearly thirty years in 
an attempt to carefully select and try out the best analytical 
methods; devise new and accurate methods when neces- 


No one has been more 


sary; formulate standards based on data determined by 
proper uniform methods; and give an official sanction to 
the best testing procedure generally. The work is carried 
‘on by an elaborate system of referees and collaborating 
associates in every State and is necessarily slow work. 
The methods approved as “official” or “provisional” are 
from time to time published as a U. S. government 
bulletin, and the Federal Food Law Regulations (No. 4) 
call for their use in food inspection work. 

For flavoring extracts and essential oils the methods 
of analysis are in some cases simple and very accurate, 
in other cases difficult, yet very accurate, in some cases 
not accurate to the desired degree and in a few cases 
probably impossible from the nature of the case. We will 
not review all the methods here as they are accessible to 
those competent to use and judge them, but will mention a 
few recent additions to those adopted as “official” by the 
food inspection authorities. 

For lemon oil the chemical-microscopical test for pinene 
(as nitroso-chloride), proposed by Chace as evidence of 
adulteration with turpentine, has not had full acceptance 
abroad (see Parry in this journal for January, 1910), but 
it may be said when a distinctly positive test is obtained 
thereby, that more than 1 per cent. of pinene is present 
and the sample is open to suspicion. For the estimation 
of citral (plus citronellal) in lemon oil the Kleber phenyl- 
hydrazine titration method works out nicely if properly 
and carefully manipulated. For the 0.2 per cent. of citral 
in standard extracts, however, the same can not be said 
and the official and best method for citral in such is un- 
doubtedly Hiltner’s metaphenylene-diamine hydrochloride 
colorimetric method. This method indicates from 0.3 to 
0.7 per cent. of citral to be present in orange oil also, 
but on account of the great multiplication of any slight 
error is not advisable for determining citral in lemon oil. 
For total aldehydes in extracts (orange extract especially) 
the well-known fuchsin sulphite colorimetric method is 
available and orange oil with this method shows from about 
2 to over 3 per cent. of aldehydes, mainly decylaldehyde. 

Also a test for alcohol in lemon oil has been added, but 
for orange oil is not reliable (on account of alcohol-like 
compounds naturally present) and a low boiling point or 
distillation methods must be depended upon. Of course, 
the standard physical tests of the U. S.:P. have been 
retained. 
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For vanilla extract, the gravimetric method for vanillin 
(and coumarin if present) has been shortened and the 
quite reliable normal lead number and measurement of 
residual color have been combined with it, for which 
credit to Winton and Lott is justly due. Other tests for 
caramel color are proposed and a new test for coumarin 
(Wichmann’s) is being tried out. 

For ginger extract Seeker has devised a pretty test 
indicative of ginger and the somewhat questionable capsi- 
cum test of LaWall has been improved by Doyle. Street 
and Morrison have been comparing the proportion and 
solubility of the solids removed from 20 per cent. of ginger 
root by 95 per cent. alcohol and weaker menstruums and 
certain standards and methods of official analysis are sug- 
gested. Personally we should like to see more work on 
vanilla beans, along the same lines, as the determination 
of “vanilla solids” in an extract is quite important. Our 
own work on vanilla resins exploded one food inspection 
fable. (See this journal for November, 1908.) 

For other essential oil extracts the estimation of the 
percentage of oil is principally important and methods 
have been proposed (and generally adopted) by Hortvet & 
West and by Howard, which in most cases are reliable. 
Nutmeg and peppermint are exceptions, wherein more 
reference to polariscopic data will assist somewhat. 
the menthol of peppermint should be considered. 

Official attention has at last been drawn to the oxidation 
of benzaldehyde to benzoic acid in almond oil and extract 


Also 


‘and a new test for the adulterant nitrobenzol added. A 


method for exact estimation of benzaldehyde by Darling is 
very promising. Cinnamic aldehyde in cassia extract merits 
attention, also its possible oxidation to cinnamic acid. The 
oxidation of citral to geranic acid (especially in terpeneless 
extracts made by “shaking out” lemon oil) has been noted 
by the writer (this journal for August, 1912) and calls 
for investigation by prosecuting chemists. 


ANALYSIS OF SOAP POWDER. 


Tue ANAtysis or Soap Powners (J. J. Polak. Leiden. 
Chem. Weekblad, 9,470-2.).—Being dissatisfied with the 
routine methods for the analysis of soap powder owing to the 
time consumed, Polak suggests the following method: Ash 
2.5 g. Powder in a pint crucible at as low a temperature 
as possible; the ash does not need to be white. Dissolve 
the ash in H.O, filter and titrate with 0.5 N acid, using 
methyl orange. Express the results in per cent. of soda. 
If the fatty acid %—a and the molecule weight of the 
fatty acids —M, the content in Na soap is (M+22/M) a% 
and of soda 53/Ma/. For practical purposes M=284; 
hence the first fraction equals 1.0775 and the second 0.187. 
The fatty acids are estimated as usual by solution in petrol 
ether. The analyses by this method are in close agreement 
with those by other methods; the total value of soap, alkali 


and H.O varied in a series of trials on different samples 
from 98.9 to 99.5% of the amount taken. 


Patent for Floating Soap. 


FLOATING SOAP}; MANUFACTURE OF——BY INTRODUCTION OF 
OXYGEN INTO THE SOAP PASTE. C, P. Kroning, jun. Ger. 
Pat. 246,479. 

Tue hot soap paste, whilst in a fluid condition, is led 
through a perforated pipe enclosed in a casing supplied 
with oxygen under pressure. The oxygen passes through 


the perforations and becomes intimately mixed with the 
soap paste, which is kept in continuous agitation. 
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FLAVORING EXTRACT SECTION 


OFFICIAL REPORT OF THE FLAVORING EX- 
TRACT MANUFACTURERS’ ASSOCIATION. 


The last month has been a busy one for the officers and 
committeemen of the Flavoring Extract Manufacturers’ 
Association of the United States. An important meeting 
of the executive committee was held on September 21 at 
the new Willard Hotel, Washington, D. C. 

The following members were present: S. J. Sherer, 
president; S. H. Baer, first vice-president; C. F. Sauer; 
second vice-president; F. L. Beggs, secretary; R. E. Hee- 
kin, treasurer; W. M. McCormick, F. P. Beers, T. W. Car- 
man, S. F. Irwin and T, E. Lannen, attorney. 

The report of the treasurer showed the finances of the 
association to be in better condition than had been antici- 
pated, or ever before known; no outstanding bills and a 
very satisfactory balance on hand. 

President Sherer notified the committee of his intention 
to visit Europe, and said that he would be absent until the 
first of the year. The duties of his office will be assumed 
by the first vice president, S. H. Baer, during his absence. 

A resolution was passed authorizing and requesting the 
secretary to send out a monthly letter on items of interest 
to the members of the association. 

F. P. Beers, of the membership committee, made a report 
showing gratifying activity on the part of his associates 
and himself. He reported the following applications and 
all of the applicants were duly elected: 

ACTIVE MEMBERS. 

Closset & Devers, Portland, Ore. 

H. A. Johnson Co., Boston, Mass. 

Van Duzer Extract Co., New York City. 

Crescent City Carbonate Co., New Orleans, La. 

Wal-Lee Extract Co., Cleveland, Ohio. 

Frederick H. Fox Co., Syracuse, N. Y. 

W. Burton & Co., New York City. 

S. P. Hite Co., Roanoke, Va. 


ASSOCIATE MEMBERS. 

Compagnie Morana, New York City. 

Monsanto Chemical Works, St. Louis, Mo. 

H. S. McCracken Co., Chicago, Ill. 

Michigan Lithographic Co., Grand Rapids, Mich. 

Simpson & Doeller Co., Baltimore, Md. 

The Hinde-Dauch Paper Co., Sandusky, Ohio. 

W. A. Ingersoll, New York City. 

On invitation of the Southern Commercial Congress to 
appoint two members to represent this association in the 
tour of the Canal Zone, the president appointed R. A. Mc- 
Cormick as representative, and he was authorized on ap- 
plication to appoint as his associate any other member who 
may signify a desire to make this tour. 

A report was received from the committee appointed to 
attend the National Trade Conference at Atlantic City and 
the committee was continued. 

The legislative committee made a full and complete re- 
port upon the following subjects: 

1. Tariff Bill on Vanilla Beans and Lemon Oil. 

2. Rebate on Alcohol for Export. 

3. Variations, Exemptions and Tolerances under the 
Gould Net Weights and Measures Bill. 





4. The Use of a Yellow Color other than Napthol S. 

5. Direct Co-operation between the Food Inspection 
Board and the Extract Association. 

It was the sense of the committee that full credit is due 
to this association for the reduction of one-half the pro- 
posed duty on vanilla beans and lemon oil, also the rebate 
on alcohol for export. A hearing was had before the 
Weights and Measures Bureau in reference to exemptions 
and tolerances under the Gould Net Weights and Measure 
Law, and it is expected that the result of this conference 
will be of great value to this association. 

Letters and telegrams were read from a number of 
cities, requesting the privilege of entertaining the associa- 
tion at its next annual meeting. After lengthy discussion, 
New York City was chosen as the place for holding the 
fifth annual meeting of the association. 

The attorney for the association, Mr. Lannen, reported 
that the compilation of food laws and weights and measure 
requirements of the various States would be ready for dis- 
tribution in a short time. This work will be of incalcu- 
able value to the members of this association, and its pub- 
lication is waited with much interest. 


BRIEF FILED ON NET WEIGHT AND 
MEASURES LAW AT WASHINGTON. 


Dr. Samuel H. Baer, chairman of the legislative com- 
mittee of the association, filed a brief for the Flavoring 
Extract Manufacturers’ Association with the committee of 
the Department of Agriculture which is entrusted with the 
duty of preparing rules and regulations for carrying out 
the purposes of the new Federal Net Weights and Measures 
Law. Dr. Baer and his associates found the officials so 
reasonable in regard to tolerances and allowances that 
they felt that when the new law becomes operative they 
will be able to comply with the demands made in the 
regulations. 

Dr. Baer, in his brief, pointed out the practical difficulties 
in the manufacture of glass bottles of exact capacity and 
submitted a letter from the Illinois Glass Co. in which rea- 
sons were offered for the inability of the manufacturers to 
furnish bottles that were exactly uniform in size and capa- 
city. Dr. Baer also suggested a visit by the government 
officials to glass and cooperage factories for a practical 
demonstration of the points made in his argument. 

Dr. Baer’s brief was as follows: 

“Dr. A. S. Mitchell, Secretary, Net Weight Law Committee, 
Department of Agriculture, Washington, D. C. 

“Dear Sir: Your petitioners believe fully in the neces- 
sity for a Net Weight and Measure Law-and were active 
in their efforts to have passed the so-called Gould Amend- 
ment to the Federal Food and Drug Act of June 30, 1906, 
and present this ‘brief’ for your information and consid- 
eration in determining the variations, tolerances and ex- 
emptions necessary to enable them to comply with the re- 
quirements of the Act. 

“Under the insuperable, practical difficulties in the manu- 
facture of glass containers, as well as in the manufacture 
of cooperage, it is impossible for extract and other manu- 
facturers to secure containers which will hold an abso- 
lutely correct and uniform content. 

“After extended experiments and careful consideration 
of all the factors entering into the matter of packing our 
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products, we find that in order to comply with the terms 
of the New Weight and Measure provision, we will need 
the following exemptions, variations and tolerances. We 
herewith specify same and will take them up in detail in 
separate paragraphs. 

“Exemptions-We request exemption from the provisions 
of the Act on all packages containing four liquid ounces or 
less. The reason we ask for exemption of packages of 
this size is that owing to their size it is practically impos- 
sible to measure the net content exactly either by hand or 
by machine and an attempt to do so even approximately 
would necessitate an increase in the cost to the consumer 
far in excess of any benefit to be derived from so doing 
and it surely would be contrary to the intention of the 
Act to have weight understated on a bottle which actually 
held eight drams labeled as six drams. 

“The variations in the size of the small bottles is so 
great as evidenced by the exhibits herewith attached known 
as Exhibit A that even if a machine were devised for ac- 
curately filling: the bottle, certain bottles would be over- 
tilled, or run over and others would be filed ony three- 
quarters full and would have to be further filled by hand, 
for the trade would not accept two-thirds full even if they 
contain the amount specified on the label. 

“The prices at which extracts in this size package are 
sold are such that the consumer would not receive more 
or less than 1 cent or 2 cents worth of goods if the capa- 
city of the bottle was really misrepresented as either over 
or above on the label. This size bottles are always filled. 
Competition makes it necessary to do this and thus auto- 
matically protect the consumer. 

“Variations—For bottles above four ounces and up to 
one gallon we need and ask for the variations allowed by 
the agreement between glass manufacturers and glass 
bottle blowers regarding the weight of the bottle, as well 
as a further variation necessitated by the lack of uni- 
formity in the capacity of the bottle which affects its capa- 
city. To explain this more fully would state that if the 
excess or deficiency of weight of the glass should go in 
the neck of the bottle the capacity would not be ma- 
terially changed, because the bottles are filled up to the 
neck. If the excess of deficiency in the distribution of the 
glass should be in the body of the bottle, the capacity would 
be considerably affected. 

“The specific variations which are necessary and for 
which we ask are: 


SIZE OF CONTAINER. 
Oz. Oz. Oz. 


VARIATIONS ASKED FOR. 


Above 4 andupto 6— % and 5% of supposed content. 


Above 6 and up to 12— % and 5% of supposed content. 
Above 12. and up to 30—1 and 3% of supposed content. 
Above 30% and up to 64—1™% and 2% of supposed content. 
Above 64 and up to 1 gal. 2 and 2% of supposed content. 
1 gal. to 5 gal. containers—3%. 


“On cooperage containing above one gallon, a variation 
of 5 per cent. 

“It is practically necessary to have it understood in the 
regulations that if a bottle supposedly containing 6 ounces 
or 48 drams and so marked actually contains only 43.6 
drams it complies with the requirements of the Net Weight 
and Measure Law. 

“Tt would be unfair to base the variations and tolerances 
on an average of a set of bottles from a merchant’s stock, 
for in crates of bottles which we receive some times one 
entire layer measures short and another layer is of excess 
measure. The short measure bottles may go out in a ship- 
ment to one man, and the bottles holding below the actual 
measure marked be subject to seizure and the manufacturer 
will be liable to prosecution; the bottles with the surplus 
of content may go out to another man and be free from 
the penalty of the law. 

“Tt is therefore necessary for the protection of the honest 
manufacturer that we have variations such that the imini- 
mum amount permissible under the regulations shall be 
construed to be complying with the law. 

“Cooperage.—We ask for a variation of 5 per cent. on 
extracts packed in kegs, barrels or other wooden or fibrous 
containers because, owing to the porosity of the containers 
the absorption as well as the evaporation of the liquid will 
cause changes in the weight in time, and this absorption and 


THE AMERICAN PERFUMER 


evaporation begin just as soon as the content is poured into 
the package and continues indefinitely. 

“Therefore we would particularly ask that six months 
after extracts packed in cooperage containers have entered 
Interstate Commerce, that they be no longer subject to the 
provisions of the Act. This should also apply to glass con 
tainers for there is always some evaporation in bottles. 

“It is a well known fact which you can confirm by data 
to be secured from the Internal Revenue Department, that 
in their bonded warehouses forty-eight gallons of whiskey 
put into a barrel and left there for, say, five years will have 
been reduced in content by this absorption and evapora- 
tion to forty-one or forty-two gallons, that is 10 per cent 
to 15 per cent. 

“The same condition would apply to flavoring extracts 
which contain a very large per cent. of alcohol, which is 
necessary in extracts to hold the flavoring ingredients in 
solution, the vehicle holding them being composed entirel) 
of alcohol and water, of which alcohol is by far the large: 
part, some extracts containing as much as 85 per cent. or 
90 per cent. of alcohol. 


A VISIT TO GLASS AND COOPERAGE FACTORIES. 


“We believe that if you are not already apprised of the 
facts, that a visit to a glass factory which manufactures 
bottles and to a cooperage plant where kegs and barrels 
are manufactured will show you the impossibility of blow- 
ing bottles or manufacturing barrels and kegs to an exact 
capacity. 

“If you desire to make such an inspection as this, we 
should be pleased to arrange to have your committee visit 
such factories. 

“We shall, if permitted an oral hearing, be pleased to 
submit bottles showing various capacities for bottles of a 
supposedly fixed size or we shall be glad to send same to 
you with data for inspection. 

“We submit as Exhibit B a copy of letter from the Whit- 
ney Glass Works, which confirms what we have already 
written, 

“We ask you to kindly consider Exhibits A and B 
attached hereto. 

“FLAVORING Extract MANUFACTURERS ASSOCIATION. 
“By S. H. Bear, Chairman Legislative Committee.” 


Exhibit A shows in detail the variation in small bot- 
tles taken by some of the members of the association 
on bottles as received from the glass manufacturers. 
A table gives statistics of the capacity tests of panels 
in various kinds of containers. 

Exhibit B is a letter from the Illinois Glass Co., in 
which reasons are given showing it to be a trade im- 
possibility for the bottle manufacturers to give a guar- 
antee of exact or average capacities. It has not yet 
been found panel bottles upon the 
machines. 


feasible to make 


PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Feperat anp State official reports, etc., relating 
to perfumes, flavoring extracts, soaps, etc. 


FEDERAL. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 


We have received notices of judgment issued by the 
Department of Agriculture, Nos. 2416 to 2518, inclusive, 
divided as follows: 

Essential oils, 3 cases; flavoring extracts, 8 cases; 
toilet preparations, 1 case; miscellaneous drugs, 13 
cases; miscellaneous foods, 79 cases. 

Notice of Judgment No. 2475 describes alleged adul- 
teration of oil of coriander with about 20 per cent. of 
caraway oil; No. 2476 alleged the adulteration of oil 
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of cloves with about 15 per cent. of ethyl alchol; No. 
2518 alleged adulteration of oil of thyme in that the 
oil contained only 13.5 per cent. by volume of phenols, 
instead of 20 per cent: by volume of phenols, as re- 
quired by the U. S. P. 





Food Law Conference Next Month 


On November 14 and 15 the various state Food, Dairy 
and Drug officials will meet in Washington at the invita- 
tion of the Department of Agriculture for the purpose of 
promoting co-operation in every possible way between the 
several states and the Department. One of the principal 
subjects of discussion will be the report of the Committee 
on Cooperation of the American Association of Food, 
Dairy and Drug Officials, which was adopted at the meet- 
ing in Mobile, Alabama, last June. The hope-of those 
interested in the conference is that this meeting between 
food and other State officials interested in the enforcement 
of the food and drug laws, will prove very valuable as a 
means of promoting mutual helpfulness. No fixed program 
will be prepared as the purpose is to promote free and 
full discussion of all questions. 

At about the same date in Washington will be held meet- 
ings of the Association of Agricultural Colleges and Ex- 


periment Stations, the Association of Feed Control Off- 
cials, and the Association of Official Agricultural Chemists. 


STATE. 





Indiana Benzoate-Law Sustained. 


The United States Circuit Court of Appeals at Chicago 
on October 7 sustained the ruling of the district court 
at Indianapolis in the case of the Curtice Bros. Co. against 
the Indiana Food and Drug Commissioner and the State 
Board of Health, whereby the officers were authorized in 
interfering with the sale of certain food products of the 
complainant containing benzoate of soda as a preservative. 

The Food and Drug Commissioner and the State Board 
of Health based their procedure against the sale of the 
Curtice products on the statute passed by the Indiana Leg- 
islature in 1907, vesting the right of criminal prosecution 
to the State authorities where other than harmless pre- 
servatives, as recognized by the Board of Health, were 
used in food products. The Appellate Court found that 
the question of the value of benzoate of soda as a food 
preservative was not so universally conceded as to be 
entitled to judicial notice, and where there was a dispute 
as to the fact of its wholesomeness for food or drink the 
Legislature was authorized in either regulating or pro- 
hibiting it. 


NATIONAL MANUFACTURERS OF SODA WATER FLAVORS 


Eighth Annual Meeting, Washington, D. C. Oct. 1-3, 1913. 


OFFICERS OF THE N. M. S, W. F. FOR THE NEW YEAR. 
President—O. A. ATKiNns, Boston, Mass. 
Vice-President—C. O. Setuness, Chicago, IIl. 
Secretary-Treasurer—Epwarp Post, ‘Philadelphia, Pa. 
Directors—C. H. House, Buffalo, N. Y.; CHARLES 

O’Connor, Philadelphia, Pa.; H. C. Scurancx, Milwau- 

kee, Wis.; Ropert L. Woops, New York, N. Y. 

The eighth annual convention of the National Manufac- 
turers of Soda Water Flavors was held in the Raleigh 
Hotel, Washington, D. C., on October 1, 2 and 3. The 
first session was called to order by President C. H. House 
and the following members were found to be present: 
American Extract & Supply Co., New York, N. Y., Robert 

L. Woods. 

Armstrong Cork Co., Philadelphia, Pa., Edward Post. 

Blue Seal Supply Co., Boston, Mass., B. S. Treat. 

W. J. Bush & Co., New York, N. Y., Ralph Swinton. 

E. Berghausen Chemical Co., Cincinnati, O., Dr. E. J. 
Berghausen, E. Gromme. 

W. H. Hutchinson & Son, Chicago, Ill., D. W. Hutchinson 

Jacob House & Son, Buffalo, N. Y., C. H. House. 

The Lennox Chemical Co., Cleveland, O., C. B. Hall. 

H. C. Schranck Co., Milwaukee, Wis., H. C. Schranck. 

Sethness Co., Chicago, Ill, C. O. Sethness. 

Standard Bott. & Ext. Co., Boston, Mass., O. A. Atkins. 

S. Twitchell Co., Philadelphia, Pa., Chas. O’Connor. 

Warner Jenkinson Co., St. Louis, Mo., Wm. F. Meyer. 

Whittle & Mutch, Philadelphia, Pa., Sam’l H. Mutch. 

Theall Stefan & Co., New York, N. Y., John Stefan. 

Eastern Extract Co., Boston, Mass., G. H. Stickles. 
Edward Post made an interesting report of his activities 

during the year as secretary and treasurer. With the leg- 

islatures in session in 42 states and an especially hard 
fight in Pennsylvania, Mr. Post was kept very busy. Be- 
sides sending out the reports of Thomas E. Lannen, of 

Chicago, attorney for the association, there was much 





other mail, on two occasions 1,500 communications having 
been sent in one day. Mr. Post also made two trips to 
Harrisburg, but his efforts were rewarded by victory. 
Membership in the United States Chamber of Commerce 
also entailed additional work. 

Mr. Post submitted a tentative offer from the Flavoring 
Extract Manufacturers’ Association looking toward a com- 
bination between it and the National Manufacturers of 
Soda Water Flavors, the proposal including the employ- 
ment of a paid secretary to look after the affairs of the 
organization. 

After a satisfactory report had been presented by the 
treasurer President House briefly outlined the work done 
during the last year. 

Robert L. Woods, as chairman of the publicity commit- 
tee, reported that fifteen articles of great interest to the 
trade and food officials had been sent out during the year 
and published in the trade journals. The report was ac- 
cepted and a vote of thanks extended to the committee for 
their efficient work. 

The report of Attorney T. E. Lannen on the work of the 
year was received and accepted. In connection with this 
report an order was made on the treasurer for $32 to de- 
fray the expenses incurred in reporting a flavor case in 
which the Association was interested in Chicago. 

The report of Robert L. Woods as chairman of the 
membership committee was received and accepted. 

The election of new officers then was voted and Mr. 
Atkins was installed as president. 

A committee consisting of the president, attorney and 
five members was appointed to confer with a like commit- 
tee of the American Bottlers’ Protective Association rela- 
tive to the hearing before the Board of Food and Drug 
Inspection on October 3. This committee was composed 
of Messrs. Atkins, Lannen, House, Hutchinson, Woods, 
O’Connor and Post. 

Attorney Lannen read a brief regarding standards and 
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trade conditions for presentation at the hearing, and con- 
siderable time was used in discussing the same. Mr. Lan- 
nen was retained as attorney for the ensuing year. 

The annual dues for the year were set at $30. The time 
and place for the next meeting were left to the directors, 
but there was an expression of opinion in favor of Cleve- 
land, Ohio, between October 10 and 15, 1914. 


HEARING AT THE BUREAU OF CHEMISTRY. 


A recess was taken for attendance on October 3 at the 
hearing before the Board of Food and Drug Inspection at 
the Bureau of Chemistry on October 3. A comprehensive 
brief was submitted, from which the following extracts 
are taken: 


“Representing the soda water flavor manufacturing in- 
dustry and the soda water bottling industry, we respect- 
fully submit the following matters for your kind atten- 
tion and consideration: 

“First. We ask that you recognize the flavors which 
we manufacture for use in soda water as entirely distinct 
from the flavoring extracts used for culinary purposes. 

“Second. That you indicate what will be acceptable to 
you as proper labeling for each of our particular products. 

“Third. That you indicate what will be acceptable to 
you as proper labeling for bottled soda water flavored 
with our products. 

“In considering these matters we ask you to bear in 
mind the fact that your regulations will cover two 
classes of sales, first, the sale of our product by us to our 
customers, the bottlers; second, the sale of the finished 
carbonated beverage, containing our flavors, by the bottler 
to the public. 

“We also ask you to bear in mind the fact that the sales 
of our flavors, as flavors, are limited in extent, in that 
our flavors are sold only to a certain class of people and 
not to the public at large. The particular class of people 
to whom we sell, namely the bottlers, understand the 
nature of the products which they buy from us, in so far 
as the use of those products in bottled soda water is con- 
cerned, 

“Generally speaking, all the labeling in the world would 
not give them a better understanding of the nature of 
these products than what they have already acquired from 
years of actual experience with them. Take for instance 
an order from a bottler which specifies that he wants ‘a 
gallon of lemon,’ he does not take the pains to say ‘lemon 
flavor’ or ‘soda water flavor’ or anything else—he simply 
says he wants a ‘gallon of lemon.’ But he knows what 
he wants, and the flavor manufacturer also knows what 
he wants. 

“The flavor manufacturer knows that the bottler wants 
in the first place a lemon flavor; in the second place a lemon 
flavor that will be soluble in a carbonated soda water; 
and in the third place that a certain amount of this lemon 
flavor must impart a certain amount of lemon flavor to a 
certain amount of finished carbonated soda water. Hence 
there is a sort of mutual understanding in the matter 
between the two parties. This, of course, is generally 
speaking. There are certain exceptions. 

“Sometime ago some of the former officials of your de- 
partment indicated that the soluble lemon soda _ water 
flavor would have to be labeled ‘terpeneless’ and some of 
the members of this association adopted that ferm of 
labeling. Some of their customers noticed the name 
‘terpeneless’ immediately and objected to accepting and 
using the product, stating that they wanted the same 
product they had been getting for years, and no amount 
of argument would convince them that the product itself 
had not been changed. Indeed this is not to be wondered 
at, when we consider the fact that the word ‘terpeneless’ 
is a word that is not generally understood. The bottlers 
naturally thought that the product had been changed and 
that it might not answer their purpose the same as the 
product they had been getting. 

“Of course we understand that when a product is labeled 
as a ‘lemon flavor’ it must be a true lemon flavor; and 
when a container is labeled as containing a gallon, that 
jit must contain a gallon. We are not contending that 
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fraudulent names which actually will work a fraud should 
be suffered to be used. But what we mean is that well 
established general names should not be changed. 

“As between the bottler and the public the condition is 
very much the same as between the flavor manufacturer 
and the bottler. The public has been accustomed to ask- 
ing for and receiving certain soda water products. 

“In considering this matter it should also be remem- 
bered that soda water products on the market to-day are 
made from formulas that have been worked out after 
many, many years of experimenting with the public de- 
sire. Flavor manufacturers have found that by combin- 
ing certain ingredients together a drink will be produced 
that will be relished by the public. 

“Some manufacturers use one formula for a certain 
product while other manufacturers may vary that formula 
to a certain extent. But if you will examine the formulas 
of all the manufacturers for any given product you will 
find the variation to be but slight. Consequently estab- 
lished custom fixes to a certain extent the ingredients 
that must go into any given soda water product. In other 
words, when the public demands a certain soda water 
product it demands that that product have a certain flavor 
and be made in a certain way. 

“This demand of the public is not confined to the flavor 
of a soda water product, but it extends also to the color 
of the product. Ginger ale is a product that the public 
recognizes as having an amber color. Yet this color is 
wholly artificial, Leave the color out of ginger ale and 
it would look very much the same as water. It would 
be hard to get the public to accept such a product as ginger 
ale even though it had the flavor of ginger ale. 

“Root beer is a product that the public recognizes as 
having a dark brown color, but the color of root beer is 
also artificial. Leave the color out of root beer and it 
too would look about the same as an ordinary glass of 
water. If a bottler attempted to serve a colorless root 
beer to the public he would have a difficult task on hand. 
In fact the color of practically all soda water is artificial. 

“Leave out the artificial color and the ginger ale, root 
beer, sarsaparilla, lemon soda water, cream soda, and all 
the different drinks would look alike, and their color 
would be about the same color as water. They would 
still have their characteristic flavor but it is extremely 
doubtful if the public would accept them minus the colors 
that distinguish them. 


“This leads us to a consideration of the question as to 
how far your Honorable Board will go in recognizing 
established trade customs and usage in determining what 
shall be considered as proper ingredients of soda water 
flavors and what shall be considered as proper names for 
the same. If your Honorable Board will be guided by 
established customs in determining legal formulas and 
legal labels both as to our flavors as we sell them to the 
bottler and as to the bottlers’ drinks as they are sold to 
the public, we will have no misapprehensions at all as to 
your final action. . . . 

“It has been the practice of your department on numer- 
ous occasions in the past, to call in those familiar with 
the manufacture and sale of a given product and estab- 
lish by the evidence of those persons what is considered to 
be the proper standard in the trade for such a product. 
This has been true in cases brought to establish the 
standard of vanilla extract. 

“If it was proper for your department or for the Courts 
to establish a standard in that way it seems to us that it is 
equally proper, indeed it would seem to be incumbent upon 
you, to take notice now of established trade custom in 
determining proper standards and labels for our products. 
We invite you to call in the trade and establish the stand- 
ards, not only for the ingredients, but for the labels as 
well on the preponderance of the evidence you obtain from 
the trade.” 


The committee then submitted a list of standards gener- 
ally recognized in the trade for the information of the 
board, giving definitions of trade terms and formulas of 
the products. They also made these recommendations: 


“That the use of caramel, otherwise known as sugar 
color, has been standardized by long use in flavors and 
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carbonated beverages and should be permitted without 
qualification. 

“That where any color, other than caramel (otherwise 
known as burnt sugar), is used, the presence of same be 
declared on the label as ‘artificially colored’ unless the 
product be labeled as an imitation. 

“That Tartrazine be included as an addition to the list 
of permitted coal tar colors, as Napthol Yellows is unfit 
for use in carbonated acidulated beverages. 

“That the word ‘imitation’ preceding the name of a 
product, shall be held to be a sufficient label for an imita- 
tion or artificial product and shall be held to include the 
color of the product, as well as the flavor, and that 
products varying from the standards herein set forth may 
be correctly labeled ‘imitation.’ 

“That soap bark preparations and harmless saponins be 
permitted as foam-retaining substances in carbonated 
beverages. 

“That wordings in conformity with law, in legible type, 
upon a paper label, or upon a decorated crown, or blown 
in the glass in the bottle, or in these three forms taken 
in conjunction, shall be considered satisfactory labeling.” 


Subsequently the convention resumed business. The 
resolutions committee made a report thanking the retiring 
officers, etc., which was adopted. President Atkins ap- 
pointed the following committees and the convention ad- 
journed: 

Membership—D, W. Hutchinson, Chas. B. Hall, Samuel 
Mutch, G. A. Steckles, Dr. E. j. Berghausen. 

Credits—B. S. Treat, Wm. F. Meyer, John Stefan, Ralph 
Swinton, Edward Post. 


REXALL’S ANNUAL CONVENTION SHOWS BIG 
INCREASE IN PERFUMERY DEPARTMENT. 


The eleventh annual convention of the stockholders of 
the United Drug Co., was held at Boston in the week 
ended August 23. Sir Thomas Robinson (Dublin), Mr. 
Edwin Thompson (Liverpool), Mr. E. S. Carpenter (Bris- 
tol), Mr. T. Harley (Perth), and Mr. L. S. Wandell 
(Liverpool), were among the 3,000 present. Mr. Louis K. 
Liggett, president of the company had been operated on 
for appendicitis on August 6, and he was driven to the 
Convention in an automobile, which was taken into the 
Mechanics’ Hall, Mrs. Liggett, a doctor, and two nurses 
attending. He stayed half an hour, and was then taken 
back to his hotel, Mr. Fred S. Rogers, vice-president, tak- 
ing his place. 

Subsequently Mr. Liggett was able to preside at a dinner 
given to 1,900 guests. His report stated that business in- 
creased $1,194,423, or 35 per cent., last year; all the 
branches are making money, except the English one. “We 
may lose $100,000 there before we make any,” said Mr. 
Liggett in his report, “but I do not believe it will be more 
than $50,000, and then I believe it will be the best invest- 
ment we have made.” There are 426 Rexall agencies in 
Great Britain and Ireland. 

The officers elected for the International Rexall Associa- 
tion are: President A. S. Mitchell, Springfield, Ill.; first 
vice-president, James B. Francis, Wrexham, Wales; second 
vice-president, W. B. Morrison, Waco, Tex.; third vice- 
president, J. D. McKee, Guelph, Ont.; secretary-treasurer, 
Thomas V. Wooten, Boston, Mass. 

Mr. George Hall, perfumer and manager of the United 
Drug Co.’s perfume industry, read an interesting paper 
on “Harmony Perfumes.” Said Mr. Hall in part: 

“Five years ago our perfume business amounted to about 
$30,000 annually. Last year our increase over the previous 
twelve months was $130,945, or 42.25 per cent. When I 
first became associated with you there were but five em- 
ployees in the Perfume Department. We now employ, 
from January to August, an average of 96, and during 
the busy months, September, October and November, the 
number is increased to 150. 

“During the past twelve months we manufactured 100 
tons of high-grade talcum powder. or 1,159,000 cans, all 
of which were sold in The Rexall Stores. We manu- 
factured 70321 pounds of face powder, or 252,000 pack- 
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ages. Our total production for the year in the Finishing 
Department was 3,200,000 packages, which is equal to 
10,666 packages per day, or approximately 1,000 for each 
working hour. We also produced 13,000 gallons of liquid 
perfumes, including toilet waters and extracts. 

“Today we are considered one of the largest buyers of 
perfume raw material in the United States, our pur- 
chases from the south of France alone amounting to $100,- 
000. We have on exhibition at the Perfume Booth, 1,000 
ounces of pure Bulgarian Otto of Rose valued at $20,000. 
Of this particular product we are the second largest buyer 
in the United States. The Perfume Department shipped 
to you last year almost half a million dollars’ worth of 
goods, and these figures represent sales to Rexall stock- 
holders only. The fact, that while our agency list is con- 
stantly growing, it does not show an increase of 42 per 
cent., which is the increase in our sales, proves that much 
of our growing business is due to repeat sales, which, of 
course, means that the public are satisfied with the per- 
fumes and toilet articles controlled by the Rexall Stores. 
For the last five years we have showed an average annual 
increase of fifty per cent., and indications point to an in- 
crease of a larger percentage in the next twelve months. 

“To the State of Indiana is due the credit of creating 
a new department in the United Drug Company—the De- 
partment of Perfume Demonstrations. During the next 
twelve months we expect to place demonstrators in at 
least twenty states with instructions to devote one week 
to the promotion of Toilet Goods sales in each Rexall 
town. This work has proved a tremendous success, be- 
cause in undertaking it we have ignored precedence. When 
the subject was first broached two years ago at a meeting 
of the Indiana Rexall Club, it was difficult for us to 
formulate a plan whereby demonstrations could be adapted 
to both large and small towns. 

“However, after studying the subject carefully we de- 
cided that much” good could be accomplished through 
demonstrations if we could secure the services of compe- 
tent, dignified and intelligent women, who, in addition to 
conducting demonstrations in the store, cauld when not 
otherwise busy, visit the homes of the best people in the 
town and interest them in the perfumes and toilet articles 
controlled by The Rexall Stores. The demonstration 
problem is not primarily a large city proposition; rather 
it is adapted to small towns and cities up to 70,000. Ina 
town of but eight hundred inhabitants, for instance, there 
will be at least thirty good families in whom the Rexallite 
would like to arouse interest in the products he sells. 
That the plan is a success is sufficiently indicated by the 
tenor of letters we receive from stockholders who report 
increasing sales.” 


Canadian Pharmaceutical Association. 


At the recent meeting held in Toronto by the Canadian 
Pharmaceutical Association it was decided to meet in 
1914 in Winnipeg. The following are the new officers: 
President, E. Nesbitt, Winnipeg; vice-president, John 
Cochrane, Victoria, B. C.; secretary-treasurer, G. E. Gib- 
bard, Toronto; chairman of Committee on Legislation. 
A. J. Johnston. Sarnia, Ont.; chairman of Committee on 
Canadian Formulary and Practical Pharmacy, John Har- 
greaves, Toronto; chairman of Committee on Pharmaceu- 
tical Education, Professor Bletcher, Winnipeg; chairman 
of Committee on Commercial Interests, E. S. Knowlton, 
Vancouver, B. C.; chairman of Finance Committee, J. E. 
Tremble, Montreal. 





Electric Fan in a Perfume Shop. 

With the object of luring customers into his shop, a 
perfumery merchant of New Orleans, La., has placed an 
electric fan in his doorway to carry out into the street 
the enticing odors of his shop. An attendant with an 
atomizer sprays the fan with various perfumes.—Scientific 
American. 


Reappraisement. 


22,878.—Eucalyptus Oil—From Coleman & Sons, Syd- 
ney. Sullivan, G. A—Entered at £30, advanced to £31.18.9 
for 8 cases. 
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| [===]/ TRADE NOTES 


Mr. Emile Schlienger, of Bertrand Freres, Grasse, 
France, arrived on La Provence, September 20, and is 
now making a western trip with Mr. Clayton Rockhill, of 
Rockhill & Vietor, the firm’s American representatives. 
He will sail for home at an early date. 





Mr. James McKnight, salesman in the Middle West for 
George Lueders & Co., New York, was in the city re- 
cently. He had just returned from a prosperous trip and 
reports business conditions very good and the outlook 
excellent in his territory. 





The small group shown herewith was snapped by 
our representative near the New York office of Ungerer 
& Co. Dr. Charabot and Mr. Ungerer have just re- 
turned from a short business trip through the Middle 





Dr. E. CuHarapot, Mr. W. G. UnGcerer, Mr. F. FirMENICH. 


West, and the former gentleman sailed for home on 


the Provence, October 22. Dr. Charabot is a partner of 
of the firm of Hugues Aine, Grasse. He reports that 


the floral concrete plant of the firm has been considerably 
enlarged, and has now a total floor space of 80,000 
square feet devoted to the manufacture of these products. 
While on this side of the ocean Dr. Charabot met many 
scientific and other friends. On Friday afternoon, 
October 17, he made an address before the Philadelphia 
College of Pharmacy on the “Formation and Distribu- 
tion of Odorous Products in Plants.” The Doctor is 
well known for his research work, and was listened to 
with marked attention. 

Mr. Firmenich made a short trip through the Middle 
West and Canada by himself. He reports that the 
plant of M. Naef & Co., Geneva, Switzerland, of which 
firm he is a partner, is being considerably enlarged. 





Mr. W. John Buedingen, son of Mr. Ferdinand 
3uedingen, of the Buedingen Box & Label Co., was 
married on Monday, September 22, to Miss Aurelia 
Louise Wright, at the Holyrood Church, Washington 
Heights, New York City. A reception followed at the 
home of the bride at 501 W. 178th street. After a short 
honeymoon the couple will settle down in Rochester, 
M.. Ss 

Mr. Ferdinand Buedingen came to New York to 
attend his son’s wedding and incidentally called on 
some of his many business and other friends. 


Mr. Willard Ohliger, director of Frederick Stearns & 
Co., Detroit, Mich., and superintendent of the manu- 
facturing department, was in New York recently. 





Mr. Eugene Muller, of J. Mero & Boyveau, Grasse, 
France, sailed for home on October 21 on the Rotterdam. 





Mr. N. Stern, 240 Broadway, American representa- 
tive for Kramp & Co., Offenbach, A. M., Germany, 
returned from Europe on October 4 on the Victoria Louise. 


Dr. F. S. Mason, of E. Fougera & Co., 92 Beekman 
street, New York, returned from a European trip on 
the France on September 27. 





Souvenir postal cards have been received from Mr. 
W. A. Bush, of W. J. Bush & Co., Inc., New York, and 
Paul Schulze Berge, Jr., of Heine & Co., New York, 
now on a far Western trip. 





Mr. H. E. Cailler, of Cailler & Co., has returned 
from a trip of about six weeks to Europe. 





Merchants’ Association of New York held an inspec 
tion of its new offices in the Woolworth building, 
Broadway and Park place, on Thursday afternoon, 
October 16, at which time a tablet was unveiled in 
memory of William F. King, the first president of 
the association. Addresses were delivered by Mr. 
Isaac N. Seligman, Mr. William A. Marble and Mr. 
William R. Corwine. 





Mr. Andrew Jergens, Jr., of the well-known Cincin- 
nati perfumery and soap house, bearing his father’s 
name, was recently a visitor to New York City. 





The following paragraph is from the new tariff act 
giving in detail provisions regarding alcohol drawback on 
perfumes, toilet preparations, medicinal preparations, etc. 
This is similar to the corresponding paragraph in the act 
of August 15, 1900, except that it now provides for a draw- 
back on flavoring extracts. 


Section IV. 


Subsection O, paragraph 2: 

That on the exportation of flavoring extracts, medicinal 
or toilet preparations (including perfumery) hereafter 
manufactured or produced in the United States in part from 
domestic alcohol on which an internal-revenue tax has been 
paid, there shall be allowed a drawback equal in amount 
to the tax found to have been paid on the alcohol so used: 
Provided, That no other than domestic tax-paid alcohol 
shall have been used in the manufacture or production of 
such preparations. Such drawback shall'-be determined 
and paid under such rules and regulations, and upon the 
filing of such notices, bonds, bills of lading, and other 
evidence of payment of tax and exportation, as the Secre- 
tary of the Treasury shall prescribe. 
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Mr. Ferdinand Weber, of George Lueders & Co., 
New York, returned from a two months’ trip to Ger- 
many on the Rotterdam, October 13. 


Mr. Felix Hoendorf, Pacific Coast representative of 
George Lueders & Co., New York, returned from 
abroad on the Kaiser Wilhelm, October 9. 





Mr. Edward Mallinckrodt, Sr., president of the Mal- 
linckrodt Chemical Works, St. Louis, Mo., was in New 
York City early this month on a business trip, his stay 
here lasting for about a week. 


National Wholesale Druggists’ Association will hold 
its annual convention in Jacksonville, Fla., in the week 
beginning November 17. A change has been made in 
the entertainment programme so that the members 
will go on a voyage to Havana, Cuba. 


Dr. Bernard Herstein, who has just been appointed 
asistant appraiser in charge of Division No. 7 at the 
port of New York, has had long experience in the 





Dr. BERNARD HERSTEIN. 


realm of drugs, essential oils, perfumery and other 
articles which are included in the scope of this division. 
Dr. Herstein, who was snapshotted at his desk, as seen 
in the accompanying illustration, was born in Austria, 
on April 6, 1866. He was graduated at the University 
of Berlin and came to this country in 1891. In 1908 
he was appointed a chemist in the Bureau of Chemistry 
at Washington, and two years later was transferred 
to the Tariff Board. In 1912 Dr. Herstein became ex- 
aminer of chemicals in Division No. 7, and soon after- 
ward was detailed as an expert to the House Commit- 
tee on Ways and Means and Finance Committee of 
the Senate. He is the author of an explantory glossary 
on Schedule A of the Tariff Act, and is a prolific writer 
upon technical and economic subjects. 


Procter & Gamble Co., Cicinnati, O., has declared the 
usual quarterly preferred dividend of 2 per cent., pay- 
able on October 15. The gross sales for 1912 were 
more than $55,000,000, and for 1913 the outlook is that 
the $60,000,000 mark will be reached. 


Standard Soap Co.’s plant at Berkeley, Cal., had a nar- 
row escape from destruction by fire recently, but the 
loss of $75 is covered by insurance. 


Mr. Charles J. Jatho, for many years a representative of 
Colgate & Co., in the southern territory, has accepted a 
position as salesman in the laundry line for Armour & Co. 
His field will include Florida and a part of Georgia. 


Philadelphia branch of the American Pharmaceutical 
Association has started a movement which aims to 
have the proposed building and laboratory of the parent 
association erected in that city. A committee has been 
appointed to work out the details. 


Mr. C. W. Jennings, of the Jennings Mfg. Co., Grand 
Rapids, Mich., and prominent in the Flavoring Extract 
Manufacturers’ Association, was in New York recently 
on an eastern business trip. As a diversion he played 
golf in Montclair, N. J. 


Mr. Henry J. Beck, manager of the Chicago branch 
of the Dodge & Olcott Co., of New York City, is cele- 
brating this month the thirtieth anniversary of his con- 
nection with that house. 


Adjoining their store in San Francisco, Cal., the 
Bauer Mfg. Co., dealers in perfumery and barbers’ sup- 
plies, recently opened one of the handsomest hairdress- 
ing and beauty parlors in that city. 


Parfumerie Riveria, Inc., New York City, has increased 
its capital stock from $1,000 to $15,000. 


Messrs. P. R. Dreyer, Edward Trippe and A. G. Spilker, 
of Ungerer & Co.’s selling staff, were in New York 
recently. 


J. P. Davies Soap Co., of Dayton, O., contemplates 
the erection of a large four or five-story concrete fac- 
tory in Pine street, and plans are being drawn. 


Davenport Soap & Cleaner Products Co., Davenport, 
Ia., has moved to new quarters at 107 East Front street, 
giving it about five times as much room as it had in its 
old factory in Rockingham road. 


Mr. W. A. Hover, senior member of W. A. Hover 
& Co., wholesale druggists, of Denver, Col., was a re- 
cent visitor to New York and other Eastern cities. 


Mr. James O. Burge, of Nashville, Tenn., who was 
the local secretary of the recent annual meeting of the 
American Pharmaceutical Association, was stricken 
with illness just at the time of meeting, after he had 
made indefatigable efforts to arrange for the success 
of the convention. His plans were so well matured 
that Professor E. A. Ruddiman was able to carry them 
out in addition to his own duties. Mr. Burge was able 
to appear toward the end and receive the good wishes 
and sympathy of the members. 


Texas Refining Co., of Greenville, Tex., has had plans 
and specifications prepared for the erection of a soap 
factory and lard refinery at El Paso, Tex. 


Pompeian Co., Washington, D. C., importer of olive 
oil, etc., has increased its capital stock from $500,000 
to $1,000,000. 
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An interesting article by Mr. F. F. Ingram, Jr., 
Ph.C.B.S., of Detroit, Mich., on the “Perfume Center 
of the World,” covering his observations in Grasse, 
France, is printed with illustrations in the Canadian 
Pharmaceutical Journal. Mr. Ingram is a worthy son 
of one of the most active members of the Manufac- 
turing Perfumers’ Association of the United States. 
In his efforts to become an expert in the perfumery 
business he went abroad and studied the industry from 
start to finish. Of his ultimate success there can be 
absolutely no doubt. 


National Perfume Co., manufacturer of toilet prepara- 
tions, at 50 Warren street, New York City, has filed 
a petition in bankruptcy, with liabilities $12,926, and 
assets $8,376, consisting of stock, $4,000; fixtures, $2,293; 
accounts, $2,073, and cash, $10. Judge Holt on Octo- 
ber 4 appointed A. Gordon Murray receiver, bond 
$4,000, with authority to continue the business ten 
days. The company was incorporated on June 12, 1911, 
with capital stock $10,000. 


Sunset Perfume Co., of Los Angeles, Cal., has filed 
a certificate with the proper authorities diminishing its 
capital stock from $200,000 to $10,000. 


Petition in bankruptcy was filed against the Oriental 
Hair Co., 101 Fourth avenue, New York City, on Sep- 
tember 18. The concern dealt in toilet preparations and 
human hair. The liabilities were said to be $5,000 and 


the assets $2,000. Judge Hough, of the Federal Court, 
Jr., to be temporary re- 


appointed William Henkel, 
ceiver. 


A petition in bankruptcy has been filed against the 
Bell & Bogart Mfg. Co., soap manufacturer, at 24% 
Grove street, Jersey City, N. J., by these creditors: 
Swan & Finch Co., $1,369; Welch Holme & Clark Co., 
$1,620, and John Moore, $40. Liabilities are said to 
be $10,000, and assets $1,000. The company was in- 
corporated on August 27, 1909, capital stock 
$60,000. 


with 


In the United States District Court at Louisville, 
Ky., the Magic Kellar Soap Co., of New Orleans, ob- 
tained an order recently for the Magic Soap Co., of 
Louisvile, to appear and show cause why the latter’s 
officers should not be punished for contempt of court 
for alleged violation of an injunction granted two years 
ago prohibiting the Louisville concern from using cer- 
tain labels. 


Salmarine Sea Salt Soap Co., San Fernando building, 
Los Angeles, Cal., has purchased au acre of land at 
Long Beach, Cal., where it will erect a factory for the 
manufacture of toilet and washing soap. The building 
is expected to be ready for use by December 1. 


Pleidas Co., a new concern of Aurora, IIl., has ar- 
3rookhaven, Miss. The 
remedies, soaps, 


ranged to move its plant to 
company makes extracts, household 
toilet articles, baking powders and similar articles. 


Iowa Soap Co. has sued the Burlington Soap Co., 
for $5,000 damages alleging that the 
trade mark 


at Burlington, Ia., 


defendant has infringed upon its for a 


brand called California soap. Charges also are made 
that the defendant has interfered with plaintiff’s agents 
and has conducted business through dummy companies 
named Venice and California. An agreement is offered 
as having been signed by the two companies in 1906 
which it is alleged tacitly acknowledges infringement 
at that time, but agreeing to discontinue the same. 


Judge Loring in the Supreme Court, Boston, Mass., 
recently issued an injunction stopping the business of 
the Mann Soap Manufacturing Co. on the ground that 
it had not filed its corporation tax returns as required 
by law. 


Warehouse of the Los Angeles Soap Co., Los An- 
geles, Cal., was damaged $10,000 by fire on October 1. 


Foreign Trade Opportunities are frequently offered 
through the Bureau of Domestic and Foreign Com- 
merce, Washington, D. C., to which inquiries and corre- 
spondence should be addressed, mentioning the number 
of each. Following are recent announcements: 

No. 11669. Soap for wool washing and cloth scour- 
ing.—Supplementing a previous report, which was pub- 
lished as Foreign Trade Opportunity No. 11404, an 
American consul has now forwarded samples of the 
soap referred to, which were submitted by the inquirers. 
This is sold for $97.33 to $102.20 per ton of 2,240 pounds. 
The soap must contain from 62 to 64 per cent. fatty 
acid and be guaranteed. Buyers will take in lots of 
5, 10, 15, and 20 tons. Prices should be quoted c. i. f., 
British money. If guaranteed that quality is up to sam- 
ples submitted and analysis, they offer to pay for same 
at port of shipment. Samples may be obtained from 
the Bureau of Foreign and Domestic Commerce. 

No. 11745. Resin.—A report from an American con- 
sular officer states that there is at present a consider- 
able demand in a European country for resin for use 
in gas works, soap, and paper factories, etc. A local 
business man is desirous of entering into negotiations 
with American firms that are able to supply this article. 

No. 11805. Bottlers’ supplies, and soaps—An Amer- 
ican consular officer in Canada has forwarded the name 
of a local merchant who desires to enter into communi- 
cation with American manufacturers and exporters of 
bottlers’ supplies and soaps. 


The Pittsburgh Chamber of Commerce is exhibiting 
a huge cake of soap upon which has been carved and 
scraped a very accurate bird’s-eye relief of the city of 
Pittsburgh. It is valued at $2,500, and is estimated to 
serve a thrifty family more than a year or a Chinese 
laundryman about a month. A grocery firm is the 
exhibitor. 

Thomas M. Starkie Co., import and export commis- 
sion merchants, 39 South La Salle street, Chicago, have 
opened a New York office in the Produce Exchange 
building. This company deals in cocoanut and palm 
kernel oils, and the New York office will be in charge 
of Mr. Henry M. Starkie. 


New Publications. 
Screntiric Books.—Monthly Record of Scientific Litera- 
ture, for July and August, 1913, is at hand from the D. Van 
Nostrand Co., 25 Park Place, New York. 





THE 


IN MEMORIAM FOR DEPARTED FRIENDS. 


Joun D. Leatue, soaps, Portland, Me., October, 1908. 

James A, Wess, of James A. Webb & Son, cologne spirits, 
New York City, October, 1910. 

Henry Hace, soaps, New Orleans, October, 1911. 

E. H. Norton, soaps, Cambridge, Mass., October, 1911. 

FREDERICK W. HERMAN, superintendent of B. T. Babbitt, 
Inc., soaps, October, 1911. 

Henry F. Grauten, soap maker, Steubenville, Ohio, 
October, 1911. 

Dr. Morris Logs, president of the New York Chemists’ 
Club and philanthropist, October, 1912. 

GrorGES VALLOIS, managing director of Establissments 
Antoine Chiris et Jeancard Fils Réunis, Paris, France, 
October, 1912. ; 

CuHartes S. TAppAN, Tappan Perfume Co., New York 
City, October, 1912. 

James Morrison, formerly with American branch of 
Roure-Bertrand Fils, New York, October, 1912. 

Martin KIMPELL, perfumer, Jersey City, October, 1912. 


SRE: 
Dr. Louis Merck, of Darmstadt, Germany. 

Dr. Louis Merck, senior partner in the drug and chemical 
house of E. Merck, died at his home in Darmstadt, Ger- 
many, on September 15, after a brief illness, in his sixtieth 
year. A widow and two sons survive him, the latter being 
Dr. Karl Merck and Louis Merck, Jr., who are prominently 
associated with the business of the Darmstadt house, the 
surviving partners of which are Dr. Emanuel A. Merck 
and Dr. Willy Merck. 

Dr. Merck last visited the United States about nine 
years ago, but he was a warm admirer of this country and 


urged all he knew to come here either on tours of pleasure 


or business. His death was a shock to his cousin, George 
Merck, head of the New York branch, and to a host of 
friends on this side of the ocean who had met him either 
here or in Germany. His career was notable for his 
scientific attainments and for the modesty with which he 
accepted the many honors conferred upon him by the 
universities and by the government. 


NEW INCORPORATIONS. 


Long Island Soap Works, Inc., of Brooklyn, N. Y., 
oils, fats and tallow, $10,000 capital, has been incor- 
porated by Al Baar, Jacob Baar and Emil Baar, 552 
Macon street, Brooklyn. 

Brooklyn Soap Products Co., Inc., of Manhattan, 
New York City, s.ap and by-products, $10,000 capital, 
has been incorporated by Wilson P. March Bank, 
Thomas G. Gannon and David F. Morris, 78 Wall 
street, New York City. 

Interstate Chemical Products Co., Manhattan Bor- 
ough, New York City, to deal in soaps, oils, etc., $100,- 
000 capitalization, has been incorporated by Horace 
Barnard and W. F. Meredith, 15 Wall street, New York 
City; W. C. Robertson, Montvale, N, J. 

Star Soap Co., Buffalo, N. Y., soaps and powders, 
$10,000 capital stock, has been incorporated by Stanis- 
laus S. Nowicki, Ernest Hegel and Stanislaus Lipo- 
wicz, 347 Peckham street, Buffalo. 

Quick Shine Polish Co., Newark, N. J., manufacture 
furniture, metal and other polishes, $35,000 capital 
stock, has been incorporated by O. P. Hellings, E. E. 
Richard and A. W. Burt, of Newark, N. J. 
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Consolidated Dental Mfg. Co., to manufacture dental 
supplies, has been incorporated with a capitalization of 
$500,000 in Chicago, III. 

Indexico Co., Inc., Manhattan Borough, New York 
City, to manufacture and deal in tooth brushes, medi- 
cines, etc., with $110,000 capital stock, has been in- 
corporated by John A. Smith, C. A. Powers and Joseph 
N. Perron, 31 East 27th street, New York City. 

Puritan Spice & Drug Mfg. Co., Columbus, O., to 
manufacture all kinds of drugs and spices, with $10,000 
capital stock, has been incorporated by A. B. 
bome, H. S. Lister, Charles B. Hayes, O. C. 
and A. A. Barrick. 

Scott’s Laboratories, Chicago, Ill, to manufacture, 
buy and sell toilet preparations, beauty parlor equip- 
ment and hairdressers’ supplies, $500 capital, has been 
incorporated by W. L. Scott, Harold L. 
Mervin Smith, 


Viere- 
Manley 


Reeve and 


Lorinda James Society, Chicago, Ill., to manufacture 
and deal in face lotions, powders, creams, etc., $10,000 
capitalization, has been incorporated by Benj. I. 
Julius M. Lorenz aud Leopold Saltiel. 

American Family Soap Co., Chicago, IIl., to manufac- 
ture and sell all kinds of soaps and toilet preparations, 
with $2,500 capital stock, has been incorporated by E. 
G. Holloway, George Schroeder and Jacob L. Oest- 
mann. 

Society Specialty Co., Manhattan Borough, New 
York City, to manufacture and deal ia cosmetics, $250,- 
000 capital stock, has been incorporated by Frederick 
B. Knowlton, Samuel Mitchell and Harry Abriel, of 
414 West 124th street, New York. 

Paul Quandt, Inc., Bronx Borough, New York City, 
to manufacture and deal in soda water and beverages, $25,- 
000 capital stock, has been incorporated by P. Quandt, P. 
Quandt, Jr., and O. Wenzel, Bronx Borough. 

Ralph B. Annis Co., Inc., Manhattan Borough, New 
York City, olives, olive oil and cosmetics, $1,100 capital, 
has been incorporated by Ralph B. Annis, Mary E. Annis 
and George H. Washington, 43 West Ninth street, New 
York City. 

Lefrance Chlorozone Works, Brooklyn, N. Y., to manu- 
facture and sell washing powders, laundry bleach, etec., 
$10,000 capital stock, has been incorporated by L. W. 
Schwenk, Flushing, L. I.; Charles F. Weiman, of Has- 
brook Heights, N. J., and Daniel M. Miers, of New York. 

Cambridge Supply Co., Cambridge, Mass., to manufac- 
ture and sell liquid soaps, disinfectants, etc., with $5,000 
capital stock, has been incorporated by W. A. Burnham, 
J. Leon O’Neil and A. W. Blake. 

Boutell Soap and Specialty Co., Buffalo, N. Y., to manu- 
facture soaps and polishes, $25,000 capital stock, has been 
incorporated by Daniel Boutell, Eugene E. Drummond 
and Stephen Lambrix, all of Buffalo, N. Y. 

National Barbers’ Supply Co., Providence, R. I. to 
manufacture and sell barbers’ supplies and toilet prepara- 
tions, with $25,000 capital stock, has been incorporated by 
Frederick C. Hayes and Marco A. Russo, both of New- 
port, R. I.; James Sarubi and Joseph V. Muccio, both of 
Providence, R. I. 

Tolax Chemical Co., Inc., Utica, N. Y., to manufacture 
and sell pharmaceutical and medicinal preparations of 
every name and nature, $500,000 capitalization, has been 
incorporated by G. T. Fisher, A. H. Wynn Jones and Er- 
nest K. Edie, all of Utica. 


Morris, 
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NOTE TO READERS. 


This department is conducted under the general super- 
vision of a very competent patent and trade mark attorney. 
This report of patents, trade marks, labels and designs 
is compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating to 
the four co-ordinate branches of the essential oil industry, 
viz. Perfumes, Soap, Flavoring Extracts and Toilet 
Prepar: ations. 

The trade marks shown above are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but are not issued. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 

PATENT AND TRADE Mark Dept, 
Perfumer Pub. Co. 80 Maiden Lane, New York. 


PATENTS GRANTED. 
1,073,725.—Tootu-Powper.—Rose Yeganian, Yonkers, N. Y. 
Filed Jan. 4, 1913. Serial No. 740,226. (Cl. 167—9.) 

A tooth powder composed of pulverized cloves, salt, 
rhubarb, charcoal, and pulverized and desiccated pine- 
apple pulp. 
1,073,921.—Suavinc-Soap 

Shamokin, Pa. 

(Cl. 45—28.) 

The combination with a cylindrical cake of soap, of a 
shallow cylindrical cap arranged to fit over one end of the 
soap, said cap being provided with a pair of perforations 


Hotper.—Thomas G. 


Morgan, 
Filed Aug. 9, 1912. 


Serial No. 714,239. 


on one side, a handle comprising a loop of spring wire, 
the ends of the handle being arranged to enter through 
the perforations into the soap for retaining the latter in 
the cap. 


1,074,339.—Process or MAKING CoLOPHONY 

PHONY-SoAp.—Jacoub Aktschourin, 

pik, Russia. Filed Oct. 24, 1911. 

87—16. ) 

The process herein described of making rosin and rosin- 
soap from shavings of rosinous woods, which consists in 
distilling off the turpentine from the shavings, then treat- 
ing the shavings with a diluted solution of alkali under 
a pressure of from 2 to 3 atmospheres and at a temperature 
below 100° C., and separating the rosin-emulsion and soap- 
glue by mechanical means. 


AND CoLo- 
Aktschourinski Tu- 
Serial No. 656,505. (Cl. 


TRADE MARKS REGISTERED. 


93,411.—Toilet Powder.—The Arthur Chemical Co., New 
Haven, Conn. 
Filed May 5, Published July 
15, 1913. 
93,426—Perfumes and Cold-Creams—Val. H. Chronis- 
ter, Decatur, Ill. 
eo May 21, 1913. Serial No. 70,529. Published July 
93,443.—Caustic Soda—John Heinzkill, 
Filed April 17, 1913. 
15, 1913. 
93,449.—Whole and Ground Spices, and Flavoring Ex- 
tracts for Foods.—The King Company, Rockford, III. 
1. te April 5, 1913. Serial No. 69,620. Published July 


1913. Serial No. 70,229. 


Appleton, Wis. 
Serial No. 69,854. Published July 


93,472.—Complexion-Powder.—Thomas M. Sayman, St. 
Louis, Mo. 


1. te April 12, 1913. Serial No. 69,745. Published July 
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93,481.—Olive-Oil—John Vittucci, Seattle, Wash. 
kiled March 13, 1913. Serial No. 69,016. Published July 
15, 1913. 
San 


93,506.—Hair-Restorer—Roy Lightfoot, 


Antonio, 
Tex. 
Filed April 5, 1912. Serial No. 62,662. Published July 
1, 1913. 


93,516.—Dentifrice—Barclay & Barclay, New York, N. Y. 


Filed May 28, 1913. Serial No. 70,707. Published July 
22, 1913. 
93,551.--Talcum Powder.—Lord & Russell Mfg. Co., 


Richmond, Va. 
Filed August &, 1912. 
22, 1913. 
93,564.—-Wash for the Mouth and Teeth.—John A. Selby, 
Camden, N. J. 
‘iled May 27, 


Serial No. 65,162. Published July 


1913. Serial No. 70,702. 


Published July 
22, 1913. 
93,570.—Face-Cream.—Hulda Thomas, New York, N. Y. 
Filed May 23, 1913. Serial No. 70,595. Published July 
22, 1913. 
93,584.—Tooth-Powder, Talcum Powder, Toilet Water, 


and Tooth-Paste—Allan Chemical Company, Louisville, 
Ky. 

Filed May 10, 1913. Serial No. 70,331. 
29, 1913. 

93,586.—Toilet Soap.—The 
Haven, Conn. 

sot iled May 5, 1913. 

1913. 

er 588.—Perfumes, Toilet Waters, and Face-Powders. 
\ustro-Hungarian Art Co., Inc., New York, N. Y. 

Filed April 3, 1913. Serial No. 69,545. Published July 
29, 1913. 

93,596.—Toilet Creams and Lotions for Chapped, 
and Sunburned Skin.—John E. Espey, 

Filed April 5, 1913. Serial No. 69,617. 
17, 1913. 

93,610.—Scouring, Cleaning, and Polishing Compound.— 
™ Reynolds Corporation, Bristol, Tenn. 


Filed August 1, 1912. Serial No. 65,039. Puhlished July 


Published July 
New 
Published July 


Arthur Chemical Co., 


Serial No. 70,228. 


Tanned 
Chicago, Ill. 
Published June 


29, 1913. 

93,620.—Dentifrices—Chas. W. Westenfelter, Spring- 
field, Ohio. 

Filed May 9, 1913. Serial No. 70,328. Published July 


29, 1913. 

93,625.—Preparations for Improving and Dyeing Hair, 
Dentifrice, Facial Cream, and Toilet Waters. Barclay & 
Barclay, New York, N. Y. 

Filed May 28, 1913. 70,709. Published 
August 5, 1913. 

93,627.—Cosmetic Powder, Cosmetic Pastes and Prepar- 
ations for the Hair—P. Beiersdorf & Co., Hamburg, 
Germany. 

Filed March 18, 1913. 
August 5, 1913. 

93,628.—Wood-Alcohol.— 

Filed March 29, 1913. 
August 5, 1913. 

93,630.—Preparation for Restoring the Natural Color to 
the Hair—R. G. Edwards, London, England. 

Filed June 4, 1913. Serial No. 70,852. Published 
August 5, 1913. 

93,636.—Salve, Face-Cream. Laxative Tablets, and Reme- 
dies for Certain Diseases—Wladyslaw Jordan, Chicago, III. 

Filed _ 5, 1912. Serial No. 65,107. Published 
August 5, 1913. 

93,645. —Olive-Oil—P. Sasso E. Figli, Oneglia, Italy. 

Filed October 1, 1912. Serial No. 66,072. Published 
a 5, 1913. 

— —Certain Named Foods.—Klauber Wangenheim 

Co. San Diego, Cal. 

Filed April 30, 1913. 
July 29, 1913. 

93.789.—Dry-Shampoo 


Serial No. 


Serial No. 69,150. Published 


Brothers, Detroit, Mich. 
No. 69,406. Published 


Berry 
Serial 


No. 70,136. Published 


Serial 


Preparation—Agnes M. Wise- 


man. Des Moines, Iowa. 
Filed April 15, 1913. Serial No. 69,814. Published 
August 12, 1913. 
93 792—Hair-Tonics—The Yvette Co., New York, N. Y. 
Filed Mav 8, 1913. Serial No. 70,306. Published 


August 12, 1913. 
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LABELS REGISTERED. 


17,245.—Title: “Val Dona Hair Tonic.” 


(For a Hair- 
Tonic. )—Druggists’  Co-ope — 


Association, Ine., Jersey 


City, N. J., and Detroit, Mich. Filed May 24, 1913. 
17, 246.—Title: “Val Dona Perfumes.” (For Perfumes.) 
—Druggists’ Co-operative Association, Inc., Jersey City, 


N. J., and Detroit, Mich. Filed June 12, 1913 


_17,247.—Title: “Val Dona Cream of Almonds.” (For 
Cream of Almonds.)—Druggists’ Co-operative Associa- 
tion, Inc., Jersey City, N. J., and Detroit, Mich. Filed 


June 12, 1913. 


17,250.—Title: “Kresapol.” (For a Germicide and Dis- 


infectant.)—The Hoffman-La Roche Chemical Works, 
New York, N. Y. Filed April 2, 1913. 

17,252.—Title: “Mennen’s Shaving Cream.” (For 
Shaving-Cream. )—G. Mennen Chemical Company, New 
ark, N. J. Filed September 8, 1913. 


17,255.—Title: “Antiseptic French Lilac Toilet Water.” 
(For Toilet Water.)—William D. P. Aims, Jr., Phila- 
delphia, Pa. Filed September 2, 1913. 

17,258.—Title: “Hand Lotion.” (For a Hand Lotion.) 


ae Company, Cleveland, Ohio. Filed September 11, 
1913. 

17,263.—Title: “Lautz Naphtha Soap Powder.” (For a 
Soap Powder.)—Lautz Bros. & Co., Buffalo, N. Y. Filed 
August 26, 1913. 

17,264.—Title: “Lautz Naphtha Soap Powder.” (For a 
Soap Powder.)—Lautz Bros. & Co., Buffalo, N. Y. Filed 
August 26, 1913. 

17,265.—Title: “La Marquet Poudre De Rez.” (For a 
Toilet Powder.)—Chas. Londoner, New York, N. Y. 


1913. 


TRADE MARKS APPLIED FOR. 
58,041.—F. L. Falck & Co., (Filed Aug. 


Filed June 2, 


Allegheny, Pa. 


4, 1911. Published Sept. 30, 1913. Claims use since on 
or about February, 1897.)—Laundry, Toilet and Shaving 
Soap. 

61,474.—Richard Hudnut, New York, N. Y. (Filed 


Feb. 15, 1912. Published Sept. 23, 1913. Claims use since 
November 24, 1911.)—Orange wood sticks and nail boards. 

61,477.—Richard Hudnut, New York, N. Y. (Filed Feb- 
ruary 15, 1912. Published September 23, 1913. Claims use 
since January 1, 1899.)—Orange wood sticks and nail 
boards. 

63,517—The Holbrook Mfg. Co., 
(Filed May 13, 1912. 
use since about March, 
and cleaning purposes. 

64.563.—Autran & Ardisson, Paris, France. 
3, 1912. Published October 7, 1913. 
March 20, 1911.)—Perfumery. 

65,445.—The Park Pharmacy, Fitchburg, Mass. (Filed 
August 27, 1912. Published October 7, 1913. Claims use 
since August 1, 1910.)—Cold cream, hair tonic, etc. 

67,277.—Peerless Drug Co., New York, N. Y. (Filed 
December 7, 1912. Published September 23, 1913. Claims 
use since October 1, 1912.)—A talcum powder and a tooth 
powder. 

67,447.—The Allan Chem. Co., Louisville, Ky., assignor, 
by mesne assignments, to the Oratone Co., Buff alo, N. 
a corporation of New York. (Filed December 17, 1912. 
Published October 14, 1913. Claims use since November 
9, 1911.)—Dentifrices. 

67,460.—Hebe’s Boudoir Corp., Minneapolis, Minn. 
(Filed December 17, 1912. Published September 30, 1913. 
Claims use since about during the month of July, 1910.)— 
Tooth paste, tooth powder, talcum powder, face powder, 
face creams and perfumery. 

68,285.—James Macdonald, New York, N. Y. (Filed 
February 3, 1913. Published October 7, 1913. Claims use 
since June 28, 1912.)—Shampoo preparations, perfumes. 


sachets and toilet waters. 

68,553.—Chase-O Mfg. Co., Camden, N. J. (Filed Feb- 
ruary 15, 1913. Published September 30, 1913. Claims 
use since August 1, 1912.)—A detergent preparation in 
crystal form for washing, cleansing and the harmless 
bleaching of clothes. 

68,683—The Frederick H. Fox Co., Syracuse, N. Y. 


(Continued on page 216.) 


Jersey City, N. J 
Published October 7, 1913. Claims 
1883.)—Soap powder for scouring 


(Filed July 
Claims use since 












BULGARIA. 

Rose O1L.—li the demand for low grade oil continues, 
according to recent advices received from Bulgaria, the 
total export will amount to 5,000 kilos, although the actual 
distillation is not more than half of that amount. Last 
year the exports amounted to 4,200 kilos and the actual 
yield was in about the same proportion. The price of 
flowers is 25 per cent. higher this year, the cost of labor 
having advanced. Last year the yield was one kilo of oil 
to 3,200 kilos of flowers, and this year the yield is one to 
2,900. The average price is 75 centimes per kilogram. 
Oil is 2,500 to 3,000 francs per kilo. 


CEYLON. 


CitRONELLA Ort.—The exports of citronella oil from 
Ceylon in the period from January 1 to September 8 were 
1,037,310 pounds, or 134,970 pounds more than in the same 
time in 1912. The shipments to the United States amount- 
ed to 382,663 pounds, showing an increase of 49,277 pounds 
over the corresponding period last year. In September 
the large consignment of 10 tons of citronella oil left 
Ceylon consigned to the English and Scottish Co-operative 
Wholesale Societies. 


ENGLAND. 


Parm Om.—Exportations of palm oil to the United 
States from Liverpool in the past year were $2,800,000 in 
value, an increase of $700,000 over 1911. The commercial 
outlook of this product is attracking marked attention and 
in a recent publication, “Palm Oil and Kernels,” the in- 
dustry is referred to as “the consols of the West coast.” 





FRANCE. 

Exports.—Consul A. K. Moe, at Bordeaux, reports the 
following exports in 1912 from his district to the United 
States: Olive oil, $375,935, a decrease of $5,651; talc, $45,- 
803, an increase of $14,602; vanilla beans, $45,870, an in- 
crease of $18,071. 

Exuisit.—Our correspondent in Belgium omitted in the 
August issue to credit the attractive perfumery display at 
the Ghent Exposition to Bing Fils, of Paris, who have 
displayed their products at these exhibitions since 1878, 
and who served on the jury of the Paris World’s Fair, 
besides receiving the highest awards. 





FRENCH WEST INDIES. 


Vanitta.—Consul F. A. Henry says that in Guadeloupe 
in 1912, vanilla experienced the most successful year in 
the history of its cultivation; the output was the largest 
since 1908, and sharp competition among buyers (chiefly 
representing American interests) brought prices to a high 
level. About three-fourths of the crop went to the United 
States. Exports of vanilla and vanillon to the United 
States were: 42,586 pounds, an increase of 35,117 pounds; 
value, $80,778, an increase of 69,430 over 1911. 

The declared exports from Martinique to the United 
States during 1912 consisted of $869 worth of vanilla 
beans, against $300 worth in 1911. 


ITALY. 


Lemon Or1L.—Supplementing previous reports, Consul 
Weddell, at Catania, says in September about the pros- 
pects in Eastern Sicily: The Camera Agrumaria now 
estimates the forthcoming lemon crop in this district at 
about 50 per cent. higher than last season. This should 
make the production slightly above normal. Inquiries 
made in various directions elicit conflicting opinions re- 
garding probable production of lemon oil in the next six 
months, trend of prices, and local stock on hand. A 
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conservative estimate of the latter is 20,000 pounds, al- 
though it has been placed as high as 70,000 pounds. 

Since the above was received advices from Catania re- 
port a drought early this month which may cause a re- 
vision of prices. 

Atmonps.—Consul Weddell, at Catania, says that the 
almond crop in Eastern Sicily is practically biennial, a 
season of heavy yield being followed by a greatly dimin- 
ished one. Harvesting begins about August 1 and is 
soon finished. The season of heavy exportation is Oc- 
tober, November, and December, though the outward 
movement continues until arrival of the new crop. The 
season of 1912-13 was good. The present crop will prob- 
ably not represent more than a fifth of the preceding 
year’s yield. The quality compares favorably. This short- 
age of almonds has affected prices, which are some 50 per 
cent. higher than those last season. The outlook is for 
maintenance of these high prices. 

Ouives AND Soap—Heavy declines were noted in the 
exports of olive oil and soap from Naples to the United 
States. In 1912 the value of olive oil so sent was $185,316, 
against $250,446 in 1911. Soap was valued at $9,082 in 
1912, a loss of almost $21,000. Says Consul Handley: 

The olive crop of 1912 in most of the Provinces of the 
Kingdom was very satisfactory, the total production being 
600,555 tons, as against 1,332,626 in 1911, and particularly 
so in southern Italy, where the largest quantity is pro- 
duced. In the Departments of Campania, Apulia, Basi- 
licata, and Calabria, where about 60 per cent. of the entire 
crop is grown, the production was only 311,457 tons, 
against 735,371 in 1911. 

This small crop naturally affected the production and 
price of olive oil. The quantity manufactured in the entire 
Kingdom during 1912 amounted to only 94,842 tons as 
against 239,807 in 1911. In this consular district the pro- 
duction was about 60 per cent. less than in 1911, which 
resulted in high prices throughout the year, and a cur- 
tailment of the exportation of olive oil to the United 
States, the exports from Naples in 1911 being valued at 
$250,446, and during last year at $185,316. The total ex- 
portation of olive oil from Italy to the United States in 
1912 amounted to $4,288,460, against $4,250,320 in 1911. 
The outlook for the 1913 olive crop appears satisfactory. 





JAPAN. 


Soap.—Mr. Lay, Acting British Consul-General at Kobe, 
says that one result of the heavy duties placed upon soaps, 
among other imports, had been the establishment by a 
company connected with a well-known British soap manu- 
facturing company of a soap factory near Anadasaki, 


twelve miles from Kobe, which was opened in January, 
1913. 


SYRIA. 


Ottve Crop.—Consular Agent Struve, Haifa, Asiatic 
Turkey, says: The olive crop now approaching maturity 
will be a good one in the Haifa district, but the prices 
will be maintained at a high level on account of a strong 
demand for Haifa olive oil from Egypt, Egyptian oil im- 
porters having already advanced money on this crop at the 
rate of 86 to 87 francs per 100 kilos, or 7.55 cents to 7.64 
cents per pound, for the common grade of olive oil. 





TUSCANY. 


Ottve Crop.—Vice Consul Leon Bohm de Sauvanne, of 
Leghorn, reported under date of September 1, that dry 
weather during July and August injured the olive crop of 
Tuscany; the young fruit fell in large quantities and the 
crop, which was very promising, would be only mediocre. 
It was estimated that in the Provinces of Pisa and Lucca 
the olive crop would be one-third of that first expected. 
In the Province of Siena the outlook was still promising. 
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PRICES IN THE NEW YORK MARKET 


(It should be borne in mind by purchasers that the market quotations in this journal are quantity prices. 
For small orders the prices will be slightly higher.) 


Almond, Bitter 
“ F. F 


Artificial 
Sweet True 
ean Peach-Kernel 
er, Crude Mace, distilled 


™ Rectified 

: Mustard Seed, gen 

“ ms artificial 
Mirbane, rect 


Lemongrass 
Limes, expressed 

distilled 
Linaloe 


ay 42 Neroli, petale 
Bergamot, 35%-36% ....... a cas 


Birch (Sweet) 
Bois de Rose, Femelle 


Cade 


Nutmeg 


Opoponax 

Orange, Bitter 
sweet 

Origanum 


Camphor 
Caraway Seed 
Cardamom 
Carvol 
Cassia, 75-80%, Technical... 
™ Lead free 
“ ~ Redistilled 
Cedar, Leaf 
ood 
Cinnamon, Ceylon..........6. 
Citronella, Ceylon 
Citronella, Java 
Cloves 
Copaiba 
Coriander 
Croton 
Cubebs 


Erigeron 
Eucalyptus, Australian, 


Fennel, Sweet 


“ “ 


SSSSSyri 


Patchouly 
Pennyroyal 
Peppermint 


_— 


— in 
a 
NO 


Pimento 


Rosemary, French 
Spanish 


70%. 
Sassafras, 


“ 


natural 
Geranium, African 
Bourbon 
= Turkish 


Gingergrass 

Hemlock 

Juniper Berries, twice rect... 

Kananga, Java 

Lavender. English 
Cultivated 


‘ Wormwood 


_ (Spike) Ylang-Ylang 


THE DOMESTIC MARKET. 


There is now in progress the natural reaction from the 
abnormal buying market that preceded the passage of the 
tariff bill. 

The decline in lemon oil is but natural, despite the 10 
per cent. duty, for there are reliable reports of a good 
crop. The market for spot oil is weak but new crop oil is 
firm. For the first eight months of this year the imports 
were as follows: 

Value. 
$750,884 

342,788 439,083 
320,738 240,308 

Oil of orange is slightly lower due largely to a reduc- 

tion in duty from 25 per cent. to 10 per cent. 


Pounds. 


WEG sce ala eee vawengia 343,984 


Orris Root, concrete. 
absolute. . 


Petit Grain, South American 


Sandalwood, East India 
West India 
artificial 


00 Wintergreen, artificial 
“ ; genuine ........ 


BEANS. 
Tonka Beans, Angostura. . 


Orbe bh 


“ 


“ “ 


Bourbon ..... 
Tahiti 


“ “ 


= 6O 


SUNDRIES. 
Ambergris, black 
gtay 

Civet, horns 
Chalk, precipitated.......... .0414-.06 
(gal.) 2.65-3.10 
3.25 


“ 


30.00- (oz.) 15: oe 
1200-17. 


Cologne Spirit 
Cumarin 
Heliotropine 
Menthol 
Musk, Cab., pods 
..(0z.) 3.50-5.00 “grain 
- (02. )28.50-32.00 a Tonquin, pods. . 
grains. 
“ Artificial, per Ib. 
Orris Root, Florentine, whole 
Orris Root, powdered and 
granulated 
Tale, Italian 
“ French 
“ Domestic 
Terpineol 
hymol 
Vanillin 


S 90. wea: 
sesse & 88 besa sseas 


eS. 


SOAP MATERIALS. 
Cocoanut oil, Cochin, 13'%4@13%c.; 
Ceylon, 107%@11c. 
Cottonseed oil, crude, tanks, 43%%/c. 
gal.; refined, 7@8c. Ib. 
Grease, brown, 4%4@4%c.; yellow, 
5%c.; white, 64@7\%c. 
Olive oil, denatured, 85c. 
“ foots, prime, 77%c. 
Palm oil, Lagos, 7%c.; red, prime, 
7@73Kce. 
Peanut, 64@7'%4c. 
Rosin, water white, $6.85@—. 
Soya Bean oil, 6%4c. 
Tallow, city, 63éc._  (hhd.). 
Chemicals, borax, 3%4@4c.; caustic 
soda, 60 p. c., $1.60 


The reports of a shortage in the next crop of pepper- 
mint are of good service to the holders of the oil. It is 
stated that not over 40,000 pounds are unengaged. The 
crop is considerably short of last year, and those who 
scoffed at the asking prices early in the season have had 
cause for regret. 

BEANS. 

Much the same conditions prevail in beans as in essen- 
tial oils and partly for a similar reason. Contracts were 
placed on a non-duty basis. In Mexico the rebels have 
obtained control of the branch railroad running out of the 
bean district, and if they are not soon driven out, their 
occupation of the terminus will seriously affect the market. 

Dealers are holding all beans firmly and the same situa- 
tion exists abroad with regard to the Bourbon syndicate. 





THE AMERICAN PERFUMER 


TRADE MARKS APPLIED FOR. 
(Continued from page 213.) 


(Filed February 24, 1913. Published September 23, 1913. 
Claims use since January 1, 1895.)—Ammonia, tooth 
powder, etc. 

68,999.—Glamser Venn Drug Co., Pittsburgh, Pa., as- 
signor to Persian Balm Co., a firm composed of George 
C. Venn, George V. Daly, and John H. Daly, Pittsburgh, 
Pa. (Filed March 13, 1913. Under ten-year proviso. Pub- 
lished October 14, 1913. Claims use since October 1, 1880.) 
A healing lotion or balm for chapped hands. 

69,914.—Edward Wolfgang Brey, Woonsocket, R. I. 
(Filed April 19, 1913. Published September 23, 1913. 
Claims use since January, 1912.)—Dandruff remover and 
hair renewer in a liquid form. 

70,488.—Elson & Brewer, Inc., New York, N. Y. (Filed 
May 19, 1913. Published September 23, 1913. Claims use 
since about November 1, 1911.)—Chemically refined stearate 
of zine free from cleates. 

70,590.—Wm. J. Ryan, Philadelphia, Pa. 
23, 1913. Published September 23, 1913. Claims use since 
May 17, 1913.)—Cold-cream, vanishing-cream,  tissue- 
cream, massage-cream, lotion for pimples and skin erup- 
tions, face-powder, massage-powder, talcum powder, 
tooth-powder, lip-tint, rose-tint, nail-enamel, nail-luster, 
scalp-ointment, ointment, depilatory powder, liquid rouge, 
skin-whitener, nail-bleach, salve, and cleansing-cream (an 
antiseptic cream for whitening and preserving the skin). 

70,626.—Montgomerie, Stobo & Co. Ltd, Glasgow, 
Scotland. (Filed May 24, 1913. Published September 23, 
1913. Claims use since 1906.)—Dry cleaning soap. 

70,637.—Chas. J. Stevenot, New York, N. Y. (Filed 
May 24, 1913. Published September 23, 1913. Claims 
use since March 24, 1913.)—A cleanser compound and 
metal polish. 

70,695.—Alice A. McGee, Glendale, Calif. 
27, 1913. Published September 23, 1913. 
April 10, 1913.)—A hair restorative. 

70,962.—The United Alkali Co., Ltd. Liverpool, Eng- 
land. (Filed June 7, 1913. Published September 23, 1913. 
Claims use since about the year 1874. The trademark 
consists of the representation of a human skull and crossed 
bones.)—Caustic soda and soda ash. 

71,312.—Midland Chem. Co., Dubuque, Iowa. (Filed 
June 23, 1913. Published September 30, 1913. Claims use 
since July 3, 1903.)—A disinfectant and deodorant. 

71,387.—Royal Tea Co., Chicago, Ill. (Filed June 26, 
1913. Published September 23, 1913. Claims use since 
May 8, 1913.)—Soap. 

71,425.—Jessie Elvira Leavenworth Dunn, Chicago, III. 
(Filed June 28, 1913. Published September 30, 1913. 
Claims use since March 15, 1904.)—A cleansing fluid. 

71,456.—Blyth & Platt, Ltd., Watford, England. (Filed 
July 1, 1913. Published October 7, 1913. Claims use since 
the year 1903.)—Boot cream, metal polish, etc. 

71,504.—Frank Gaius Burke, New York, N. Y. 
July 3, 1913. Published September 30, 1913. 
since May 11, 1903.)—Toilet soaps. 

71,525.—The Enos Adams Co., Bennington, Vt. (Filed 
July 5, 1913. Published September 30, 1913. Claims use 
since May 25, 1913.)—A hand soap paste which is a soft 
composition made from soap, fine ground quartz and other 
ingredients. 

71,673.—Robert Lich, Sutton, Neb. (Filed July 12, 1913. 
Published September 16, 1913. Claims use since Novem- 
ber, 1911.)—A dentifrice. 

71,689.—Pearl M. Ribelin, Los Angeles, Calif. (Filed 
July 14, 1913. Published September 16, 1913. Claims use 
since July 1, 1903.)—A toilet preparation for cleansing the 
pores of the skin. 

71,784.—D. & L. Slade Co., Boston, Mass. (Filed July 
16, 1913. Under ten-year proviso. Published October 14, 
1913. Claims use since August 1, 1912.)—Essence spear- 
mint, tincture rhubarb, sweet tincture rhubarb, essence 
wintergreen, essence peppermint, essence checkerberry, etc. 

71,849.—A. M.- Todd Co., Kalamazoo, Mich. (Filed July 
18, 1913. Published September 16, 1913. Claims use since 
December, 1875.)—Essential and volatile oils. 

71,866.—The Menthol-Ice Mfg. Co., Kansas City, Kan- 
sas. (Filed July 18, 1913. Published September 16, 1913. 
Claims use since May 15, 1913.)—Menthol ice. 


(Filed May 


(Filed May 
Claims use since 


(Filed 
Claims use 


71,875.—Lawrence O’Brien, San Francisco, Cal. (Filed 
July 21, 1913. Published September 16, 1913. Claims use 
since February 13, 1913.)—A remedy for skin diseases. 

71,885.—George S. McCreedy, Brooklyn, N. Y. (Filed 
July 22, 1913. Published September 30, 1913. Claims use 
since July 16, 1913.)—Talcum powder, sachet powder, 
face powder, face cream, and perfume. 

71,931—Frank Gaius Burke, New York, N. Y. 
July 24, 1913. Published September 16, 1913. 
since July 18, 1913.)—Talcum powder. 

71,937.—The Colorific Co., Tampa, Fla. 
1913. Published September 16, 1913 
March 10, 1913.)—Hair tonic. 

71,983.—Anna D. Adams, Chicago, IIl. 
1913. Published September 16, 1913. 
July 9, 1913.)—Perfume, toilet water, 
powder, and tooth powder. 

72,242—The Arthur Chem. Co., New Haven, Conn. 
(Filed August 9, 1913. Under ten-year proviso. Pub- 
lished October 14, 1913. Claims use since 1864.)—Per- 
fumes, toilet powder, sachet powders, toilet waters, toilet 
creams, lotions and hair tonic. 

72,363.—G. Rosenthal, Bayonne, France. (Filed August 
15, 1913. Published October 14, 1913. Claims use since 
July 23, 1907.)—Dentifrices in liquid, powder and paste 


forms. 
72,367—To-Kalon, Inc. New York, N. Y. 
August 15, 1913. Published October 14, 1913. Claims use 
since 1908.)—Deodorants. 

72,470.—Lemon Beer Co., San Diego, Cal. (Filed 
August 21, 1913. Published September 23, 1913. Claims 
use since August 6, 1913.)—A syrup extract to be used as 
a beverage, the more particular class of goods being syrups 
er extracts and flavors consisting principally of the by- 
products of lemon. 


(Filed 
Claims use 


(Filed July 24, 
Claisis use since 


(Filed July 26, 


Claims use since 
face cream, face 


(Filed 


PATENT FOR SWEAT-DECOMPOSING SOAP. 

A. Pfeffer, of No. 18a, Miihlenstrasse, Bochum, Ger- 
many, declares the invention, specified by British Patent 
No. 584 of 1912, to be as follows: This invention relates 
to a process of manufacture of a soap which decomposes 
the sweat and thus prevents the disagreeable consequences 
resulting from sweaty hands, sweaty feet, or the like. Ac- 


cording to this invention a sweat-decomposing compound 


is admixed with the soap. This compound consists of 
boric acid, chromic acid (crystallized), sodium chloride, 


salicylic acid (free of lead), alcohol, acetate of chromium 
20 per cent. solution, cocoanut oil, caustic soda lye 25 per 
cent., caustic potash 25 per cent. solution; and salt water 
20 per cent. For destroying the sweat of the feet an ad- 
vantageous proportion of admixtures is as follows: With 
65 kilogrammes of soap there are to be admixed 6,400 
grammes of boric acid, 3,700 gr. of chromic acid (crys- 
talized), 400 gr. of sodium chloride, 200 gr. of salicyclic 
acid, 1,000 gr. of alcohol, 3,300 gr. of acetate of chromium, 
20 per cent., solution; 10,000 gr. of cocoanut oil; 12,000 gr. 
of caustic soda lye, 25 per cent., solution; 13,000 gr. of 
caustic potash, 25 per cent., solution; 15,000 gr. of salt 
water 20 per cent. This mixture offers the particular ad- 
vantage that it can be easily incorporated in the soap. For 
destroying the sweat of the hands the following propor- 
tions of admixture are best: With 57.5 kilogrammes of 
soap there are to be admixed 3,200 grammes of boric acid, 
1,850 gr. of chromic acid, 200 gr. of sodium chloride, 1,100 
gr. of salicylic acid, 500 gr. of alcohol, 1,650 gr. of acetate 
of chromium, 20 per cent., solution; 10,000 gr. of cocoanut 
oil, 12,000 gr. of caustic soda lye, 25 per cent., solution; 
13,000 gr. of caustic potash, 25 per cent., solution; 15,000 gr. 
of salt water, 20 per cent. The soap prepared according 
to this invention does not only decompose the sweat, but 
when continuously used it also will prevent the formation 
of sweat. 


Protest Sustained on Weight of Soap. 


Board of General Appraisers has sustained the protest 
made by Schering & Glatz, New York, against duty that 
was assessed on an alleged excessive weight of soap. 
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**COLLAPSIBLE 
TUBES and 
everything for 


Collapsible Tubes 4t« s1zzs 


their use’’ d f & xX ¥, Plain and Decorated 


Your present label reproduced directly on the Tube, or we will prepare 
new designs and submit for your approval. 


Advise us the size tubes you desire and let us 
send you samples—Oanr prices will surprise you 


Don’t forget that the STANDARD KEY 
is—"“THE KEY-TO-THE-SITUATION’’ 
ASK US ABOUT IT 


Standard Specialty and Tahbe Company 


MANUFACTURERS OF 


Collapsible Tahes sno Metal Specialties 


alow Brighton, Pin 


Natural and Synthetic Products Produced by Reliable Makers 


SOZIO & ANDRIOLI’S 
Natural Flower Oils 
Concretes 

Pomades 

Concrete Orris Flor. 


Neroly Synthetic 
Hyacinth Synthetic 
Civet Synthetic 
Musk Keton 

Musk Ambrogen 


BENZYLBENZOATE——BENZYLACETATE 
Raw Materials for Perfumers, makers of Toilet Preparations and Soaps 


INNIS, SPEIDEN & CO. 


Branches: CHICAGO 


Imperial 
Metal Manufacturing 
Company 


Carl Bomeisler, Prop. 


81-83-85 Sunswick Street 
Near Queensboro Bridge Plaza 


Long Island City, N.Y. 


Manufacturers of 


The Imperial Leak Proof 
Sprinklers 


46 Cliff Street, New York 


BOSTON PHILADELPHIA 


H. C. Fox & Sons, Inc. 


MANUFACTURERS 
OF 


Glass Bottles 


Perfumers, Druggists 
and Chemists 


FACTORIES AND GENERAL OFFICE 
Schuylkill Ave. and Catharine St 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
NEW YORK BOSTON 


Special Attention Given to Perfumers’ 
Requirements and to New Designs 
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CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. For help and situations 
wanted this service is free; all others 25c. per line per insertion. 
Oash with order. Address all communications to 


PERFUMER PUB. CO., 80 Maiden Lane, New York. 


BUSINESS OPPORTUNITIES 





For SateE—Day No. 5 Pomade Washer, pulleys, etc., 
electric motor, one horsepower. Address B. O., No. 151, 
care of this journal. 





Wantep—Agent thoroughly familiar with essential oils 
and synthetics. One who is well introduced with perfumery 
and soap firms, druggists and chemists. Write with full 
particulars to Dr. Oehler, Kahl am Main, Germany. 


Witt Pay good price for first-class formula for nail 
polish in cake form, also paste. Must be superior article. 
Submit sample and state price. Wm. G. Korony, 149 
South Fifth street, Louisville, Ky. 


Marte Fravor Formuta Wantep.—Must be first-class. 
Write B. O., No. 158, care of this journal. 


Wantep.—Clean copies of our issues of January and 
March, 1907, for which we will pay 25 cents each. Address 
B. O. No. 144, care of this journal. 

CHEMIST, expert in manufacturing toilet articles, flavor- 
ing extracts, perfumery and pharmaceutical preparations, 
wishes to connect with a large firm who wants a man who 
can fill a position of trust. Have had 20 years’ experience 
and can furnish best of references. Address S. W., No. 
152, care of this journal. 


SITUATIONS WANTED 
Position WANTED by a perfumer with 15 years’ experi- 
ence. Particularly well posted on all raw materials, natu- 
ral and synthetic. Moderate salary to start. Address 
S. W., No. 150, care of this journal. 


Position Wantev.—By a reliable practical perfumer, 
experienced in manufacture of high grade toilet prepara- 
tions, creams, shampoos, dental preparations, face powders, 
talcum powders, and flavoring extracts. At present em- 
ployed. Moderate salary if position is permanent. A No, 1 
references. Address S. W., No. 159, care of this journal. 


Expert CHEMIST well experienced in the analysis of 
soaps, fats, fixed and essential oils, seven years’ experi- 
ence in manufacturing and analytical work, is open for 
employment. Experience covers perfumes, soaps, phar- 
maceutical preparations and essential oils in Europe. I 
am a graduate of University of Breslau, Berlin, and speak 
English and German. Best of references. Address S. W., 
No. 153, care of this journal. 


Position WantTep by practical perfumer. Have a com- 
plete line of formulas for perfumery, creams, synthetics, 
etc. French and American styles. Have had ten (10) 
years’ experience, and can furnish best of references. Ad- 
dress S. W. No. 155, care of this journal. 





CHEMIST AND MANAGER, now employed; experienced in 
the manufacture of a high grade line of toilet preparations, 
hair dyes, perfumes, flavoring extracts, etc., desires perma- 
nent position. Careful manager; shrewd buyer; capable of 
taking full charge of factory. Has highest credentials and 
own formulae for complete line. Address S. W. No. 156, 
care of this journal. 


Position Wantep.—By a reliable and up-to-date per- 
fumer, also experienced in the manufacture of creams, 
tooth preparations, shampoos, etc. Can get up attractive 
packages, and manage factory to the best advantage. Over 
12 years experience. Good reason for changing. Have 
best of references. In view of a good steady position I 
would consider a very reasonable salary. Address S. W. 
No. 132, care of this journal. 


Ww. L. CUMMINGS, Ph. D. 
CHEMIST AND TECHNOLOGICAL EXPERT 


Designer of High Grade Special and Exclusive Formulas 
Creams and Toilet Preparations of all kinds a specialty 


117 Standart St. Syracuse, N. Y. 


ANALYSES 


OF FOODS, SPICES, EXTRACTS, OILS, 
DRUGS, LIQUORS, ETC., for the legal require- 
ments by the official testing methods. Special an- 
alyses, researches, reports, testimony and expert 
advice. Manufacturing processes improved. Factory 
testing. Scientific advertising data and written 
articles. Interpretation of food laws and food 
standards. 


OFFICIAL TESTING LABORATORY 


Testing for legal requirements by the 
official testing methods 


191 Franklin St., N. Y. City Tel. 3554 Franklin 
R. 0. BROOKS, B. Sc., Chemist and Microscepist 


(Formerly State Chemist, New Jersey and Pennsylvania.) 


WHY PRACTISE FALSE ECONOMY? 


In perfume costing you $2 a pint, our spirit costs only a few cents more than the ordi- 


nary qualities. But what a difference! 


USE GRAVES’ XXX EXTRA FRENCH COLOGNE SPIRIT 


and you will be able to get more money for your goods. Many American perfume manu- 
facturers are looking for some legitimate way to raise their prices; but it is hard for.them 
to do so while they are tied down by an imperfect solvent. 


TRY A 5 GALLON LOT 


C. H. GRAVES & SONS 


BOSTON, MASSACHUSETTS 
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NEW TOP No. 151 


Made entirely of brass. 


Will not crush in ship- 


ment. 


De Do Qe Oe ( 


Coarsely knurled cap 
affording good grip. 
Six-hole sifter. 


Dull gold or polished 
finish. 








Brass Goods Mfg. Co. 


SHEET METAL SPECIALTIES 


533-543 UNION STREET 
BROOKLYN, N. Y. 
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A. MASCHMEUER, JR. 


AMSTERDAM, HOLLAND 


SYNTHETIC PRODUCTS 
JASMIN WHITE EXTRA 


The original colorless synthetic 
jasmin. Will not turn red with age, 
nor impart color to any compositions. 


ROSE, LILAS “P”, CINNAMIC 
ALCOHOL 


Also Exceptionally Good 


BERNARD-ESCOFFIER FILS 


GRASSE, FRANCE 


OIL RHODIUM 


Very fine in character and sweet- 
ness. Wood oils are a specialty with 
us and we guarantee the highest 
quality in the market. 


We also especially recommend 
oils LICARI, NOUMEA, ROSE 
WOOD (Femelle), SANDAL and 
TUYA 


ESSENTIAL OILS, LIQUID 
CONCRETES 


Quality Unsurpassed 


Sole Agent for the U. S. and Canada 


GEORGE V. GROSS 


30 OLD SLIP NEW YORK 


LEMS 


== 


DECORATED 
TIN BOXES 


Lithographed Containers, 
in two or more colors, 
plain or embossed, for 
talcum and tooth powders, 
face creams, medicinal 
preparations, etc. 


We stand alone in 
quality and in business 


Let us know your requirements and 
we will submit samples and quotations 


METAL PACKAGE CO. 
32 MAIN STREET 
BROOKLYN, N. Y. 


MENTION & BION 


HAMBURG, GERMANY 


“MIVION” 


“Mivion D” (Mivion pure), unrivalled 
synthetic Violet, 


Our Specialty 


which we manufacture in such large 
quantities that our prices are without 
competition. Special offers for con- 
tracts cheerfully submitted. 


Try It 


Sole Agents for the United States and Canada 


Schumacher & Schleicher 
PRODUCE EXCHANGE BUILDING, NEW YORK 
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EXQUISITE DESIGNS GOLD & PERFECTION LEAF 
WRITE FOR SAMPLES BOTH UNTARN/ISHABLE 


La” 
VARichard M. Krause gg 
(CLFGG Weare 


ot 


—e Show This to Your Chemist 
— and he will understand it at a glance. 
A B Lots A, B and C are of leading alcohol 
Sp. Gr. at 15.5°C. 0.816 0.817 makers, while lot D is an average one 
- ery cy ae 2 with us. 
qual to proof.. 190. 189. . ee 
sueinodes ...... 2008 078 The Finest Cologne Spirit Produced 
Fusel Oil, %.... 12 17 16 07 | is what we now offer. It is freer from 


color, odor and taste than any. other 
Ethyl alcohol, cologne spirit ever offered. 


by volume .... 95.03 94.76 95.29 96.08 Costs no more than the ordinary kind! 








Write for sample and price to 


STANDARD ALCOHOL CO. GEORGE A. La VIE 


WORKS: FULLERTON, LA. 30 WHITEHALL ST., NEW YORK 





VIOLETS 

JACINTHES 

ROSE ROUGE 

LINALYL ACETATE 
METHYL ANTHRANILATE 


GROLEA & SORDES SOLICITED 


15 Rue Jules-Ferry, SURESNES (Seine) FRANCE 
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Vanilla Beans 
iia eae anes 
ma | MEXICAN 

Mave ele Gn MOL cam nla 
LABELS BOURBON 
SOUTH AMERICAN 


TAHITI 


, AMERICAN TRADING CO 

| NL Y 

oe 25 Broad Stet 
NEW YORK, N. Y. 


The MAGNUS, MABEE 
HARDESTY VANILLA & REYNARD 


257 PEARL ST., NEW YORK 


Percolator IMPORTERS and MANUFACTURERS 
Essential Oils, Vanilla Beans 


and Chemicals 


OFFER AT ADVANTAGEOUS PRICES: 
Anethol Terpineol 
Safrol Menthol 


Thymol (RECRYSTALLIZED) 


OILS : 
Camphor Myrbane 


Sandalwood Geranium 
(ALL GRADES) 


Send for Bulletin No. 6 CORRESPONDENCE INVITED 


The R. Hardesty Mfg. Co SOLE AGENTS IN THE UNITED STATES FOR 


Anton Deppe Sohne, Germany 
18th and Market Sts. | Denver, Colo. PP GERMANY 
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Use Metal Clips and Fasteners 


that will satisfy your every expectation. 
They put the finishing touch to your tubes. 


Send for samples and price 


WILL YOUR TUBES STAND THIS TEST? 
ARTHUR COLTON COMPANY 


Manufacturers of 


Pharmaceutical Machinery and Laboratory Appliances 


796 Jefferson Ave., East. | DETROIT, MICH., U.S. A 


1 inch 


te | 


Metal Clips 


Great Western Still, Worm and Condenser KETTLES 
(Complete) 
Iron Still, either Plain or Porcelain Lined. Worm made 


of Copper. Condenser made of Galvanized Iron 


CALDRONS 
TANKS 


IN CAST IRON 
PLAIN OR 
PORCELAIN LINED 


SPECIAL 
GOODS 
TO ORDER 


CATALOGUE 


PLAIN OR PORCELAIN LINED No. 219 
20 to 220 Gallons. aaa cata 


THE STUART-PETERSON CO. || nx "usa 










ROSEAL Il 


The Most Powerful 
Artificial Rose Made 


BEST SUBSTITUTE FOR NATURAL ROSE 


Price, per lb. $38.00 
Trial oz. by Mail, $3.50 


HAVE YOU TRIED MY QUININE 
HAIR TONIC OIL? IT IS PERFECT 


$7.00 per Ib STAINLESS COLOR, $1 per Ib. 


















Send for Samples and Directions 


L. A. VAN DYK 


Manufacturing Chemist 


90 W. Broadway New York 
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Use This 
Filter 


and you will produce 
clearer and cleaner 
products than by any 
other method of filtra- 
tion. 





The DeLaval Clarifier and Fil- 
ter removes the finest flock and all 
suspended dirt, as well as the finest 
sediment; and effects large savings 
in the cost of filtration. 


Write for Bulletin No. 125 


The De Laval Separator Co. 


165 Broadway, New York 29 E. Madison St., Chicago 


GOLD SEALS DE LUXE 


There is no finer label for a perfume bottle than a gold label; and there 


are no finer gold labels made—here or abroad—than ours. 


specialty. 


CHAS. E. BROWN CO. 


That is our 


26 Waverly Pl., New York 
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Collapsible Tubes 









Filling and ee 

Closing Machines F Seat ay e Screw Caps 
Crimping Machines ial Metal Packages 
Clips 













GEORGE K. DILLER 


Sales Agent, Wheeling Stamping Co. 


140 Nassau Street 






New York 





EMBOSSED SEALS 


ARTISTIC, DESIGNS AND EXQUISITE WORKMANSHIP 
In Dull§ and Burnished Gold or Other Metal Finishes 


Kreslawsky & Co., Berlin 


Sole Representatives for the U. S. 


ALEXANDER LEUNIS 
132 W. 14th St. New York, N. Y. 


From Bourbon ! From Bourbon ! ! 


Direct Importation 


GERANIUM Oil 


Best Original brands known 
Guaranteed perfectly pure 


In daily cable communication with producers 


YLANG-YLANG 


lst Distillation from Fs. 180-200 
2nd Distillation from Fs. 90 


References: — The Largest Perfumers and Raw Material Dealers in Europe 


P. GARROS, ex-Broker in Bourbon, Producers’ Agent 


132 Faubourg, St. Denis, PARIS 


| per Kilo, Paris 
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J. Mero & Boyveau 


GR ASSE (Established 1832) ER ANCE 


LAVENDER 
ROSEMARY 
SPIKE 
THYME 


STRICTLY PURE 


V 


DIRECT CORRESPONDENCE SOLICITED 


PERFUMER 


Toilet Preparations 


sale and success are due primarily to the 


BEAUTY OF ODOR 


YOU need our help and the benefits we've 
gained in sixteen years of blending 


CONC FLOWER OILS 


For Creams—Talcs—Sachets—Hair Tonics—or any 
other Toilet Preparations, and indispensable for the 
very best Perfumes and Toilet Waters. 


The RIGHT ODOR for each prepara- 
tion that’s exclusively our business. 


Reason this out for yourself, and then 
write for price lists and free Booklet of 
Formulae. 


Perfume Extracts, equal in Character 
and Lasting Quality to the best French 
goods, are produced with our goods ata 
cost-saving of from 100 to 200%; costs 
to make a gallon, range from $2.12, $4.45, 
$6.00, $6.75 and $11.75, and up to $56. 


Anything you may wish to perfume, 
we have the Oil for it and the right 
prices. 


EVERGREEN CHEMICAL CO. 


Established 1898 


171 Broadway New York 


We Recommend These Books 


Art of Perfumery (Piesse) 
Chemistry of Essential Oils and Arti- 
ficial Perfumes (Parry) 


Chemistry of Perfumes (in French) 
(Jeancard) 


Cosmetics (Koller) 

Dunn’s Pure Food & Drug Legal 
ke 8} eer er ree 

Industrial Chemistry 


Le Parfum Chez la Plante (in French) 
(Charabot) 


Les Principes Odorants des Vegetaux 
(in French) (Charabot) 


Manufacture of Perfumery (Deite)... 
Modern Formulary (Cummings) 
Modern Perfumery (in German) 


National Formulary (net) 
National Standard Dispensatory (net) 


Perfumes and Their Preparations 
(Askinson) 


Pure Food & Drug Laws (Wester- 
velt) 

Soaps, Candles and Glycerine (Lam- 
borne) 

Soapmaker’s Hand Book (Brannt) 
(net) 

Thornton on Pure Food and Drugs.. 

Toilet Soaps (Deite and King) 

Twentieth Century Book of Recipes, 
Formulas and Processes 

U. S. Pharmacopeeia (net) 


Volatile Oils (Gildermeister and 
Hoffman) 


Remit with order. hy N. Y. Draft, Money Order or Stamps to 


Perfumer Publishing Co., 80 Maiden Lane, N. Y. 
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cy (il Products Co. 


N+ Ly 17 Battery Place 
New York, N. Y. 


HEADQUARTERS FOR 


White Mineral Oils (imp. Russian) 
Snow White Cold Cream Base (imp.) 
Petrolatum U. S. P. (all qualities) 
Ceresine and Paraffine 


Prompt Shipments from New York Stocks. 
You will profit by dealing with us. 


WILLIAMSON'S 


COLLAPSIBLE TUBE KEY 


Licensed Under 
Patent 537,928 


SEND FOR PRICES 


C. T. Williamson Wire Novelty Co. 


66 BADGER AVE. NEWARK, N. J. 


Hand or Power 


An ideal machine for mixing Ojint- 
ment, Tooth Paste, Massage Cream 
and similar Preparations. 

Ask for catalog showing complete 
line of Laboratory Equipment. 


THE J. H. DAY COMPANY 


Main Office and Factory CINCINNATI, OHIO 
NEW YORK BOSTON CHICAGO PHILADELPHIA KANSAS CITY 


PERFUMER 


FRENCH 


BOXES (POWDER AND 
’ EXTRAIT ) 
Made by MARIUS MILOU & CIE, MONTELIMAR 
BO’ | > | ‘LES (CRYSTAL AND 
’ DEMI - CRYSTAL 
Made by DEPINOIX, PARIS 


LABELS, BOX-TOPS, and 
GOLD SEALS 


Made by France’s Most Artistic Lithographer. Established 
Since 1839. Lithographer to all the Well Known European 
and American Perfumers. 


Superior Synthetics 


Rose P. M. C. $50 per Ib. 


ART. VIOLETS—ALL GRADES. BERGAMOT— 
PHENYLACETIC ALDEHYDE. GERANIOL P, 
ETC., ETC. 

ALL GUARANTEED BY 


Philip Mianter Company, importers 


507 FIFTH AVE, NEW YORK 


HOUCHIN- 
AIKEN C0. 


125 53rd Street, 
BROOKLYN, N. Y. 


Engineers and 
Machinists TWO-ROLL SOAP MILL, 


SOAP MACHINERY 


including Kettles, Coils, Pumps, 
Mixers, Crutchers, Frames, Slab- 
bers, Cutters, Presses, Chippers, 
Mills, Plodders, Crushers, Dryers, 
Wrappers, Glycerine Recovery 
Plants, Dies, Etc. 


Before you take any steps toward the building or 
remodeling of any soap or soap powder plant, 
write us, and mention this journal. 


CATALOG SENT ON REQUEST 
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Hastings Perfumery Spirits 


AN ABSOLUTELY PURE SPIRIT A PERFECT SOLVENT 


Used in the Finest Extracts Use Permitted by U.S. Government 


“irom xr. LINSSER Q CQ. tis sone 


WORKING SAMPLES ON REQUEST Address All Communications to HASTINGS-ON-HUDSON 


Vanilla Beans 


Information now available regarding Are You 
new crop, prices, etc.; Mexican and Using 
Bourbon. Look it over. Still 9 
chances for good purchases. It $ 


fF. L. WASHBOURNE & CO., Inc. Juuus scum 


30 Cliff Street New York City ere 


Paris London Leipzig 


Patents Labels 
Trade-Marks Brands 


PROTECTED 


Realizing that many of our readers are vitally interested in patents on novelties, ma- 


chinery, etc., trade-marks which are extremely valuable and brands which have become 
famous, and all of which may be used by unscrupulous persons if not properly secured in 
the first place and protected afterward, we are prepared to receive applications for the 
registration of trade-marks in our own bureau or in the U. S. Patent Office. For rates and 


full particulars address 


PERFUMER PUBLISHING CO. 
8O Maiden Lane, New York 
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OIL OF WINTERGREEN, U.S.P. 


Distilled from Wintergreen Leaves 


Do you want the real, the genuine, the pure Wintergreen Oil, distilled from Wintergreen Leaves? 
If you do, buy it direct from the distiller. He can also name the lowest price. Not all the Oil sold as 
such by dealers now-a-days is genuine and pure Wintergreen Leaf Oil. When it is sold below cost of 
production we know it cannot be pure, no matter what the guarantee or who the guarantor. 


Practically all the Wintergreen Oil produced in America comes from this immediate vicinity and 
is made in our own stills and in those in which we have an interest, getting their entire out-put. We have 
been at this business continuously since 1876. 


OIL OF SWEET BIRCH, U.S.P. 


is another of our products and every ounce we sell is pure—finest produced. 


We guarantee our Oil Wintergreen and Oil Sweet Birch not only to be absolutely pure, but also 
to conform strictly to requirements of Federal Pure Food & Drugs Act. We pack these Oils in new 
cans—5, 10, 20 or 30 pounds capacity—and deliver it at your place of business by express, prepaid. 


We shall be glad to quote prices and terms and to answer inquiries. 
“THE FACTOR OF SAFETY IS GREATEST WHEN YOU BUY AT FIRST HANDS.” 


JOHN TT. STOTZ 


Distiller of PURE OILS Brodheadsville, Monroe County, Penna. 


BEYOND ANY QUESTION 


The 
S M k 9 H as k face powder talc “Amiolin” is the very best 
dap a er S all 00 quality on any market, always guaran- 
of teed perfectly uniform. It is perfectly 
Materials, Processes and Receipts for amorphous, of unrivalled whiteness and 


absolute purity. Therefore, it represents 
Every Description of Soap an excellent raw material for face 


including fats, oils, and fatty acids; examination powder. This special brand is produced 
of fats and oils; alkalies; testing soda and and furnished only by 
potash; machines and utensils; hard soaps; soft 


soaps; textile soaps; washing powders and allied EDUARD ELBOGEN, Proprietor of Mines 
products; toilet soaps, medicated soaps, and soap s a 
specialties; essential oils and other perfuming Dampfschiffstrasse 10, Vienna, 


materials; testing soaps. Austria. 
EDITED CHIEFLY FROM THE GERMAN OF 


DR. C. DEITE, A. ENGELHARDT, F. WILTNER, 
AND NUMEROUS OTHER EXPERTS. 
WITH ADDITIONS 


WILLIAM T. BRANNT, BOOKS 


EDITOR OF “THE TECHNO CHEMICAL RECEIPT BOOK.” 
ILLUSTRATED BY FIFTY-FOUR ENGRAVINGS 
SECOND EDITION, REVISED AND IN GREAT PART When you want any book on per- 


RE-WRITTEN. fumes, soaps, etc. write us. 


PRICE, $6.00 
ene Perfumer Pub. C0. New vorx 


PERFUMER PUBLISHING CO. 
8@ Maiden Lane New York 
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For your Fine Perfumes use 


WEBB'S C.P. COLOGNE SPIRITS 


JAMES A. WEBB &» SON 


50 and 52 Stone Street 












NEW YORK 








INDEX TO ADVERTISEMENTS 
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Our Quality 
Is Always... 
Nigher Chan 
Our Price... 
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UNGERER & CO. 


273 Pearl Street, New York 
Philadelphia Chicago San francisco 
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(SEE PAGE 1x) 


AMERICAN STOPPER Co. 


HIGH GRADE DECORATED TIN BOXES. 


DESIGNING VERONA, DWIGHT 
ENGRAVING DELAVAN STS 


LITHOGRAPHING ii BROOKLYN. NY. USA. 


D by the BUEDIMGEN BOX e& |[ABELb (Co. 
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TRADE MARKS APPLIED FOR. 


(Continued from page 213.) 


(liled February 24, 1913. 
Claims us¢ 
powde cr, Cx 

68,999.—Glamser Venn Drug Co., Pittsburgh, Pa., as- 
signor to Persian Balm Co., a firm composed of George 
C. Venn, George V. Daly, and John H. Daly, Pittsburgh, 
Pa. (Filed March 13, 1913. Under ten-year proviso. Pub- 
lished October 14, 1913. Claims use since October 1, 1880.) 
A healing lotion or balm for chapped hands. 

69,914—Edward Wolfgang Brey, Woonsocket, R. L 
(Filed April 19, 1913. Published September 23, 1913. 
Claims use since January, 1912.)—Dandruff remover and 
hair renewer in a liquid form. 

70,488.—Elson & Brewer, Inc., New York, N. Y (Filed 
May 19, 1913. Published September 23, 1913. Claims use 
since about November 1, 1911.)—Chemically refined stearate 
of zinc free from cleates. 

70,590.—Wm. J. Ryan, Philadelphia, Pa. (Filed May 
23, 1913. Published September 23, 1913. Claims use sine« 
May 17, 1913.)—Cold-cream, vanishing-cream, | tissue- 
cream, massage-cream, lotion for pimples and skin erup 
tions, face-powder, massage-powder, talcum powder, 
tooth-powder, ip-tint, rose-tint, nail-enamel, nail-luster, 
scalp-ointment, ointment, depilatory powder, liquid rouge, 
skin-whitener, nail-bleach, salve, and cleansing-cream (an 
antiseptic cream for whitening and preserving the skin) 

70,626.—Montgomerie, Stobo & Co Ltd., Glasgow, 
Scotland. (Filed May 24, 1913. Published September 23, 
1913. Claims use since 1906.)—Dry cleaning soap 

70,637.—Chas. J. Stevenot, New York, N. Y 
May 24, 1913. Published September 23, 1913 
use since March 24, 1913.)—A 
metal polish 

70,695.—Alice A. McGee, Glendale, Calif. 
27, 1913. Published September 23, 1913. 
April 10, 1913.)—A hair restorative 

70,962.—The United Alkali Co., 
land. (Filed June 7, 1913. Published September 23, 1913. 
Claims use since about the year 1874. The trademark 
consists of the representation of a human skull and crossed 
bones.)—Caustic soda and soda ash 

71,312.—Midland Chem. Co., Dubuque, Iowa. (Filed 
June 23, 1913. Published September 30, 1913. Claims use 
since July 3, 1903.)—A disinfectant and deodorant 

71,387.—Royal Tea Co., Chicago, Ill. (Filed June 26, 
1913. Published September 23, 1913. Claims use since 
May 8, 1913.)—Soap. 

71,425.—Jessie Elvira Leavenworth 
(Filed June 28, 1913. Published 
Claims use since March 15, 1904.)—A cleansing fluid. 

71,456.—Blyth & Platt, Ltd., Watford, England. (Filed 
July 1, 1913. Published October 7, 1913. Claims use since 
the year 1903.)—Boot cream, metal polish, etc. 

71,504.—Frank Gaius Burke, New York, N. Y. 
July 3, 1913. Published September 30, 1913. 
since May 11, 1903.)—Toilet soaps 

71,525.—The Enos Adams Co., Bennington, Vt. 
July 5, 1913. Published September 30, 1913. Claims use 
since May 25, 1913.)—A hand soap paste which is a soft 
composition made from soap, fine ground quartz and other 
ingredients 

71,673.—Robert Lich, Sutton, Neb 
Published September 16, 1913. 
ber, 1911.)—A dentifrice. 

71,689.—Pearl M. Ribelin, Los Angeles, Calif. (Filed 
July 14, 1913. Published September 16, 1913. Claims use 
since July 1, 1903.)—A toilet preparation for cleansing the 
pores of the skin. 

71,784.—D. & L. Slade. Co., Boston, Mass. (Filed July 
16, 1913. Under ten-year proviso. Published October 14, 
1913. Claims use since August 1, 1912.)—Essence spear- 
mint, tincture rhubarb, sweet tincture rhubarb, essence 
wintergreen, essence peppermint, essence checkerberry, etc. 

71,849.—A. M. Todd Co., Kalamazoo, Mich. (Filed July 
18, 1913. Published September 16, 1913. Claims use since 
December, 1875.)—Essential and volatile oils. 

71,866.—The Menthol-Ice Mfg. Co., Kansas City, Kan- 
sas. (Filed July 18, 1913. Published September 16, 1913. 
Claims use since May 15, 1913.)—Menthol ice. 


Published September 23, 1913. 


since January 1, 1895.)—Ammonia, tooth 


( Filed 
Claims 
cleanser compound and 


(Filed May 


Claims use since 


Ltd., Liverpool, Eng- 


Dunn, Chicago, IIl 
September 30, 1913. 


( Filed 


Claims use 


(Filed 


(Filed July 12, 1913 
Claims use since Novem- 


71,875.—Lawrence O’Brien, San Francisco, Cal. (Filed 
July 21, 1913. Published September 16, 1913. Claims use 
since February 13, 1913.)—A remedy for skin diseases. 
71,885.—George S. McCreedy, Brooklyn, Mm. x. ( Filed 
July 22, 1913. Published September 30, 1913. Claims use 
since July 16, 1913.)—Talcum powder, sachet powder, 
face powder, face cream, and perfume. 
71,931.—Frank Gaius Burke, New York, N. Y. 
July 24, 1913. Published September 16, 1913. 
July 18, 1913.)—Talcum powder. 
71,937.—The Coloritic Co., Tampa, Fla. 
1913. Published September 16, 
March 10, 1913.)—Hair tonic 
71,983.—Anna D. Adams, Chicago, II]. 
1913. Published September 16, 1913. 
July 9, 1913.)—Pertume, toilet water, 
powder, and tooth powder. 

72,242.—The Arthur Chem. Co., New 
(Filed August 9, 1913. Under ten-year proviso. Pub- 
lished October 14, 1913. Claims use since 1864.)—Per- 
fumes, toilet powder, sachet powders, toilet waters, toilet 
creams, lotions and hair tonic. 

72,363.—G. Rosenthal, Bayonne, France. (Filed August 
15, 1913. Published October 14, 1913. Claims use since 
July 23, 1907.)—Dentifrices in liquid, powder and paste 
forms. 

72,367.—To-Kalon, Inc., New York, N. Y. 
\ugust 15, 1913. Published October 14, 1913. 
since 1908.) —Deodorants. 

72,470—Lemon Beer Co., San Diego, Cal. 
\ugust 21, 1913. Published September 23, 1913. Claims 
\ugust 6, 1913.)—A syrup extract to be used as 
a beverage, the more particular class of goods being syrups 
or extracts and flavors consisting principally of the by- 
products of lemon. 
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(Filed July 24, 
1913. Clatins use since 

(Filed July 26, 
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face cream, face 





Haven, Conn. 
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PATENT FOR SWEAT-DECOMPOSING SOAP. 

\. Pfeffer, of No. 18a, 
many, declares the invention, specified by British Patent 
No. 584 of 1912 


to a process of manufacture of a soap which decomposes 


Muhlenstrasse, Bochum, Ger 


, to be as follows: This invention relates 
the sweat and thus prevents the disagreeable consequences 
resulting from sweaty hands, sweaty feet, or the like. Ac- 
cording to this invention a sweat-decomposing compound 
with the This compound consists of 


is admixed soap. 


boric acid, chromic acid (crystallized), sodium chloride, 


salicylic acid (free of lead), alcohol, acetate of chromium 
20 per cent. solution, cocoanut oil, caustic soda lye 25 per 
cent., caustic potash 25 per cent. solution; and salt water 
20 per cent. For destroying the sweat of the feet an ad- 
vantageous proportion of admixtures is as follows: With 
65 kilogrammes of soap there are to be admixed 6,400 
grammes of boric acid, 3,700 gr. of chromic acid (crys- 
talized), 400 gr. of sodium chloride, 200 gr. of salicyclic 
acid, 1,000 gr. of alcohol, 3,300 gr. of acetate of chromium, 
20 per cent., solution; 10,000 gr. of cocoanut oil; 12,000 gr. 
of caustic soda lye, 25 per cent., solution; 13,000 gr. of 
caustic potash, 25 per cent., solution; 15,000 gr. of salt 
water 20 per cent. This mixture offers the particular ad- 
vantage that it can be easily incorporated in the soap. For 
destroying the sweat of the hands the following propor- 
tions of admixture are best: With 57.5 kilogrammes of 
soap there are to be admixed 3,200 grammes of boric acid, 
1,850 gr. of chromic acid, 200 gr. of sodium chloride, 1,100 
gr. of salicylic acid, 500 gr. of alcohol, 1,650 gr. of acetate 
of chromium, 20 per cent., solution; 10,000 gr. of cocoanut 
oil, 12,000 gr. of caustic soda lye, 25 per cent., solution; 
13,000 gr. of caustic potash, 25 per cent., solution; 15,000 gr. 
of salt water, 20 per cent. The soap prepared according 
to this invention does not only decompose the sweat, but 
when continuously used it also will prevent the formation 
ot sweat. 


Protest Sustained on Weight of Soap. 


Soard of General Appraisers has sustained the protest 
made by Schering & Glatz, New York, against duty that 
was assessed on an alleged excessive weight of soap. 








